¢ TN

s« SWEDENCARE

Strategic expansion
and continued growt
N the global market

ANNUAL AND CONSOLIDATED ACCOUNTS 2025

dencare AB (publ) Org. no. 5566470-3790




About Swedencare

Introduction

Introduction 2

Table of Contents 3

Swedencare at a glance 4

- Long-term growth through local engagement

CEO statement 10 g = g g g g

Market ik 1

: and global collaporation

Supplements 15 g

Operations

History, current position and future 17 Swedencare continues to combine rapid global growth where experience, distribution networks, and and make a meaningful difference in everyday life for

Control over research, development and production 20 with a strong local presence and a family-oriented marketing channels are exchanged across the both animals and their owners.
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About Swedencare

GEOGRAPHIC BUSINESS AREAS SEGMENTS

¢ North America
e Europe
¢ Production

e Europe
e North America
¢ Rest of the world

PRODUCT GROUPS

W Oral health

—

—
G Dermatology
@)

Pharmaceuticals

@ Supplements

EMPLOYEES

13 ¥ O

51% women 49% men

NEW FINANCIAL TARGETS FOR THE COMING FIVE YEARS
e Annual double-digit organic growth

e QOperational EBITDA margin above 26% in the
midterm (approximately 23% operating EBIT)
e Dividend payout* of 40% of profit after tax,

adjusted for non-operating costs

e Netdebt/R12 Op. EBITDA below 2.0**

*Swedencare will propose a dividend taking into account the Group’s earnings, as well as its

consolidation and investment needs, liquidity and financial position.

**With flexibility for acquisitions.

STRONG GROWTH
Net revenue in SEK

0,8MD
0,2MD

2020 2021

2,7MD
2,5MD

2,3MD

1,8MD

2022 2023 2024 2025

SELECTED BRANDS:

PlaqueOff
§NaturVet.
Pet MID

nutravet’

NutriScience

Riley:

Stratford
o, Animal Care

SUSTAINABILITY AT SWEDENCARE - KEY PRIORITIES

Circular economy, waste
and resource efficiency

Reduced environmental impact
through lower waste volumes,
improvements in packaging and
material choices, and an increased
share of fossil-free electricity.

Employee well-being and
safety

Work environment, health and
safety, and skills development.

Customer and pet well-
being and safety

Quality, traceability, product safety,
and information security.

Corporate culture and
responsible governance
Ethical guidelines, compliance,

transparency, and a strong
corporate culture.




Year in review

Newly introduced tariffs by the US on EU
products have had only a limited impact on
Swedencare, as the Group has established
manufacturing capacity on both sides of the
Atlantic

A new online concept has been tested in the
Nordic region with very positive results

Acquisition of Pack Approved®, with whom we
initiated cooperation in 2024 through our treat
brand Riley’s®. Pack Approved primarily sells
treats based on unusual and specialty protein
sources

Our most recent employee survey confirms the
strong culture and work environment we have
built. Employees report high engagement and
a clear long-term outlook within Swedencare.
Our eNPS score increased from 41 to 44
compared with the previous survey conducted
in 2023

Acquisition of Summit Veterinary
UK-based
specialty pharmacy and a leading player
within the rapidly growing Animal Health
Specials segment. This represents a new type
of business area for the Group, with clear

synergies particularly with Vetio North, our

Pharmaceuticals  Limited, a

pharma operations

Preparations for the launch of NaturVet in
1,400 Walmart stores, marking the Group’s
first major Big Box retail customer

Acquired responsibility for NaturVet’s Amazon
sales, previously handled by an external
partner. This transition has positively impacted
both revenue and profitability while providing
greater control over our brands

AW

ProDen DentalCare® was launched in the
Canadian market through MedVant.

Investment in a minority stake in Viyo, an
innovative company and brand based in
Belgium

Reorganization of Amazon sales across Europe
(excluding the UK) so that Swedencare now
manages sales directly. This change means
the Group will capture full sales revenue
across all EU markets

Further expansion in the Big Box retail channel,
including launches in 1,100 CVS stores and
140 stores within a regional Midwest retail

Yo ¢

\

o

New projects have been initiated at
manufacturing facilities in the US and Canada
to expand into new product categories. These
include sterile animal health products, such
as ophthalmic products and other topical
and liquid formulations at our pharmaceutical
facility in Canada, as well as production of

treats and dermatology products in Florida

New financial targets were communicated to
the market

Expansion through a special campaign in 600
Walmart stores, bringing the total number
of stores carrying NaturVet products to
approximately 2,000 locations
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About Swedencare

Swedencare’s origins lie in dental care products. Over the years, the objective has been to bring our original premium
products to a broader international market. At the same time, the ambition has been to broaden the offering to
include health products across several therapeutic areas beyond dental care alone. The strategy represents a
transition from a dental health company to a global companion animal health group.

BUSINESS CONCEPT

Our business concept is to offer

the global pet market a broad

portfolio of premium pet health

MISSION
Our mission is to improve the
health and well-being of pets
while creating reassurance for

BRAND PROMISE
Through safe, innovative, and effective
products for pets worldwide, we

improve their well-being and quality of

products. pet parents — worldwide and life while giving owners a sense of trust
throughout the pet’s life. and reassurance.

VISION CORE VALUES FINANCIAL TARGETS

To become a leading global ¢ Professional ¢ Annual double-digit organic growth

animal health group with e Agile e Operational EBITDA margin

premium products for dogs, e (Caring above 26% in the medium term

cats, and horses.

*Swedencare will propose a dividend taking into account the Group'’s results, consolidation and investment needs, liquidity and financial position.

**With flexibility for acquisitions.

(@approximately 23% operating EBIT)
e Dividend of 40% of profit after tax,
adjusted for non-operating costs*
e Net debt / R12 Op. EBITDA
below 2.0**
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About Swedencare

With care in every step, we create long-
term value — for the health of animals, the
reassurance of their families, and a growing
global need.

System [ProDer) Oﬁ
ol T,
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CEO Statement 2025

A year of strategic

“In 2025, Swedencare continued to grow in a structurally
attractive market while taking deliberate actions
to position the company in line with our long-term
financial objectives. We combined solid organic growth
with targeted investments in brand, distribution and
acquisitions, with a clear focus on scalability, profitability,
and cash generation.”

Net revenue totaled 2,683 MSEK, representing growth of
6%. Organic growth, adjusted for currency effects, was 9%.
Growth accelerated meaningfully during the year, particularly
in the second half, with organic growth of 15% and 11% in the
third and fourth quarters, respectively. This marks an important
step toward our ambition of delivering sustainable, double-digit
organic growth over time.

The operational EBITDA margin was 19%. Margin
performance was impacted in the short term by strategic
investments, primarily related to the launch of a new brand
identity for NaturVet, increased brand-building and marketing
activities, our entry into the Big Box/FDMC (Food, Drug, Mass
and Club) retail channel, including Walmart, as well as the
transition of our Amazon sales operations. These initiatives
were undertaken to strengthen our commercial and operational
platform and to create the foundation for the margin expansion
embedded in our five-year strategy.

Accelerating growth with improved quality

Following a cautious start to the year, performance improved
progressively. During the second half of the year, new customer
launches, an expanded online presence and increased
marketing investments supported both higher growth and an
improved product mix.

The third quarter represented a clear inflection point. For
the first time, quarterly revenue exceeded 700 MSEK, while
profitability also improved. This performance confirms that our
investments are translating into growth with increasing quality.

oriorities for long-term value creation

While the strengthening of the Swedish krona had a negative
impact on reported revenue, our cost and revenue base is
largely denominated in local currencies, resulting in a limited
effect on profitability.

Strategic acquisitions supporting long-term
objectives

During the year, we completed the acquisition of Summit
Veterinary Pharmaceuticals in the UK. The acquisition
strengthens our position in veterinary specialty products
and expands our exposure to structurally attractive market
segments. Integration is progressing according to plan
and is contributing positively to growth, profitability and
capabilities across the Group.

We also acquired responsibility over NaturVet's
Amazon sales earlier than planned. This transition reduced
operational risk, improved control over our most important
online channel, and enhances our ability to balance growth
with improved profitability from 2026 onward.

Disciplined investment approach to drive margin
expansion

2025 was characterized by increased investments in
marketing, particularly related to major product launches
and expansion within the Big Box/FDMC retail channel, as
well as digital platforms. While these investments impacted
margins in the short term, they are fully aligned with our
strategy of building strong brands, increasing market
penetration, and realizing operating leverage over time.

In parallel, we continued to develop our global
manufacturing and distribution footprint through capital
expenditures, system upgrades, and broader operational
optimization initiatives. Our strategic focus remains clear:
combining local market presence with operational efficiency
to support sustainable margin expansion.

Strong financial discipline and cash generation

Cash flow from operating activities amounted to 327 MSEK for
the full year. Our balance sheet remains strong, providing the
financial flexibility to continue investing in line with our strategy
while maintaining a disciplined leverage profile.

The Board of Directors proposes a dividend of SEK 0.28
per share, in line with our dividend policy and our commitment
to balancing growth, financial discipline and long-term
shareholder value creation.

People and culture as key enablers

During the year, Swedencare grew to more than 600 employees
globally. Results from our global employee engagement survey
continue to demonstrate high levels of commitment and
engagement. Our people and culture are critical to our ability
to scale the organization, execute change, and deliver on our
long-term strategic objectives.

Clear strategic direction going forward
With a strengthened operational platform, an improved organic
growth trajectory and clearly defined financial targets for the
coming five years, Swedencare is well positioned for its next
phase of development. Our focus remains unchanged: to
deliver sustainable growth, gradually expanding profitability
and strong cash flow, thereby creating long-term value for
customers, employees and shareholders.

| would like to thank all our employees for their dedication
and commitment throughout the year, and our shareholders for
their continued trust and support.

