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In the “Room”

CHIEF EXECUTIVE OFFICER CHIEF FINANCIAL OFFICER & DEPUTY CEO



Creator payouts

More than

135,000

shows

MONETIZE

>USD410m

Uniquely positioned

at the center of the
podcasting value chain

GROW YOUR
AUDIENCE

REACH YOUR
LISTENERS

Data on 4M EMPLOY ADVANCED
shows through TARGETING

Podchaser:

discoverability,
matchmaking, revenue

GET MEASURABLE
RESULTS

More than

1BN

listens/quarter

CONSUME
EVERYWHERE

ACCESS HIGH
QUALITY CONTENT

SUPPORT YOUR
FAVORITE PODCAST

ACCESS SCALE
& REACH

2,700+

advertisers
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PODCAST PIONEERS

We created the commercial podcast
market. We use data and relationships to
matchmake the right advertisers and
audiences

RELIABLE
MEASUREMENT

Trusted and innovative
measurement solutions across
the full marketing funnel
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UNMATCHED SCALE &
EXCLUSIVITY

135K shows exclusive to Acast,
reaching unduplicated audiences
across every listening platform
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INNOVATION
LEADERS

First to market with contextual
targeting, Al-driven targeting,
1st party data onboarding and more

BEYOND THE PODCAST

Product, skills and content to
deliver 360° advertiser campaigns
across multiple platforms







Financial highlights Q3 2024

12% N 40% 3%

NET SALES GROSS EBITDA
GROWTH MARGIN MARGIN

Profitable growth
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Collectionsi

AlPowered Podcast salesby () Podchaser

Predictive
Demographics

Conversational
Targeting
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Clean and uncluttered ad
environment

Acast

4 ads/breaks - 4 minutes average per hour

Commercial Radio

60-70 commercial messages per hour - 15 minutes per hour Excl Live Reads (average 1 minute)




Growing omnichannel interest






Listens (m) Quarterly Listens and Average Revenue Per Listen

e Listensdown 15% Y/Y dueto iOS17 rollout

_ e ARPL continues to develop favourably
e ARPL increased by 31% compared to last year



Net Sales YoY (SEKm) Quarterly Net Sales (SEKm)

+12%

e Organic net sales growth of 14% when adjusting for FX e Growth driven by North America and Other markets segments



Gross Profit (SEKm) Quarterly Gross Profit (SEKm)

31% =

_____

e The gross profit increased by 31% compared to Q3 23
e The positive development is driven by a favourable product mix and efficient e Record high gross margin at 40%
yield management



Net Sales (SEKm) Net Sales (SEKm) Net Sales (SEKm)

+3%

+29%

+20%

Contribution Profit (¥ (SEKm) Contribution Profit®¥ (SEKm) Contribution Profit®> (SEKm)

e More moderate growth at 3% Y/Y, reflecting varied e Continued strong performance at 29% growth, of
market conditions which 34% organic growth
e Continued contribution margin expansion e Growing contribution profit

e Other Markets grew 20% accompanied by further
contribution profit increases



Other Operating Expenses (SEKm) Quarterly Other Operating Expenses (SEKm)

199
190

e Otheroperating expenses (incl. D&A) increased by 5% Y/Y

e Continued measured investments primarily in North America oi Total stafing(FTE+FC) as atend Q3i2& ameLlinted toiS87



Quarterly Adj. EBITDA (SEKm) Adj. EBITDA LTM* (SEKm)

e Positive EBITDA of SEK16m

e EBITDA margin improvement of 9%-p, driven by continued sales growth, higher

e Break-even on an adjusted EBITDA LTM basis by Q3 24

: I o e Remain on track towards EBITDA profitability in full year 2024
gross margin and maintained cost discipline

*Last Twelve Months



Cash flow from operating activities (SEKm) Cash flow from operating activities LTM* (SEKm)

e Operating cash flow of SEK -4 m, including working capital changes of SEK-30 m e Robust cash position at SEK676 m per 30 September, 2024

*Last Twelve Months






Acast stands strong
as the leading player
in podcasting
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For The Stories.









For The Stories.



