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Acast Launches Smart Recommendations: Al-
Powered Podcast Ad Planning

The new Al media planner leverages a decade of Acast data and over 5 million Podchaser
datapoints, enabling advertisers to more efficiently discover and target podcast audiences.

Acast today announces the launch of Smart Recommendations — an Al search engine that allows
advertisers to find relevant podcast audiences in seconds, simply by describing who they want to
reach. The aim is to optimize how podcast advertising is bought and sold, making campaign
planning faster and more effective.

Using Al models combined with a decade of Acast's own data and experience, Smart
Recommendations works like an Al media planner — turning a simple prompt like ‘I want to reach
women in Canada interested in investing” into a curated list of high-fit podcasts.

"Navigating the expansive podcast landscape to pinpoint the ideal audience can be both time-
consuming and complex,” said Acting CEO and CFO Emily Villatte. "Smart Recommendations
addresses this directly by leveraging Acast's decade of proprietary data alongside Podchaser's
extensive insights. This enables advertisers to find valuable, niche audiences with exceptional
speed and accuracy.’

Early testing of Smart Recommendations with Acast's internal sales teams and select customers
has yielded promising results. Over 200 campaign briefs have utilized the tool in testing, leading to
a significant reduction in planning time - by up to as much as 92%. Notably, 80% of ad buyers in
testing discovered additional, previously unconsidered podcasts for their campaigns. Early
indicators from shows with under 50,000 weekly listens show a significant uplift, including a 14%
increase in median purchase rate.
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About Acast

Since 2014, Acast has been creating the world's most valuable podcast marketplace, building the
technology which connects podcast creators, advertisers and listeners. Its marketplace spans over
140,000 podcasts, 3,300 advertisers and one billion quarterly listens. Crucially, those listens are
monetized wherever they happen - across any podcasting app or other listening platform.

The company operates worldwide and is headquartered in Stockholm, Sweden. Acast is listed on
the Nasdaq First North Premier Growth Market (ACAST.ST). Certified Adviser is FNCA Sweden AB,
info@FNCA. se.
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