Hakan Lagerberg

CEO - Swedencare
Malmo, 2026
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Market
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Table of Contents 3 . , , ,
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6 Health, prevention and premiumization shape the global
CEO statement 10
: oet care market
Big Box/FDMC 13
Supplements 15
Operations The global pet care market is undergoing a structural shift toward preventive health, premium products and science-based solutions. Changing
History, current position and future v consumer expectations, combined with evolving retail dynamics, are creating long-term growth opportunities for companies with strong brands,
Control over research, development and production 20 .
Strategic acquisitions - proven efficacy and broad market access.
Digital progress 24
Brands, products and therapeutic areas 26

- Market overview Regional insights Swedencare’s broad geographic presence, spanning
:;ZTZ;:::"'ty 22 The global pet care market is in a long-term expansion phase. North Americaand Europeremainthelargest petcaremarkets, stable markets and high-growth regions, provides a

Spending on pet care products and services is projected to together accounting for roughly 70% of global spending®. diversified growth profile. Its products match the top

Investing in Swedencare 43 exceed $380B in 2025 and surpass $500B by 2030 (about The US market is dominant (~$150B in 2025)*, and Europe is regional needs identified above, enabling leverage of both
The share 45 5-6% CAGR).“ ' This growth is underpinned by strong similarly large (~$130B)*. These mature regions show steady mature-market stability and emerging-market expansion.
B G T TET 0 a7 humanization and premiumization trends. Today “pets as but moderate growth - Euromonitor forecasts below-world-
Organization 50 family” is the norm: roughly 91% of pet owners worldwide say ~ average expansion in North America/Europe through 2029.™ Channel insights
Board of Directors 51 pets are important family members?, and younger Millennials/ By contrast, Asia-Pacific (led by China) and other Pet care distribution is increasingly shaped by omnichannel
Senior management 53 Gen Z are driving rising pet adoption (US Gen Z ownership emerging regions are the fastest-growing. China is ~$37B shopping behavior, where consumers combine online and
Responsible subsidiaries - Europe 55 jumped 43.5% in one year).® (2025)* and climbing, and overall APAC growth runs ~6% in-store purchases. NielsenlQ reports that almost 80% of pet
Hegpeial sl subsldertio - Merin sineiiea s These owners prioritize high-quality, functional products: annually’. Latin America is expanding rapidly as new care dollars come from “true omnichannel shoppers” (those
Responsible subsidiaries - Production 59 US premium pet food sales are expected to grow 20-25% brands enter the market, and consumers show increased who buy both online and in-store), highlighting that growth
Financial reports 61 annually through 2030¢, and over 70% of Millennials and Gen interest in health and wellness products for their pets.? 4 is not purely an online shift but a broader change in how
Management report 62 Z pet owners report using calming supplements for their pets®. Within Europe, demand is both large and health- shoppers navigate channels'. At the same time, NielsenlQ
Risks 64 At the same time, digital engagement is accelerating - US pet oriented. Survey data show 1 in 3 European pet owners notes that online purchasing is becoming more prevalent
Five-year Sumr'nary ' 69 e-commerce is projected at ~$58B by 2030¢, and omnichannel purchase pet probiotics or other biotics at least once a and accounts for a meaningful share of total pet care sales,
Z:)onzcz)slgit‘;::g:!;?:;:emem ;8 shoppers (those who buy both online and in-store) account for year, and Qver half of European pgt parents will pay extra supporl‘[e(.j in part by subscription-based purchasing for
Gonsolidated statement of comprehensive income 70 roughly 80% of all pet-category spend. for treats with supplementary benefits.” Key health concerns essential items™ ',
Consaliiies belEnes shest 71 Structural pet market growth and powerful trends in Europe include healthy aging/general wellness, mobility Digital platforms are also playing a more active role in the
Consolidated statement of changes in equity 72 (humanization, premiumization, preventive health®) directly (joints), dental/oral health, and skin/coat health’, areas where path to purchase. In connection with Global Pet Expo 2025,
Consolidated cash flow statement 72 support Swedencare’s focus on science-backed supplements Swedencare already offers solutions. Notably, cat ownership Pet Food Processing (citing NielsenlQ Omnisales) describes
Parent company income statement 73 and pet health solutions. is rising globally and in Europe; cat food and treat segments TikTok as an increasingly influential platform for pet-related
Parent company balance sheet 74 are growing fastest (cat treats lead growth in Europe)®. product discovery and inspiration, highlighting its growing
Parent company statement of changes in equity 75
Parent company cash flow statement 75
Notes 76
Auditor’s report 101
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Market

role in shaping consumer awareness and consideration'®.
This dynamic shortens the journey from product discovery
to transaction and adds another layer to how brands reach
consumers alongside traditional retail and e-commerce.

Within retail, channel mix remains important. While online
continues to represent a significant route to market, the US
pet supplement category remains distributed across online,
pet specialty and FDMC (food, drug, mass, club), and
traditional retailers are expanding shelf space and interest in
pet supplements!©.

The Big Box/FDMC channel is gaining share. Large food,
drug, mass and club retailers are increasing their presence
in the pet supplement category, reflecting growing interest
from major retail chains in preventive pet health products.'
Swedencare’s recent expansion (e.g. launching 18 NaturVet
SKUs in Walmart and others) reflects this trend: being in Big
Box outlets is “essential” to reach more pet parents.

As pet care spending concentrates in omnichannel behavior
and digital influence grows, Swedencare’s ability to execute
across online, specialty and FDMC becomes increasingly
important. A broad channel presence supports accessibility,
strengthens brand reach, and positions the company to
capture growth as retail dynamics continue to evolve.

Product insights
Product demand within pet care is increasingly shaped by
preventive, health-focused solutions and functional products
with a clear purpose. Industry sources highlight growing
momentum in supplements and wellness-oriented offerings,
reflecting pet owners’ interest in solutions that support long-
term wellbeing across different life stages.8217

Pet supplements represent a central component of
the broader shift toward preventive pet health. Industry
and consumer research indicate that supplements are
increasingly used as part of regular care routines to support
areas such as digestion, mobility, calming and overall
wellness, rather than as occasional or problem-specific
solutions.'217

Purchasing patterns suggest repeat usage and
integration into daily feeding, with a significant share of pet
owners buying pet health products on a recurring basis and
showing willingness to invest in functional solutions that
support long-term wellbeing.’” This positions supplements
as a structurally important category within the evolving pet
health landscape.

Consumer research further indicates rising expectations
on ingredient quality, functional benefits and product
credibility, with pet owners increasingly valuing transparency
and clearly articulated product claims when choosing health-
oriented pet products.® 1217

As preventive and functional pet health categories
continue to expand, Swedencare’s focus on supplements
and dental care, supported by strong brands, documented
quality standards and broad distribution, positions the
company well to capture long-term demand growth.

'Bloomberg Intelligence (2023) - Global Pet Industry to Grow to USD 500 Billion by 2030.
2ADM (2025) - Global Pet Nutrition Insights Report 2025.

*American Pet Products Association (APPA) (2025) - 2025 State of the US Pet Industry Report.
“GlobalPETS (2024) - The Future of the Global Pet Sector — Global Pet Industry Outlook.
*NielsenlQ (2024) - The Omni Pet Channel & Shopper Report.

SEuromonitor International (2025) - Top Pet Care Trends 2025: Pricing Pressure, Premiumisation
and Pet Health.

’ADM (2024) - EMEA Pet Health & Nutrition Insights.

®Petfood Industry (2024) - Global Pet Care Market at USD 200 Billion in 2024; Cats Rising
°NielsenlQ (2025) - Global Pet Expo 2025: Key Trends & Themes.

"“Swedencare (2025) - Big Box Expansion — Bringing Pet Care Closer to Pet Parents

""NielsenlQ (2024) - The Full View of the Pet Industry: A Comprehensive Analysis of Consumer
and Product Trends.

"2Nutraceuticals World (2024) - The Pet Health Market: More Humanized Than Ever.
SEuromonitor International (2025), via Business Wire - Pet Care Market Experiences Shift as
Feline Favouritism Drives Growth.

"“NielsenlQ (2024) - How Pet Owners Spend Smartly During Budget Crunch.

*Pet Food Processing (2025) - Online Shopping Remains a Vital Growth Driver for the Pet
Industry.

®The Business Research Company (2024) - Pet Healthcare Global Market Report 2024.

ADM (2024) - The Next Big Thing in Pet Care — Global Pet Health & Functional Nutrition
Insights.

Summary & strategic implications for Swedencare
Structural long-term growth in premium and preventive pet
care, combined with Swedencare’s focused product lineup
and expanding omnichannel presence, underpin a positive
outlook for the company. The accelerating pet wellness trend
is a durable tailwind for Swedencare’s health supplements
and dental solutions.
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Market Supplements

Pet supplements & functional treats

Pet supplements are moving steadily from “nice-to-have” to a routine part of preventive pet care,
increasingly purchased alongside (or embedded within) treats and other convenient delivery formats.
Global market forecasts point to continued category expansion, supported by increasing awareness
of supplements and pet health (especially among Millennial and Gen Z) and pet owners’ willingness

to invest in proactive health solutions.

Market snapshot: supplements as a fast-growing well-
ness category

Industry estimates indicate that the global pet supplements
market represents a meaningful and expanding wellness
category. In the US, retail sales have grown to a significant
scale, reflecting sustained momentum driven by health and
wellness trends.?2 Together, these indicators reinforce a long-
term shift toward preventive care products and functional
benefits that extend beyond basic nutrition.

What pet parents want: targeted benefits, credibility, and
preventive intent

Consumer expectations are increasingly benefit-led. Research
among pet owners who use treats and/or dietary supplements
shows that expected benefits commonly include skin and coat
health, digestive and gut health, general wellness, dental and
oral health, immune support, and joint health.® This aligns with
broader global insights showing that pet parents commonly
look to supplements to address healthy aging and general
wellness, mobility, dental and oral health, skin and coat
condition, and digestive health.*

At the same time, trust signals matter. ADM’s global
research indicates that 97% of consumers say the primary
health benefit claimed on packaging informs their purchasing
decisions for functional pet products, and branded health

ingredients are important to many buyers (including 63%
of dog owners and 61% of cat owners).* This underscores
why clear, credible benefit communication and ingredient
transparency have become competitive differentiators in the
category.

MARKET SIZE & GROWTH (GLOBAL + US)

o Global pet supplements market:
Valued at USD 2.95 billion in 2024, forecast to reach USD
4.82 billion by 2032'

o US pet supplements market:
Retall sales have surpassed USD 2.7 billion, driven by
health and weliness demand?

WHAT PET PARENTS EXPECT FROM SUPPLEMENTS

Among pet owners using dietary supplements, the most
commonly expected benefits are:

o Skin & coat health 52 %
3 Digestive / gut health 52 %
o General wellness 51 %
. Dental / oral health 44 %
. Immune support 38 %
o Joint health 37 %
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Market Supplements

Usage patterns: a split between “daily preventive” and
“occasional/curative”

Dietary supplement usage shows a polarized pattern.
Research indicates that a substantial share of dogs and cats
are given supplements as part of a daily routine, while others
receive supplements only occasionally, consistent with a divide
between preventive wellness habits and more episodic, issue-
driven use.® This split supports a two-speed market: one
anchored in daily wellness routines, and another driven by
specific needs or life-stage events.

Delivery formats: “treatification,” palatability, and
convenience drive adoption

Format is increasingly central to category growth. LOOP
reports that chews are the preferred dietary supplement
format, particularly for dogs, and that supplements are often
administered mixed with food (especially wet food for cats).®
ADM similarly highlights that soft chews have become the

most popular pet supplement format, with palatability and
enjoyable flavor/format cited as important purchase drivers.”

In parallel, functional benefits are increasingly delivered
through treats. In Europe, ADM notes that pet parents show
interest in functional treats for visible concerns such as oral
health and joint health, and that acceptance is supported
by trusted recommendations (e.g., veterinarians or pet care
professionals).t Together, these findings illustrate ongoing
convergence between supplements and treats - where
“everyday compliance” depends on taste, convenience, and
trusted benefit claims.

What this means for Swedencare

The category’s direction - preventive health, credible
functional benefits, and palatable formats that fit daily
routines - aligns with Swedencare’s position in pet health
supplements and dental solutions. The growing convergence
between supplements and treats reinforces the strategic

13 BONES

PlaqueOff
: - System
_ Mini Dental Care Bones

ol Reduce Helps Reduce. Heps Freshan
Tatr srean

PIaqueOﬁ.: —
Powser 13 BlaqueOft |

Pov der ‘

Dental Care Bones

aips Reduce e Reduce

t" f = A SWEDENCARE Nl

g ——
Y A

Pla ueOff
PlaqUEOﬁ So(f:tI Chews ‘C\/V ’v g x/@

glxamqueOﬁ

s bt s proDen

'"”ﬁ_:"' Plaque

~E Soft Chews

value of combining clear functional claims with high-compliance
formats, supporting continued product innovation, portfolio
differentiation, and omnichannel expansion.

