
FM Mattsson Mora Group receives silver ranking from EcoVadis for its 
sustainability work

FM Mattsson Mora Group has achieved a silver ranking in the EcoVadis annual 
international ranking that measures companies sustainability work. “We are really 
proud to be among the best in our industry,” says Björn Erkersson, Head of Quality.

EcoVadis is an independent, international analysis company that annually analyses and 
evaluates companies’ sustainability work. The assessments are based on criteria relating to 
environment, working conditions, human rights and sustainable procurement. The method is 
based on international CSR standards including the Global Reporting Initiative, the UN 
Global Compact and ISO 26000. 

” They have done a thorough and comprehensive review of our CSR work. The silver ranking 
means that we are among the top 16 percent within our part of the manufacturing industry.”
FM Mattsson Mora Group works proactively and continuously to reduce the Group’s 
environmental footprint and constantly strives to become even better at all aspects of 
sustainability. This focus permeates the entire value chain from production to product use.

” Several of our customers request an EcoVadis certification and it feels really good that the 
great work that we do is recognised by the EcoVadis framework. By choosing products from 
us, our customers can feel secure that they are contributing positively to the environment. 
Our products help to reduce water and energy consumption and are manufactured in a 
sustainable way.”

“Now, we are going for gold.” says Fredrik Skarp, CEO of FM Mattsson Mora Group. 
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For more information, please contact:

Fredrik Skarp, CEO
Email: fredrik.skarp@fmm-mora.com
Phone: +46 (0) 250-596405.

About Us

FM Mattsson Mora Group conducts the sale, manufacture and product development of 
water taps and related products under the strong, established brands of FM Mattsson, Mora 
Armatur, Damixa, Hotbath, Aqualla and Adamsez. The group’s vision is to be the customer’s 
first choice in the bathroom and kitchen. In 2020 the business generated sales of more 
than 1.6 billion SEK from its companies in Sweden, Norway, Denmark, Finland, Benelux, UK, 
Germany and Italy and had c. 550 employees (figures adjusted for the acquisition of Aqualla 
Brassware Ltd in February 2021). FM Mattsson Mora Group is listed on Nasdaq Stockholm.
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