'Fortune Business Insights (2025)- Pet Supplements Market

2Petfood Industry (24 Sept 2024) — US pet supplement market

SLOOP (2025) - Treats, Dietary Supplements & Toppings (Global)

“ADM (2024) - The Next Big Thing in Pet Care — Global Pet Health & Functional Nutrition Insights
°LOOP (2025) - Treats, Dietary Supplements & Toppings (Global)

SLOOP (2025) - Treats, Dietary Supplements & Toppings (Global)

"ADM (2024) - The Next Big Thing in Pet Care — Global Pet Health & Functional Nutrition Insights
SADM (2024)- EMEA Pet Health & Nutrition Insights

USAGE PATTERNS & COMPLIANCE*
*Users of treats or supplements in FR, UK, NA and LATAM

Supplements split between daily routines and episodic use
Daily supplement use:

. Dogs: 43 %

. Cats: 31 %

Occasional use (once a year or less):
. Dogs: 14 %
o Cats: 23 %
THE PET HEALTH CARE MARKET

(VETERINARY, PHARMACEUTICALS,
AND WELLNESS)

THE GLOBAL PET CARE
MARKET

-6%

Expected CAGR growth
between 2025 and 2030

Source: Bloomberg Intelligence
(2023). “Global Pet Industry to Grow
to $500 Billion by 2030”

9%

Expected CAGR growth
between 2024 and 2029
Source: The Business Research

Company, Global Pet Healthcare Market
Report (2024)
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Operations History, current position and future

-rom a local company to

a global group

Today, Swedencare is a unique, entrepreneurial and fast-growing global pet health group with several
strong brands and a global presence. We operate from 20 sales and marketing offices and several of our

own production facilities, as well as through distributors, partners and sales in 70 countries.

For many years, our business was built around our oral health
product family ProDen PlaqueOff®. With the strong brand
recognition and long market presence of ProDen PlaqueOff®
as our foundation, we have successfully established a global
distribution network across all continents in what is otherwise
a fragmented and highly local market.

During the past five years, efforts to broaden the product
portfolio have intensified while we have expanded our presence
in important veterinary and digital sales channels. In the
second half of the year, the Group also entered a completely
new channel, the “Big Box / FDMC segment”, through the
launch of NaturVet in more than 1,400 Walmart stores, which
is expected to become an important platform for future growth
in North America.

Growth and acquisitions

Since 2020, Swedencare has completed a number of strategic
acquisitions that have significantly broadened the Group’s
product portfolio and strengthened its global position. Between
2020 and 2022, more than ten companies were acquired, and

* For more information, see page 13

the number of employees increased from 45 to approximately
500. From the beginning of 2016 to 2025, the Group
acquired 16 companies and expanded from five employees
to 618. Entering 2025, Swedencare had its broadest
product offering to date, covering most therapeutic areas
within companion animal health, with a global presence and
products available across all major sales channels. The year
2025 was primarily a period of consolidation and integration,
with a strong focus on delivering continued growth while
realizing identified synergies and internal efficiencies. The
Group also strengthened its organization by recruiting
several new employees to support strong customer growth
and to capture opportunities related to product development
and the launch of our brands in new markets.

Through exclusive partnerships and clearly defined
strategies, Swedencare has strengthened the positioning of
several brands and successfully introduced new products
and concepts. Most Group companies reported growth
during the year. Swedencare UK achieved revenue growth
exceeding 81%, driven by strong demand on Amazon UK

and successful market development. At the same time, a few
companies experienced a transition year, including NaturVet,
where growth returned during the second half of the year,
with 22% growth in the fourth quarter. We expect this positive
development to continue through 2026 and beyond, paving
the way for strong growth in the coming years. Our European
team and product offering are well aligned with the growing
demand for our Soft Chews products in Europe, and we expect
this trend to continue in the coming years. At the same time,
we continued to strengthen our online team in order to meet
changing purchasing preferences among pet owners regarding
where they buy products. Overall, the year was characterized
by strategic decisions and targeted initiatives, and we look
forward to continuing this growth journey.

Research, documentation and regulatory compliance

There are no shortcuts to developing safe and effective quality
products. Since the founding of Swedencare, our products
have been based on studies and scientific validation. Our
product development is always grounded in scientific research,
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Operations History, current position and future

most often conducted in collaboration with external experts
such as professors in animal health, as well as with our own
testing specialists and product development teams. In recent
years we have conducted a number of clinical studies on our
original product, ProDen PlaqueOff®, with the aim of obtaining
the right to use the VOHC seal (Veterinary Oral Health Council)
on our products. All studies delivered results exceeding VOHC'’s
requirements. This strengthens the Group’s competitiveness
and reinforces the brand’s position in the premium segment.

Swedencare has many years ahead of it with new product
launches designed to meet emerging needs in the pet
health market. Within the Group, research and development
activities take place at different levels. Some subsidiaries
conduct their own research, while others benefit from research
carried out by sister companies and external scientific
publications. Regardless of the structure, scientific evidence
and documentation remain the foundation of all product
development. It is also commercially beneficial to demonstrate
that our active ingredient can be incorporated into different
formulations and product formats. New and easier ways
of administering supplements to pets have become an
increasingly important factor in reaching new end customers,
as consumer preferences evolve.

The Group’s production facilities are regularly inspected
by the US Food and Drug Administration (FDA) and
corresponding regulatory authorities in international markets.
In the US, we follow industry standards established by NASC
(North American Supplement Council). NASC is an industry
organization that has developed its own regulatory framework
governing supplements and ingredients under the oversight of
the FDA. Several Swedencare employees and companies were
founding members of NASC and remain active participants in
the organization’s board and activities. During 2026, additional
certification initiatives are planned to further strengthen quality
management and meet increasing regulatory requirements.
This includes ensuring that all production facilities comply
with GMP (Good Manufacturing Practice) standards. The
work to certify our production facilities according to the Safe
Quality Food (SQF) standard is progressing according to plan.
The first facility is expected to be certified in Q2 2026, with
the remaining facilities to follow successively during the rest
of the year.

A solid platform for growth

Over the years, our objective has been to bring our original
premium products to a broader international market. At the
same time, our ambition has been to expand the offering
beyond dental care to include health products across
several therapeutic areas. Swedencare has now evolved in
the direction originally envisioned: oral health has become
pet health, and a local company has become a global group.
Today, the Group generates revenue of more than SEK 2.7
pbillion and continues to grow faster than the market. We
expect this trend to continue for many years to come, as
we are still in the early stages of realizing the full potential of
the integrated and leading group we are building within our
industry.

A clear business model

For some time, we have pursued an active acquisition
strategy focused on establishing and expanding our
presence across the major therapeutic areas for dogs, cats,
and horses within the premium segment. Our ambition can
be summarized in our current strategic objective: to become
a leading global companion animal health group. Companies
we acquire are characterized by high quality within their field
of operation, an entrepreneurial business spirit and strong
growth potential. The success of our business model is
pbased on a combination of organic growth and selective
acquisitions, supported by several key components:

e Global market presence supported by a scalable
platform

e Collaboration and knowledge exchange between
Group companies

e Documented products based on scientific evidence

e Synergy-driven processes in production, sales,
and marketing

e Strong ownership engagement within management
and staff

This integrated structure creates an unbroken value chain,
from research and development to production, distribution,
and end customer.

Our product development is always
based on scientific research, most
often in collaboration with external
experts such as professors
in pet health.
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6 Control over research, development, and production

CEO statement 10

Market » Control over research and development as well as the production, is a central part of our strategy to deliver premium products of the highest

Big Box/FDMC 13 quality. Through our acquisition strategy we integrate companies which share our focus on quality, safety, and scientifically proven product

Supplements 15 development.

Opsratons In this section, we present our five companies within While most sales are to customers in North America, own pharma-grade palatants under the FLAVORPAL™

History, current position and future - the production segment. In addition to developing and both buildings produce products also sold in South America brand. These are flavor systems that are formally registered

gﬁ;:;‘;iz\;irqjssi?i: development and production 2(2) manufacturing the group own branded products, several of  and the UK. The business started with just a hand full of ~ with the regulatory agencies with a Veterinary Master File

Digital progress o4 thgse companies also offer advanced contract manufacturing. products and at thg end of 2025 we had 367 active produgts (VMF) ahd are sold arognd the world to phar‘maoeutioal

Brands, products and therapeutic areas - This means that they research, develop and produce for SKUs (Stock Keeping Unit). Clients range from small online companies that make animal health products. Clients range
external customers as well. Our production companies start-ups to large multinational animal health companies from small private equity-backed start-ups looking to bring

Sustainability 33 meet the highest industry standards and ensure high-quality selling in retails stores and in the veterinary channel. a new drug to market to some of the largest pharmaceutical

Employees 39 products while strengthening the trust in our brands in the companies in the world.

. market. Vetio North, Montreal Canada

Investing in Swedencare 43 The facility in Montreal operates under FDA and Health )

The share 49 Swedencare Tillverka, Texas, USA Canada licenses as a pharmaceutical Contract Development D) ezl el iy e ARl

Corporate governance 47 In 2020, Swedencare established a manufacturing facility and Manufacturing Organization (CDMO). The site performs :z::::n?;s::mcI?;';t':::u:Z ddz;r:]c;ri\::altte ::slu'::erz

Organization 50 oyt&de Houston, Wh|ch bggan production in early 2021. all aspeotsl of the Chgmlstry, Mar.wufactunng, and Contrgls criEneel e mEmerEne il crecllnn Gomnln

Board of Directors 51 Since then, the production line has manufactured all ProDen (CMC) activities required by various regulatory agencies generating high competitiveness in the market.

Senior management 53 PlaqueOff® Powder products for the North American market. around the world to support its clients in bringing approved

Responsible subsidiaries - Europe 55 This achieved the goal of taking control over the entire (Rx) veterinary drugs to market.

Responsible subsidiaries - North America 57 production process, from raw material to finished product, in- When Swedencare acquired Vetio, the Canadian Vetio UK, UK

Responsible subsidiaries - Production 59 house for all ProDen PlaqueOff® Powder worldwide. facility was solely focused on R&D and did not handle any Vetio UK is the rebrand of Custom Vet Products, which was

Financial reports - production. Following the acquisition, Swedencare invested acquired by Swedencare in November 2022. The business

Management report 60 Vetio South, Florida, USA in Vetio North to build a state-of-the-art manufacturing operates out of Melton Mowbray in the UK, where it built a

Risks 64 Vetio South has two facilities in Jupiter, Florida. Building one facility, enabling the company to manage the entire process, new R&D applications laboratory in 2024. Vetio UK develops

SlyeeEr SUTTETY 69 is a 3,700 square meter FDA registered facility focusing on from concept to finished product. The 4,300 square meter a wide array of nutritional supplement products, including

Proposed profit allocation 70 the manufacture of both medicated and non-medicated facility employs highly educated and experienced R&D/ Soft chews, Capsules, Tablets, Powders, Gels, and Liquid

Consslickies nsems sEEman 70 dermatological products such as shampoos, mousses, creams, analytical chemists, engineers and production personnel Solutions. To meet the growing demand, Vetio UK entered

Consolidated statement of comprehensive income 70 wipes, gels, and liquid supplements. Building two was opened who can handle a project from concept to FDA approval a new production facility in Hastings at the end of February

Consolidated balance sheet 71 in late 2021 and is a 3,300 square meter FDA registered facility for categories such as: Anti-Parasiticides, Pain treatment, 2023. At the same time, the business installed the same

Consolidated statement of changes in equity 72 that produces nutritional supplement products, including soft Liver disease, Kidney disease, Osteoarthritis, dermatitis, equipment and process technology for soft chews as is

Consolidated cash flow statement 72 chews, tablets and powders. Building two has a complete ophthalmology, and other therapeutic classes. used in Vetio South and Vetio North. This not only gives

Parent company income statement 73 R&D lab, warehousing and office area. In October 2025 we The site is equipped to manufacture a variety of Finished Vetio UK a competitive formulation but also strengthens

Parent company balance sheet 74 announced that we will move from the two separate buildings Dosage Forms; Tablets, Powders, Non-sterile liquids, Sterile collaboration within the group by enabling more companies

Parent company statement of changes in equity 75 to one that will fit all current operations but also add 6,500 Liquids, and Soft Chews (based on Vetio’s own patented to share knowledge, research, and development with each

Parent company cash flow statement 75 square meters to meet the growing demand while also be able technology). The site also develops and manufactures its other.

Notes 76 to fit a new product line for treats, all under the same roof.

Auditor’s report 101
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Operations Control over research, development and production

Vetio UK manufactures products for clients as a CDMO, while
also supplying sister companies within Swedencare in Europe and
the UK with Soft Chew products. Clients range from small online
start-ups to large multinational animal health companies selling
online as well as in retails stores and the veterinary channel.

Vetio Ireland, Waterford, Ireland

Since early 2019, Swedencare Ireland has operated in a modern
and well-equipped 2,000 sgm facility designed for efficient
production processes and high-quality standards. The factory
produces all ProDen PlaqueOff® powder sold outside North
America, as well as having production line for ProDen PlaqueOff®
soft chews. The soft chew suite was installed in early 2024 using
the same equipment and process technology for soft chews as is
used in the other three Vetio companies.

In addition to producing ProDen PlaqueOff® products,
our lIreland facility operates a pellet manufacturing process
that allows for customized dog pellets tailored to customer
specifications. The site also manufactures products under
the NutriScience trademark including equine products
and provides contract manufacturing services to external
customers. Furthermore, Ireland produces smaller series of
pet supplements in both powder and liquid formats. They
sell to clients in Europe, including both internal and external
companies.

\/ Soft chews are the most popular
\ format for dietary supplements*

SOFT CHEW
The “soft chew” dosage form is more modern, more
palatable and easier to administrate than traditional formats
such as tablets or liquids. Its unique texture makes it easy
for pets to chew, while allowing the incorporation of great-
tasting ingredients without compromising the effectiveness
of the active or nutritional components. This improves
acceptance among pets and simplifies administration for
veterinarians and pet owners across all companion animal
types. We utilize this technology both in our Pharma division
(Vetio North and Summit) and in our own branded nutritional
supplement products. The technology we use is unique and
patented in all our major markets.

NATURVET AND SUMMIT

Naturvet, acquired in 2022, and Summit, acquired in 2025,
also have their own production facilities and develop,
manufacture, and sell their own products. In that sense,
they are production companies as well, but since their
focus is selling their own brand, they are classified as sales
companies and belong to the North American and European
segments, respectively. The expertise of our employees,
along with the development and production processes,
ensures that these two companies maintain the same high-
quality standards as those within our production segment.

GMP AND CGMP, GMP+

All our production facilities comply fully with Good
Manufacturing Practice (GMP) and current GMP (cGMP)
standards, ensuring products are consistently manufactured
and controlled under strict quality frameworks—from raw
material sourcing to final packaging. We also hold GMP+
certification for pet food production and trade, guaranteeing
feed safety, quality, and traceability throughout the supply
chain. Every step, from ingredient sourcing to distribution, is
carefully monitored to prevent contamination and maintain
full regulatory compliance.

*LLOOP (2025) - Treats, Dietary Supplements & Toppings (Global)
ADM (2024) — The Next Big Thing in Pet Care — Global Pet Health & Functional Nutrition Insights

21



Operations Strategic acquisitions

Strategic acquisitions 2025

MMIT

A Member of the Swedencare Family

Acquisition of a leader in the growth segment
Animal Health Specials

Swedencare acquired Summit in April 2025, marking a significant step into a new
segment of the veterinary market for us. Summit develops, manufactures, and sells
Animal Health Specials exclusively to veterinarians in the UK and Hong Kong. At the
time of the acquisition, Summit already served more than 5,500 veterinary clinics in the
UK, demonstrating both reach and trust within the market.

The acquisition opens new opportunities and synergies within the Group. Through
Swedencare’s patented soft chew technology, Summit gains access to a premium
dosage format that makes it possible to offer pharmaceuticals in a palatable and
stable format. Demand for soft chews is high, but challenges within pharmaceutical
technology have so far limited availability. With access to our technology, developed
and refined over more than a decade, Summit will soon be able to offer active
pharmaceutical products in soft chew form.

With strong profitability, a growing product portfolio, and access to advanced
technology, Summit is now ready to take the next step. The acquisition paves the
way for Summit’s expansion both within Europe and into additional markets while also
strengthening Swedencare’s position as a leading player in animal health.

“The team at Summit and | are excited to join Swedencare’s expanding platform.
Together, Swedencare and Summit will be able to leverage our shared commitment
to innovation by delivering first-class veterinary medicines and elevating the standard
of veterinary care globally. Our collaboration will ensure that veterinarians have access
to the best available pharmaceuticals, enabling them to provide exceptional care to
their patients.”

Steve Organ, Director at Summit Veterinary Pharmaceuticals Limited.

Asset acquisition in the rapidly growing treats
product group

At the beginning of the year, Swedencare took another step in its growth journey by
acquiring the brand Pack Approved®. Following a successful collaboration in 2024
with our treat brand Riley’s, the acquisition became a natural next step.

Pack Approved offers treats containing one or two ingredients with unique
protein sources. Pet owners are increasingly demanding high quality and sustainably
produced treats for their animals, and this acquisition enables us to use our existing
sales channels to offer differentiated solutions to a broader range of customers.

The brand is primarily sold online via platforms such as Amazon and Chewy and
was integrated into our online subsidiary PetMD at the time of the acquisition. By
adding Pack Approved® to our portfolio, we strengthen our position in the fast growing
treats products group and create new opportunities to offer differentiated products to
pet owners worldwide.

“Pack Approved came to us as a well defined, limited ingredient treat brand with a
loyal customer base and a clear market position. Given customers’ strong repeat
purchase behavior and the rapid growth we saw with Riley’s® treats, Pack Approved
felt like a natural continuation of the growth journey. The acquisition expands our
range of natural treat alternatives and strengthens our presence in a category where
consistency and loyalty drive long term growth.”

Ed Holden, CEO of Pet MD Brands LLC



Operations Strategic acquisitions

Strategic acquisitions 2025

amazon
~—

Strategic acquisition of an established
Amazon operation

In April, Swedencare took control of NaturVet’s established Amazon sales, which had
previously been managed by a third party. This strategic asset acquisition strengthens
our presence on one of the world’s largest e commerce platforms. The takeover,
originally planned for the end of the year, was brought forward to ensure continuity
and avoid risks related to the expiring third party agreement. By taking control of a
well functioning Amazon account and associated inventory, we create conditions for
continued growth and sustained profitability.

The acquisition allowed us to benefit from increased revenue and synergies already
during 2025, while minimizing the risk of lost sales and rising marketing costs. With
this acquisition, we reinforce our position in digital commerce and lay the foundation
for an even more efficient and competitive e commerce strategy.

“By taking over NaturVet's Amazon sales already in April, instead of at year end,
we ensure continuity and see a positive impact on both revenue and profitability
during 2025 while eliminating the risks associated with an account migration and
strengthening our fastest growing channel.”

Hakan Lagerberg, CEO

Minority investment in an innovative
emerging company

During the third quarter of 2025, Swedencare invested in a minority stake in Viyo,
an innovative Belgian company that develops liquid products designed to strengthen
pets’ immune systems, support post operative recovery, and help cats with chronic
kidney disease (CKD). The acquisition includes an option to acquire the remaining
shares upon achievement of certain milestones, creating long term potential.

The launch of Viyo’s product range within the Group begins with our UK company
Nutravet during the first half of 2026, followed by a broader rollout in additional
markets in the second half of 2026 and throughout 2027. This investment strengthens
our portfolio with innovative solutions and demonstrates how Swedencare combines
growth with strategic long term initiatives.

“Viyo’s products are of exceptionally high quality and developed with the specific needs
of animals in mind. One of their strongest advantages is the excellent palatability,
which makes it easy to administer the products even to picky animals — something
that is crucial for long term treatment and recovery.”

Laszlo Varga, CCO Europe
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Operations Digital progress

Strengthened digital position

During 2025 we continued to strengthen our digital business with a focus on scalability,
profitability, and brand building. The work is carried out jointly by our E-commerce Performance
Team, Global Marketing Team, and Amazon Team, working closely with local market teams to
improve content, conversion rates, and operational capacity across prioritized channels.

Amazon - deeper presence and increased control

In the US and the UK, Amazon continues to be the main
driver of our online sales. In Europe, we have taken a unified
approach by transitioning from the Vendor model to the Seller
model across all markets.

This change has provided:

e Greater control over product listings
e Improved assortment management
e Stronger brand presentation on the platform

It has also enhanced the customer experience, improved
the quality of product listings, and increased predictability in
campaign planning and inventory management.

TikTok Shop and emerging platforms

During 2025 we continued testing TikTok Shop as a channel
for reaching new target groups and building brand awareness.
The results have exceeded expectations, both in terms of
direct sales and through strong cross-channel effects where
activity on TikTok correlates with increased demand in other
channels. At the same time, the format is more event-driven
and less predictable than traditional e-commerce platforms,
which we address through a test-and-learn methodology.
We have also established a presence on eBay and other
marketplace platforms on a smaller scale. Our work shows a
clear correlation between improved product listings (content,
images, reviews) and increased sales.

D2C - a strategic hub for brand and data

Our own e-commerce channels continue to represent a
smaller share of total revenue but remain profitable and
strategically important. These sites function as a showcase
for the brand, generating both direct conversions and traffic
to retailers and marketplaces. This aligns with our strategy
of converting consumer interest into purchases regardless
of the sales channel. Pilot projects in Sweden confirm that
targeted campaigns and improved landing pages have a
measurable impact both on our own websites and across
external channels. The insights gained will be rolled out
across additional European markets during 2026.

Operational capabilities and ways of working — an
integrated team of teams
We operate through a clearly defined collaboration model:

® The E-commerce Performance Team drives low-funnel
campaigns, conversion optimization, data attribution
and testing methodologies.

e The Global Marketing Team ensures brand framework
alignment, creative quality and content strategy, while
scaling formats across markets.

e The Amazon team is responsible for platform
discipline, including listing quality, retail media,
assortment management and operational processes.

e | ocal teams adapt activities to local market conditions
and ensure effective execution close to the customer.

amazon

Amazon continues to be a key sales channel in the US
and the UK. In Europe, Swedencare has transitioned
to the Seller model, which has provided greater control
over product content, assortment management and
compliance with local regulations, while also improving the
customer experience, the quality of product listings, and
the efficiency of campaign and inventory management.

J* TikTok Shop

During 2025, TikTok Shop emerged as an effective
channel for reaching new target audiences, driving direct
sales and creating clear cross-channel effects, with
increased demand also visible in other sales channels.
These activities are complemented by testing on eBay
and other similar local and global marketplaces, where
improved product listings have shown a clear correlation
with increased sales.

A

gt

%4 SWEDENCARE

o

&

Direct-to-consumer (D2C) sales remain a smaller share
of total revenue but continue to serve as a profitable and
strategically important hub for brand development, data
and conversion. E-commerce drives both direct sales
and traffic to retail partners, and tests in Sweden show
that targeted campaigns and improved landing pages
generate positive effects across multiple channels. The
work is organized through a clear collaboration model
combining central teams with local adaptations, creating
scalability, speed and high-quality execution.

24
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During the year, we strengthened the Amazon team in the EU with local specialists as well as additional
analytical and paid marketing expertise. As the D2C business grows in individual markets, we further
strengthen digital capabilities with local resources.

Our operating model follows a test-and-scale approach: initiatives are first tested in a single market,
CEO statement 10 and once clear progress is demonstrated, they are expanded locally and then rolled out to additional
markets. The central teams provide support until volume and operational needs justify local recruitment,

o B~ W N

Market i enabling both speed and high-quality execution.
Big Box/FDMC 13
Supplements 15 Content and community - UGC as a growth driver
; Following promising test results at the end of 2024, we accelerated our work with UGC (User Generated
O‘peratlons » Content) and influencer collaborations during 2025. The focus has been on authentic customer
History, current position and future 17 . .
, experiences and formats that strengthen trust in our brands. We have strengthened our central
Control over research, development and production 20 o ) } i ) )
Strategic acquisitions 29 capabilities, developing scalable content formats for global use while collaborating with local teams in
Digital progress o4 executing market activities. High-quality content improves click-through rates, rankings, and conversion
Brands, products and therapeutic areas 26 rates, particularly on platforms where social proof is a key factor.
Sustainability 33 Resource efficiency and governance
Employees 39 We have gradually shifted work previously handled by external agencies to internal specialist expertise.
In addition to improved control and cost efficiency, this transition has increased the speed of testing,
Investing in Swedencare 43 e ) I . .
The sh 45 optimization, and learning. Our attribution models continue to improve, but we already rely on data-
e share X . . o X - X .
driven decision-making when prioritizing investments closest to commercial impact - including content,
Corporate governance 47 product data, campaign structures, and conversion optimization.
grga:z?tgn . 2? Looking ahead - positioning in an Al-driven customer journey
oara or Directors . . . . . .

; During 2025 we continued to deepen our understanding of how Al influences the purchasing journey.
Senior management 53 - : ) ) ) )
Responsible subsidiaries - Europe 55 We will further increase our focus on scaling the right tools, platforms, and working methods to achieve
Responsible subsidiaries - North America 57 measurable commercial results
Responsible subsidiaries - Production 59

Summary
Financial reports 61 During 2025 we demonstrated our ability to adapt quickly when market conditions change while
Management report 62 strengthening control, quality, and execution in our digital channels. Through increased internal specialist

Risks 64 expertise, clear responsibilities, and a more data-driven approach, we have built a scalable structure Roc ket Ioves them and

Five-year summary 69 capable of delivering results on established platforms while enabling controlled testing of new ones.

Proposed profit allocation 70 ; i ) } th h I 'th b d b th
Consolidated income staterment 70 The customer journey continues to evolve, not least through Al-driven product discovery and ey e p Wl a rea

Consolidated statement of comprehensive income 70 conversion. Against this backdrop, we believe our combination of strong foundational processes and

Consolidated balance sheet 71 a structured test-and-learn methodology positions us well to manage increasing uncertainty while :‘? and dental plaque ”

Consolidated statement of changes in equity 72 continuing to drive profitable growth.

Consolidated cash flow statement 72

Parent company income statement 73

Parent company balance sheet 74

Parent company statement of changes in equity 75 UGC (User Generated Content)

Frl GoUTRRLy SEsi ik SEInmEi 78 Is content created by users and customers, such as reviews, images and videos, that strengthens credibility
Notes 76 and engagement. By showcasing authentic experiences, UGC helps build trust, increase conversion rates and
Auditor’s report 101 improve visibility in digital channels.

Definition of key figures 108
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Operations Brands, products and therapeutic areas

Our strong brands

Swedencare and its subsidiaries are leaders across most therapeutic areas within companion animal health. Customers around the world find
trusted health products designed to support nearly every aspect of their pets’ well-being. From external care to internal health — covering fur, eyes
and ears, oral health, digestion, joint mobility and much more. Below are examples of some of the well-known products and brands within the Group.

® In 2016, sales of ProDen PlaqueOff® amounted to SEK 49 million,
P I a u e O ff representing 91% of the Group’s net revenue. By 2025, sales of
ProDen PlaqueOff® had increased to SEK 459 million, representing
17% of the Group’s total net revenue.

ProDen PlaqueOff®

A natural, effective and clinically proven dental
product for dogs and cats. It reduces plaque, helps
prevent tartar buildup and improves bad breath.

nutravet”

nutravet®  r— Eutrahoof

§ Forjons & mobity hstergh o o sl
Natural nutritional and dietary supplements i
supporting daily health and well-being for dogs,
cats and horses, primarily distributed through
veterinary channels and online platforms.

Pet MID

Pet MD®

Effective supplements, vitamins and topical
solutions for pets, widely available through online
channels.

Pet VD'

ADVANCED
HIP & JOINT

LVitamins

RX Vitamins® Evitarind]

Innovative and proven nutraceutical formulations designed Rx Biotic Il RxColostrum
to complement traditional therapies and improve clinical » = g 5

outcomes for pets.

§”NaturVet

NaturVet® o'l
A leading brand offering high-quality nutritional supplements NaturVet
for pets. Ranked as one of the most trusted brands in the '
market.”

*According to the GLG Strategic Projects Pet Supplement Market Study

p

. v
NaturVet

Veterinary Innovation
o (D 2z

Innovet - £3

; [ Condro & R
Innovative, scientifically based products PR STRESSc. 95
(developed through proprietary R&D) with patent s §e,\
protection, primarily for veterinary professionals in Lm &
[taly and selected international markets. )
Summit g == il ’ | fe—
Develops, manufactures and supplies customized veterir R A i —

pharmaceuticals in multiple formulations for veterinary
professionals.

Riley:.

Riley’s®
Dog treats produced with entirely natural, high-quality
ingredients that provide both a healthy and rewarding snack.

26
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About Swedencare

Introduction 2
Table of Contents 3
Swedencare at a glance 4 <I- . M
Year in review 6 § ve NUtrISC|ence
" worthy i,
O H SR 10 VetWorthy® R SR 0T TY NutriScience
Market 11 Innovative solutions addressing specific animal ‘3 y Yy Science-based supplements for horses, dogs and cats
Big Box/FDMC 13 health conditions, produced according to the highest »» designed to enhance performance, support prevention
Supplements 15 manufacturing standards. and protect long-term health.
Operations
History, current position and future 17
Control over research, development and production 20 A N I M A L £ Stratford
Strategic acquisitions 22 pharmaceuticals RATF y’ An|ma;|§are o
Digital progress 24 . . 5 ;‘g!em&ea\ 2
Brands, products and therapeutic areas 26 Animal Pharmaceuticals N ‘é Stratford Animal Care = w9
Sustainability 33 \I/D;:sr:i]?;?lfogg’cfo?ms?)lljr;igzz\t/g;ilhgzdEC;’Z‘:?err;gi us f“ Veterinary healthcare products distributed exclusively through MWI, ﬂl "
Employees 39 . ’ , , g, . = one of the leading animal health distributors in the US.
Veterinary, a global leader in veterinary distribution.
Investing in Swedencare 43
The share 45
®
Corporate governance 47 vet WELL VETCLASS/CS® S
Organization 50 EarWELL | EarWELL
Board of Directors 51 VetWELL® | VetClassics® ol :
Senior management 53 Veterinarian-developed topical care products GE § Veterinarian-formulated supplements for dogs, cats [3&
Responsible subsidiaries - Europe 55 for pets. and horses. p— |
Responsible subsidiaries - North America 57 |
Responsible subsidiaries - Production 59
Financial reports 61 1
Management report 62 Von‘l' Q&— p‘_:;T” ¥ Healthy Solutions for Pets ;
Risks 64 Veterinarian-developed products 1 e JOINT HEALTE AL Down
Five-year summary 69 MedVant FoR % "*  designed to address a wide range of
Proposed profit allocation 70 Evidence-based precision nutraceuticals that & S specific pet health needs. E
Consolidated income statement 70 promote animal health and healthy aging. 0[ [} T\“\\
Consolidated statement of comprehensive income 70
Consolidated balance sheet 71
Consolidated statement of changes in equity 72
Consolidated cash flow statement 72
Parent company income statement 73 H Z O | T h y B A&
Parent company balance sheet 74 P b @ﬁﬁ o)
Parent company statement of changes in equity 75 Pack Approved Healthy Breeds L0 : } - by
FIEIEI GEAT(PEY CEEN Lo SRS 7 Natural dog treats containing one or two Nutritional supplements and topical products tailored &g@éﬁ@ﬂﬁ
Notes 76 ingredients derived from unique protein sources. specifically to the needs of individual dog breeds. B
Auditor’s report 101
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Operations Brands, products and therapeutic areas

Broad portfolio — stronger position

@ Horse
Swedencare was originally built around our oral health product family, ProDen PlaqueOff®. As the global pet care market continues to grow rapidly Consumer
year after year, our ambition has always been to broaden our offering to include additional therapeutic areas within companion animal health. Our Veterina
acquisition strategy is focused on this objective: to expand globally across the major therapeutic areas for dogs, cats and horses, while ensuring . _ ry_
that customers can access our products through multiple sales channels. Il Combination
g s
Swedencare’s product portfolio and § ° S s <
Therapeutic areas 8 S e g g b £
< : @) £ 2 £ Z 5 £ g
£ bl 3 = S o 15 z 5 e 3 £
3 S @ S 5 -% = £ 5 2 8 5 @ e 2 o ©
s 3 2 0= § £ £ %3 3 s &8 1 % g ¢ s, @ £ g 3 ¢ £ £ =
2 % 5 g 2 = E 8 g 3 8 = E g _g E s % @ g S “’ e S § 5 Q B

NaturVet o0 oo oo oo

PetMD ®

Riley’s Organics

VetWorthy )

VetWELL [}

Healthy Solutions for Pets [ ] [ ]
Pack Approved [ ) ) [ ] [ ] [}
Healthy Breeds ) ° [ [ (] ([ ] [ ]



Operations Brands, products and therapeutic areas

Global brand positioning

Our brands are positioned to cover distinct market segments across multiple channels, thereby minimizing cannibalization. The brands are
tailored to segment-specific needs, ensuring broad market coverage while preserving each brand’s individual identity

.
[l

o : vet
I Pet MID _________ : ‘_worthy@

-1 .@NaturVet
Vet WELL e
Healthy Drecds

Riley:

.

Stratford
° Animal Care !

SR Ty et
oryroW® ANIMAL
Lme

pharmaceuticals

- Nutravet’
Veterinary _

---------

e ——_——————- ) |
§ o - [VETCLASSICS.|

. PlaqueOff ‘ . .

. NutriScience | ‘ prrennn

*Marketplaces, e-commerce retailers and owned websites.
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- Product launches during 2025

Year in review 6

CEO statement 10

Market i In 2025, several new products were introduced across key pet health categories, reflecting a continued focus on science-backed solutions that

Big Box/FDMC 13 support pets’ daily health, well-being, and overall quality of life. These launches demonstrate the group’s commitment to practical and functional

Supplements 15 products that are well accepted by pets.

Operations

History, current position and future 17

Control over research, development and production 20 Redonyl® Veggy Chews is a new plant-based soft chew a moisturizing barrier that supports optimal healing. Housed  Technology and a finger-fit format that allows controlled and

Strategic acquisitions 22 format of the best-seller Redonyl®. The product is designed to in UV protective packaging, Nutramed® ensures stability and  precise cleaning of skin, ears, face, and teeth. The soft,

Digital progress 24 support normal skin function in dogs and cats, particularly in reliable performance, making it a practical solution for every-  textured surface cleans effectively without irritating skin, gums,

Brands, products and therapeutic areas 26 cases of atopic conditions. Through an innovative combination day first aid. or ears. With multiple formulations to support dermatologic,
L of PEA um (ultra-micronized palmitoylethanolamide) and otic, and oral care, EZ-WIPE™ helps owners maintain hygiene

Ee=taliab ity £ inactivated  lactobacili  (Lactiplantibacillus  plantarum), Relaximal™ Calming Natural Calming supports pets and encourages regular care practices with minimal stress for

Employees 9 Redonyl® Veggy Chews helps maintain the proper function of experiencing stress and helps improve emotional resilience  pets.

Investing in Swedencare 43 the gut-skin axis, thereby supporting skin and coat health. The without causing sedation. Formulated with essential oils and

The share 45 product contains no animal-origin ingredients and is therefore free from pheromones, the range includes a spray, mousse, Lickable Supplements provide an easy way to deliver

particularly suitable for animals with suspected or confirmed wipes, and plug-in diffuser. These products provide flexible  essential nutrients and support overall wellness for dogs and

Corparate governance 47 food allergies or intolerances to animal proteins. options to promote calmness in a variety of situations, cats. Available in Hip & Joint, Calming, and Multi-Vitamin

Orga”izaﬁ?” < helping pets cope with everyday challenges or environmental  Immunity, these supplements are formulated by veterinarians

Board of Directors o Nutramed® offers antimicrobial care for minor wounds in changes while offering practical solutions for both owners and ~ with well-known ingredients such as glucosamine, MSM,

Senior management o3 imals, available as both a spray and a gel. The formulation professionals. hyaluronic acid, chamomile, melatonin, and hemp seed. The

Responsible subsidiaries - Europe 55 ahlma ’ o . " ) ’ . ’ o "

Responsible subsidiaries - North America i kills 99.99@ of bgctena and arg gentlle on sensitive t|§sge. . . . o . supplements arg designed tg suppoth joints and .moblllty,

Responsible subsidiaries - Production - The spray is designed for cleaning minor wounds, avoiding EZ-WIPE™ Finger Wipes are designed to simplify daily  relaxation, and immune function, offering a convenient and

any drying effect or stinging, while the gel provides additional hygiene routines, featuring our proprietary Vetaclear™  practical option for daily use for both pets and their owners.
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CEO statement 10 1 1 1
. Innovation and quality
Big Box/FDMC 13
Supplements 15
_ In 2025, several of our products received prestigious industry awards, reflecting their innovation, effectiveness and relevance for pet owners. These
SRR recognitions reflect our commitment to high-quality products that deliver effective support for pet health and well-being.
History, current position and future 17
Control over research, development and production 20
Strategic acquisitions 22
Digital progress 24 NaturVet All-In-One Daily Care NaturVet Advanced Probiotics & Enzymes ProDen PlaqueOff® Crunchy Dental Bites for cats
Sl 5, (IR IS e T NS T 26 Dog Vitamin/Supplement Innovation of the Year Product of the Year USA 2025 — Pet Health Category Cat Vitamin Supplement Product of the Year
Sustainability 33 NaturVet All-In-One Daily Care is a vet-formulated soft chew NaturVet Advanced Probiotics & Enzymes supplements ProDen PlaqueOff® Crunchy Dental Bites for cats offer a simple
Employees . supplement designed to support dogs’ overall health at every are formulated with probiotics proven to survive through and effective way to support daily oral health. The formulation
Investing in Swedencare 43 life stage. The product line brings together multiple benefits in the entire gastrointestinal tract, combined with digestive includes the clinically studied A.N ProDen®, a natural kelp
Tire e 45 one daily format, including support for joints, digestion, immune enzymes to support a healthy and balanced gut. The product ingredient that helps reduce plaque and tartar while supporting
function, skin and coat, brain and heart health, as well as line addresses one of the fastest-growing segments in pet fresher breath. The crunchy format is designed to be palatable
Corporate governance 47 dental care with the exclusive ProDen PlaqueOff® ingredient. health and meets strong consumer demand for effective and easy to integrate into a cat’s daily routine.
Organization 50 This comprehensive approach simplifies daily wellness routines digestive support. The Cat Vitamin Supplement Product of the Year award
Board of Directors a for dog owners, with a soft chew format and hickory smoked Product of the Year is the largest consumer-voted from Pet Innovation Awards recognizes products that deliver
Sl e AL 53 bacon flavor that dogs love. awards program in the US. NaturVet Advanced Probiotics clear benefits and quality within their category. This recognition
Responsible subsidiaries - Europe 99 The Dog Vitamin/Supplement Innovation of the Year & Enzymes was selected as the top product in the Pet highlights ProDen PlaqueOff®’s role in supporting daily oral
ReSponSfble SUbS!d!ar!ES - North A.mer'ca or award from Pet Innovation Awards recognizes products that Health category through a consumer vote involving 40,000 health for cats.
Responsible subsidiaries - Production o9 demonstrate clear innovation and practical value. The award American shoppers, highlighting strong consumer trust and
Financial reports 61 highlights All-In-One Daily Care’s ability to deliver broad, product quality for pet owners.
Management report 62 everyday health support in a single, convenient solution.
Risks 64
Five-year summary 69 - ST R
Proposed profit allocation 70 Y ‘::‘;’:;: v: ﬂ_'}; ..“: ):’:,z;
Consolidated income statement 70 & .
Consolidated statement of comprehensive income 70 : 2o T 9“00\)0 o ] '?_:
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Table of Contents 3
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CEO statement 10 US a” |a | | y a \/\/e el Icare
Market l 1 1y
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¢ — Whal We pPrioritiZe ana Wny
Operations
History, current position and future 17
gﬁ;ﬁ;‘;’ﬁqﬁ;iﬁ;ig development and production 22 For Swedencare, sustainability is an integral part of our mission to improve the health and well-
Digital progress - being of pets and create reassurance for pet owners worldwide, throughout the animal’s life.
Brands, products and therapeutic areas 26 We take a long-term approach to conducting our operations responsibly, for customers and
Sustainabllity s pets, employees, suppliers and the communities in which we operate. Our sustainability work is
Erlees 39 intended to be business-oriented, practical and focused on areas where we have a real impact
- and can deliver measurable improvement over time.
Investing in Swedencare 43
The share 45 In recent years Materiality in practice
Swedencare has continued to grow and evolve as a Group, In 2025, we conducted a double materiality assessment to BiqueOff
Corporate governance 47 ) ) ) ; ) . ) . ) . . Sini q[ .
o with operations in several countries and manufacturing facilities establish a clear basis for identifying where our operations 59
Organization 50 : , I
Board of Directors 51 in the UK, Ireland, the US and Canada. As our global presence have the greatest impact and where our most significant
Senior management 53 expands, so does the need for coordinated ways of working, risks and opportunities exist. The assessment has given
Responsible subsidiaries - Europe 55 clear policies and shared principles for how sustainability is us clear direction and helps us prioritize initiatives that both
Responsible subsidiaries - North America 57 managed across the Group. During 2025, we continued to strengthen our business and reduce negative impacts on our
Responsible subsidiaries - Production 59 build these structures and strengthened our internal capability surroundings.
to follow up on priority areas in a more consistent manner.
Financial reports 61
Management report 62
Risks 64
Five-year summary 69
) : Focus areas:
Proposed profit allocation 70
Consolidated income statement 70 N ("

Consolidated statement of comprehensive income 70

Consolidated balance sheet 71 (C;B\ 0 0
Consolidated statement of changes in equity 72 \] ‘ \/ Q
—J

Consolidated cash flow statement 72

Parent company income statement 77 e e [ [ I

Parent company balance sheet 74 Circular econom)_/, Yvaste Employee well-being and Custo_mer and pet well- Corpor_ate culture and
and resource efficiency safety being and safety responsible governance

Parent company statement of changes in equity 75 Reduced environmental impact Working environment, Quality, traceability, product Ethical guidelines, compliance,

Parent company cash flow statement 75 through lower waste volumes, health and safety, and skills safety and information security. transparency and a strong

improvements in packaging and development corporate culture.

Notes 76 material choices, and an increased P :
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About Swedencare
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Table of Contents
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o b OWN

Year in review

° How we conducted our doupble

Market 11 . .
Big Box/FDMC 13
:  Mmateriality assessmen
Operations
History, current position and future 17
Coer'.o"er re‘S??rCh' asvelopmentianel|production 20 We began by identifying the sustainability topics most Targets and follow-up
t;t.r?telg'c acquisitions 22 relevant to Swedencare based on our operations, value
'gital progress : 24 chain and the requirements of the CSRD and ESRS Swedencare’s sustainability targets are designed to be relevant and guiding, we use 2025 as the base year. For some
Brands, products and therapeutic areas 26 L. . . ’ . . ) ) .
frameworks. An initial long list of topics was then targets, data collection and follow-up are already established, while others will be strengthened progressively as routines and
Sustainability 33 compiled and grouped into broader sustainability areas. data quality improve across the Group. Group management has overall responsibility and follows up on targets quarterly or
Employees 39 annually depending on the nature of the target. The more comprehensive employee survey is conducted every second year.
Internal and external stakeholders were then invited to provide
o e LR e ekl . perspectives on which issues are most important and where
MiDEE = Swedencare has the greatest actual or potential impact. We Target area Target Base year (2025)
Corporate governance 47 conducted surveys among internal and external stakeholders,
Organization 50 receiving a total of 53 responses, corresponding to a response Progressively increase the share of fossil-free
Board of Directors 51 rate of 62.5%. This was complemented by more in-depth electricity, with the ambition to reach 90% by
Senior management 53 dialogues with, among others, suppliers, customers, financial Fossil-free electricity 2035 (where market conditions and contracts 53% Annually
Responsible subsidiaries - Europe 55 stakeholders and employees. allow)
Responsible subsidiaries - North America 57 In the next step, we analyzed risks, opportunities and
Responsible subsidiaries - Production 59 impacts, and carried out an overall assessment of both our Ensure measurement of waste tonnage
. . impact and the significance for the business over time. Factors (tons) in production and establish tracking Baseline
Financial reports 61 : ] ) ] A .
e 62 such as scale, where in the value chain the issue arises, time Circular economy / waste of waste intensity (waste per produced unit). established in Annually
Risks 64 horizon and likelihood were taken into account. Quantitative targets will be set once a baseline 2026*
Five-year summary 69 . Emally, the results were anchored through discussions is established. See page 36.
) : within Group management and the Board of Directors, where
Proposed profit allocation 70 i : g : ) Empl ¢ NPS > 45 " E ‘
Conselickice lneame SEEmem: 70 we egta.blllshe.d a clear direction regarding which areas should mployee engagemen e > very two years
GConsolidated statement of comprehensive income 70 be prioritized in strategy, follow-up and future target setting. on ruotired tain |
H H > ours oOr structured trainin er employee
Consolidated balance sheet 71 The assessment is an internal management tool. The Competence development 9P Py 17.37 Annually
Consolidated statement of changes in equity 70 results provide us with a practical compass, enabling us to per year (on average)
- focus on a limited number of areas where we have a real impact
ClEmECEIE G5 LY IS 12 5 : 3 P Health & Safety LTIFR < 3.5 by 2031 (three-year rolling average) 5.07 Quarterly
Parent company income statement 73 and where we can monitor progress over time with gradually
Parent company balance sheet 7 improving data quality. No product recalls related to harmful products;
Parent company statement of changes in equity 75 Product safety robust deviation handling and continuous 0 Quarterly
Parent company cash flow statement 75 improvement**
Notes 76
Auditor’s report 101

* Baseline under establishment. For certain targets, data collection is being harmonised across the Group. The baseline will be finalised in 2026.
Definition of key figures 103 ** One product was recalled as a precautionary measure in 2025; the investigation concluded that the cause was handling error rather than a product defect.
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Sustainability

The Board of Directors has ultimate responsibility for
Swedencare’s operations and oversees sustainability matters
as part of the company’s overall governance. Executive
management is responsible for the day-to-day sustainability
work and for ensuring that sustainability matters are integrated
into the business. In addition to legal requirements, the Board
and management work together to develop guidelines and ways
of working that support Swedencare’s role as a responsible
employer and a responsible company.

The parent company, Swedencare AB, is responsible for
establishing and maintaining a common framework for the
entire Group. This framework includes policies, governance
documents and strategic guidance. At the same time, we place
strong emphasis on ensuring that sustainability matters form a
natural part of everyday operations across the organization, in
production, in our offices and across our functions.

A central part of our governance is to ensure that relevant
information is collected and used for monitoring and continuous
improvement. During 2025, we therefore continued to develop
processes and tools to strengthen data quality, comparability
and usability, both internally and across the value chain.

Our policy framework includes, among other things:

e Codes of conduct for employees and suppliers, including
requirements related to ethics, compliance, working
conditions, human rights, the environment and integrity

e A Sustainability Policy that sets out the framework
for how we work with sustainability matters and how our
values should be reflected in our operations and external
relationships

e Policies and procedures for information security and
integrity, including guidance for data management in our
digital channels

* A whistleblowing function together with clear and
confidential procedures for handling and follow-up
of cases
e Common ways of working for quality, occupational health
and safety, and regulatory compliance in our production
environments
Following changes in the regulatory landscape (Omnibus I),
we assess that Swedencare, under current conditions, is not
expected to fall within the scope of the Corporate Sustainability
Reporting Directive (CSRD) in the near term. We therefore
adapt the scope of the information we monitor and disclose
externally accordingly. At the same time, we continue to drive our
sustainability work with a focus on the areas we consider most
material, with the ambition of gradually strengthening follow-up
and data quality over time.

Employees - well-being, safety and development

Our employees are our most important asset. High engagement
and a safe working environment contribute directly to quality,
innovation and customer satisfaction. During 2025 we maintained
a strong focus on culture, leadership, skills development and
systematic work environment management. Our eNPS score
continued to develop positively, indicating a high level of
engagement across the organization.

Priorities going forward:

e  Continue strengthening culture and leadership within a
growing Group

e Continuously improve and update health and safety
routines in line with best practice

e  Create greater consistency in training follow-up and skills
development plans

-low we WOork — governance, responsiplilities,
nolicy framework and focus areas

Product safety and customer assurance

Swedencare’s products must be safe, reliable and meet high
standards in all markets in which we operate. Product safety,
traceability and accurate product information are central to
our premium positioning. We operate with established quality
systems, clear traceability, complaint and deviation management
processes, and a structured improvement framework based
on Corrective and Preventive Actions (CAPA). We also ensure
that product claims and labeling are reviewed and approved by
relevant functions prior to launch.

During the year, we identified a limited quality deviation related

to a specific production batch of dental bones and carried out
a targeted recall in the B2B channel. The incident was isolated
and has not been observed in other batches. At the same time, it
demonstrated that our procedures for traceability, rapid deviation
management and follow-up function effectively in practice, and
that deviations of this nature remain rare.
Following the incident, an investigation was conducted and a
CAPA program implemented to further strengthen process
controls and reduce the risk of recurrence, including follow-up
together with the relevant supplier.

Priorities going forward:

e Continue strengthening preventive quality work throughout
the production chain

e Regular follow-up of the Supplier Code of Conduct

e Ongoing supplier audits and monitoring
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Operations
History, current position and future 17 Circular economy - resource efficiency, waste and Responsible value chain - suppliers and raw materials
Contm'.over re.sle?mh‘ development and production 20 packaging A significant share of our impact and risks is located in the
ET;?;Q;:;:::I“O”S ii AS. a product- and packaging-intensive business, resource  value chain. We set requirements through our Code of
Brands, products and therapeutic areas o6 efficiency and waste management are key focus areas. We Conduct and apply a risk-based approach in which dialogue
work continuously to improve material choices, recyclability — and follow-up with key suppliers are prioritized. As an example,

Sustainability 33 and the gradual development of measurement and monitoring we maintain sustainability documentation from suppliers of key
Employees 39 of waste in production. For certain packaging initiatives, such raw materials, including the marine raw material A.N ProDen™,
Investing in Swedencare 43 as increasing the share of recycled materials or modifying which is the main ingredient in ProDen PlaqueOff® products. In
The share 45 packaging design, we evaluate available options and balance this case, the supplier can demonstrate relevant certifications,
Corporate governance - potential impact, feasibility and cost in order to prioritize the compliance with applicable regulations and documentation
. o most appropriate measures at the right time. related to sustainable harvesting.

rganization 50
Board of Directors 51
Senior management 53 Priorities going forward: Priorities going forward:
Responsible subsidiaries - Europe 55
Responsible subsidiaries - North America 57
Responsible subsidiaries - Production 59 Ensure measurement of waste volumes . . . .

(tonnes) in production and establish Cont.mue |mplfement|rfg sup.pller

Financial reports 61 monitoring of waste intensity, defined as reqmreme:nts in practice, with a focus on
Management report 62 waste per unit produced key suppliers
Risks 64
Five-year summary 69
Proposed profit allocation 70
Consolidated income statement 70 Further improve recyclability and Maintain ongoing qualitative and
Consolidated statement of comprehensive income 70 material choices in packaging quantitative dialogue with prioritized
Consolidated balance sheet 7 suppliers
Consolidated statement of changes in equity 72
Consolidated cash flow statement 72
Parent company income statement 9 Increase the share of fossil-free electricity in our
Parent company balance sheet 74 ) ) )
Parent company statement of changes in equity 75 oPera'tl?ns ) B LELY St_rengthemng our Expand supplier reviews and controls
ST AR SRR (e ST 75 electricity contracts and solutions where market
Notes 76 conditions and contracts allow.
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Sustainability

=

Corporate governance

2025 at a glance

During 2025, our sustainability work included the following initiatives:

Environment and climate impact

Q

=

Health, safety and ethics

(@)
I

Community engagement

We invested in a new sustainability reporting system
that facllitates the collection and consolidation of data
The system has improved traceability and data quality
compared with previous years.

During the year, we reviewed and updated our
sustainability-related policies. We currently maintain
three policies related to sustainability: a Code of
Conduct for employees, a Code of Conduct for
suppliers, and a Sustainability Policy.

Qur double materiality assessment was completed
during the year. This enabled us to identify our most
material sustainability areas and to establish related
targets and key performance indicators.

e At one of our production companies, we invested in a

cardboard shredder that allows cardboard packaging
to be recycled into packing material and reused before
being sent for sorting and recycling.

We take our extended producer responsibility seriously
and are affiliated with relevant EPR systems in the
markets where we place packaging on the market.
Through these memberships we contribute to the
financing of packaging collection and recycling and
ensure compliance with local requirements. For
example, we are affliated with NPA (Naringslivets
Producentansvar) in Sweden, Citeo in France,
Ecoembes in Spain, CONA/COREPLA in ltaly and
HERRCO in Greece.

Al Swedencare subsidiaries appointed a local
sustainability ambassador during the year to support
locally adapted sustainability initiatives. Examples
include initiating recycling programs and proposing
sustainable improvements at local facilities.

During 2025, Swedencare Ireland carried out projects
aimed at reducing the carbon footprint of products.
Among other measures, all lids used for our ProDen
PlagqueOff® products will be made from CBF (Carbon
Black Free) material. The rollout will begin in early 2026.

e During the year we conducted our semi-annual

employee survey. Participation reached a record level
and our NPS score increased compared with previous
years. More information about the employee survey
results can be found on page 39

Following the results of the Group-wide employee
survey earlier in the year, each subsidiary developed
an action plan aimed at further strengthening areas
that were already assessed as good or very good but
where additional improvements were identified. This
reflects our ambition to remain a leading employer and
workplace.

During the year we continued to base our sustainability
work on the United Nations Sustainable Development
Goals, and we also made a donation to the United
Nations.

We sponsored Feather in Her Cap, an organization
that highlights the contributions of women within animal
health.

We sponsored Amesvi, an organization dedicated to the
health and well-being of dogs involved in dog sports.
During the year we donated WelliChews Calming and
WelliChews Digestion to the Hungarian non-profit
organization Magyar Macskavédd Alapitvany, which
works to help homeless cats. Swedencare Spain also
donated products to four local dog shelters as part of
our community engagement.

During 2025, Swedencare collaborated with local
educational institutions as part of our community
engagement by welcoming a total of 16 interns across
several parts of the Group. In Sweden, we hosted
three interns from Medieinstitutet (2) and IHM (1). In
Ireland, we welcomed a student from Ardscoil Ris in
Limerick. In Canada, Vetio North hosted twelve interns
in collaboration with Concordia University and Dawson
College. The internships varied in scope, from shorter
educational placements to more extensive internship
periods, with the aim of supporting leaming, skills
development and knowledge exchange.
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Sustainability

By being active across large parts of the value
chain, we are uniquely positioned to see the
bigger picture and quickly identify positive
effects, both in the world around us and within
our own operations.

38



Employees

Proud employees — excellent results in this

yvears survey

Being part of Swedencare means more than just sharing an employer — it also means being part of our world of knowledge. By combining local
expertise with global experience, we are building a shared foundation where we grow together. The 2025 employee survey confirms the strong
culture and positive work environment we have created — a setting where our employees thrive, stay engaged, and see a future within Swedencare.

A global perspective

Our most recent global employee survey, held every other year,
provided valuable insights into how employees experience
their workplace, highlighting both strengths and areas for
improvement. 457 of 579 employees participated, giving
a representative picture of Swedencare’s current position. This
corresponds to 79% of participants at the time of the survey,
compared with 62% in 2023.

The respondents had a balanced gender distribution, 51%
women and 49% men, which strengthens result reliability
and ensures diverse perspectives. The survey covers four
perspectives: Individual, Team, Manager, and Organization,
providing a broad understanding of the work environment
— from personal well-being and day-to-day collaboration to
leadership and overall workplace experience.

Strong results at group level

We are proud to present continued strong results across all
areas, with high average scores in all four categories. This
confirms that our work environment is not only of high quality
but has also improved in several key areas, despite already
strong results in the previous survey.

We are particularly pleased that employees feel positive
about the future. The statement “I believe we have a positive
future as an organization” received consistently high ratings,
reflecting strong engagement and shared confidence
across the organization. Employees also see how their
work contributes to company goals and find their tasks
meaningful, strengthening engagement and connection to
our shared purpose.

High levels of engagement and satisfaction

The results show high engagement throughout the
organization. Our eNPS — Employee Net Promoter Score —
reached 44, an increase of 3 points from the previous survey.
This is a very strong result, as an eNPS above 20 is generally
considered very high and reflects both pride and willingness
to recommend Swedencare as an employer. Employee
satisfaction follows the same positive trend, with an average
score of 4.29 on a scale from 1 to 5 — a level we have not
only maintained but improved. Together, the results reflect
strong unity, pride, and motivation across the organization.

Key factors behind our success

Employees value strong team spirit, collaboration, and
supportwithinteams. Clear communication and opportunities
for development are also frequently highlighted, showing
that we are creating a workplace where people feel seen,
included, and able to grow.

Areas to strengthen for continued success

Although the overall results are very positive, we have
identified a few areas we want to continue developing
— to stay ahead and keep improving. Although these areas
scored well, they are slightly lower than the other areas.
These include improving internal communication and
strengthening our focus on well-being, particularly stress
management. We also aim to better meet the needs of
highly skilled employees seeking more challenging tasks.
The statement “My work tasks are sufficiently challenging
for me” received slightly lower ratings, which we see as an
opportunity to further develop roles and responsibilities.
By offering more advanced tasks and tailored growth
opportunities, we aim to maintain engagement and continue
developing employee potential.
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Employees

Putting employee voices at the center

Employee feedback is essential for shaping Swedencare as
an employer. The survey provides clear direction, and we are
determined to turn insights into action. We continue to build a
work environment where employees feel motivated, heard, and
inspired — both now and in the future.

By building on the engagement shown in the survey, we
can continue to grow as an employer. We want to extend
a big thank you to all colleagues who participated — your
perspectives are invaluable.

| can highly recommend this company because
of its commitment to creating a positive and

A fantastic company, fantastic products and
fantastic people.

It’s a great working environment with
opportunities to grow, and it’s clear that people
enjoy working here.

| appreciate the company’s values and the
positive work environment.

A very good company with great people — the
communication and environment are exactly
what our warehouse needs.

The company cares about its employees and
hard work is recognized.

supportive environment for both employees

and customers.

| feel appreciated here and my opinions are
respected.
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Employees

As local as we are glopal

Our global presence is built on strong local teams. By highlighting experiences from
across the organization, we aim to show how our sustainability work takes shape in
everyday operations — in production, in our offices and close to our customers.

”The collaborative nature of my role allows me to learn from
different perspectives while working alongside colleagues
who are fully committed to developing high-quality pet
supplements | can truly trust.”

| joined NaturVet as a Food Scientist Formulator in September 2024. In my role, |
formulate new pet supplements and improve existing formulas. | enjoy being able to utilize
my knowledge of supplements and product development to help improve pets’ quality of
life. As someone who has a dog, knowing that | am creating high-quality, science-

backed products is extremely important to me. One of my favorite things
about working at NaturVet is the constant focus on improving

product quality. We are always challenging ourselves to think
critically, ask questions, and find better ways to enhance
what we create, which | find incredibly rewarding. | also
enjoy how collaborative my role is, as | work closely with
cross-functional team members across the organization.
Being exposed to different perspectives and ideas keeps
the work interesting and motivating, and it's clear that
everyone is committed to putting their best foot forward in
everything we do. I’'m grateful to be part of a team that
values innovation, teamwork, and a shared passion for
animal health, and I’'m excited to continue growing and
contributing at Naturvet.

Janice Cheng & Ritz
Food Scientist Formulator, Naturvet \

”Innovet’s mission has always been to turn
scientific innovation into real value for veterinary
medicine. As we celebrate 30 years, we remain
committed to research, new therapeutic
approaches and international growth—always
according to Nature.”

| joined this position almost 3 years ago and I'm very satisfied to see
that, in an increasingly competitive market, Innovet consistently achieves
excellent results, not only in terms of sales, but also in terms of offering
innovative medical solutions for dogs and cats. Over its 30-year history,
Innovet has built a strong relationship with its customers thanks to the
strength of its product portfolio. Its commitment to “bringing science to
the market” through unique, safe, and effective products is recognized
by the market day after day. What | like about my work is applying
commercial strategies to different types of business partners, while never
losing sight of the uniqueness of our products. Quality, expertise, service,
and customization are becoming fundamental pillars in responding to the
growing needs of supplements for pets.
The market still offers unexplored niches
in medical management, leaving concrete
opportunities for growth for those who
are able to invest in innovation with
vision.

Patrizio Cattaneo & Neve
Commercial Director, Innovet
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Employees

“It’s inspiring to be part of a company where
commitment and care for both people and pets are
always at the heart of everything we do.”

What | appreciate most about my job is the variety and the opportunity to

be involved in so many different aspects of the business. As a Marketing
Coordinator at Swedencare Nordic, it’s natural to wear several hats — we’re a
small, dedicated team that drives our initiatives while working closely with the
e-commerce team at Swedencare AB. In my role, I'm responsible for creating
marketing materials, campaign content, and the creative and
strategic direction behind our consumer-focused initiatives, which
makes everyday work both fun and educational. Being based

at the headquarters in Malmo also means | naturally have close
contact with several functions within the company, providing great
insight and short decision-making paths in daily work.

Looking ahead, it's incredibly exciting that we’re now growing
from two to three people in the team. I’'m really looking forward
to continuing to strengthen our market presence, contribute to
Swedencare’s growth journey, and find smart, sustainable ways
to reach our customers. It’s inspiring to be part of a company
where commitment and care for both people and pets are
always at the heart of everything we do.

Elin Levenius & Otis
Marketing Coordinator, Swedencare Nordic

”Connecting with people, understanding their
perspectives, and earning their trust is what
motivates me the most and makes my work feel
purposeful.”

| genuinely enjoy my work because it gives me the opportunity to build
meaningful relationships with others, both internally and externally. Connecting
with people, understanding their perspectives, and earning their trust is

what motivates me the most and makes my work feel purposeful. Through
collaboration and open communication, I’'m able to create strong long-lasting
partnerships that not only support shared goals but also make the work more
rewarding on a personal level. Looking ahead, I’'m very optimistic about the
future at Swedencare. Pet owners are increasingly
viewing their pets as part of their family, and are
invested more than ever in preventative health,
longevity, and quality of life of our pet family
members. | see a future of continued strong
relationships driven by a deep understanding
of pet owners’ needs, staying true to our
purpose of helping pets, and continued
growth as a company. '

N

_ 61

James Garcia & Winnie
Chief Commercial Officer,
Swedencare USA
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Investing in Swedencare

New financial targets

The global pet care and health market is experiencing strong, long-term growth, driven by rising pet ownership, increased consumer spending, and
a growing focus on preventive health. Swedencare is well positioned to capture this momentum with its premium, science-backed product portfolio
in supplements and dental care. Supported by a diversified geographic presence with products sold in ~70 countries through online channels, pet
stores, veterinarians, and FDMC, Swedencare’s omnichannel footprint enables it to reach engaged pet owners globally.

Financial targets

e Annual double-digit organic growth

e FEstablish an Op. EBITDA margin above 26%
midterm (approx. 23% Op. EBIT margin)

e Dividend payout* of 40% of net profit, adjusted for
non-operating costs

e Net debt/R12 Op. EBITDA (proforma and adjusted
for IFRS16) ratio below 2.0**

*Swedencare will propose a dividend that considers the Group’s profit as well as its

consolidation and investment needs, liquidity, and financial position.
**Subject to flexibility for acquisitions.

Growth opportunities across the Group

The updated financial targets are supported by the long term
growth in the market, strategic initiatives and structural key
growth drivers across the Group. These are the building stones
to enable scalable, profitable growth over time.

Long term market growth

The global pet care market is growing steadily. Industry forecasts
expect spending to surpass $500 billion by 2030". Pet health
(veterinary care, pharmaceuticals, wellness) is expanding even
faster2. A larger pet population and higher spending per pet
create a robust backdrop for Swedencare’s science-backed

5 Bloomberg Intelligence (2023), “Global Pet Industry to Grow to $500 Billion by 2030”.
2 The Business Research Company, Global Pet Healthcare Market Report (2024).
34 American Pet Products Association, 2025 State of the Industry Report.

health product portfolio. This broad market expansion
provides a supportive long-term demand environment for
Swedencare’s portfolio of pet health products.

Consumer trends and market forces

Pet owners, particularly Millennials and Gen Z, are driving
demand for higher-quality, health-oriented products. Key
drivers include humanization, premiumization, preventive
care, and digital engagement.

Humanization and demographics

Pets are increasingly treated as family members. US Gen Z
pet ownership rose 43.5% in one year, and 70% of Gen Z
owners have multiple pets’.

Premiumization and quality focus
Owners are trading up in food, treats, and services.

Preventive health and wellness

Spending is shifting toward prevention, including
supplements and wellness products. Over 70% of Millennial
and Gen Z pet owners use calming products for their pets'©,
supporting demand for preventive categories such as
supplements and dental care.

Digital and omnichannel engagement

E-commerce continues to gain ‘n'

share. US pet e-commerce is almart
projected to reach ~$58.4 bilion by 2030, on its way to
becoming roughly one-third of all pet consumer spending™.

Strategic initiatives

Expansion into Big Box retail strengthens Swedencare’s
channel mix and significantly broadens access to new
consumer segments. Big Box, often referred to as the FDMC
channel (Food, Drug, Mass & Club), represents a channel
opportunity comparable in size to traditional pet specialty retail,
making it an important growth lever in the US market.

During the third quarter, Swedencare entered 1,400
Walmart stores and around 1,100 CVS locations, marking
one of the Group’s largest retail rollouts to date. Importantly,
this represents an initial step within a channel that has a
substantially larger store footprint, highlighting the long-
term expansion potential. In addition, as part of a campaign
selection of NaturVet’s products is also visible in 600 additional
Walmarts stores on end-caps.

By complementing its strong presence in veterinary clinics,
pet specialty retail, and online channels, Big Box retail increases
visibility, supports higher volumes, and enables scalable growth
without diluting product margins. Over time, this expanded
channel reach is expected to support both growth and brand
awareness across key markets
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Investing in Swedencare

Scaling production to support future demand
Continued investments in  manufacturing capabilities,
including the expansion of Vetio South in the US, enhance
Swedencare’s ability to scale efficiently. Increased production
capacity and flexibility strengthen the Group’s operational
platform and support continued growth across product
categories and markets.

Summary and outlook

Supported by a structurally resilient and growing pet
health market, updated financial targets, and continued
investments in channels and operations, we have a strong
platform for long-term, profitable development. By aligning
our strategic priorities with enduring market drivers, we are
well positioned to continue creating value for customers,
partners, and shareholders

Vetio-

ANIMALIHEALTH

A Member of the vgwedencare Family

|

B

Pharma
Expected to be one of the fastest-growing product groups,
supported by a strong pipeline and good visibility from
contracted projects. With higher profitability than the Group
average, Pharma growth also supports positive margin mix
over time.

e o
Big Box/FDMC retail
A channel opportunity comparable in size to traditional pet
retail, expanding reach to new consumer segments without
diluting margins.

AW
Amazon, D2C & other online
Continued growth in e-commerce, supported by improved
channel economics as key markets transition to in-house
operations.

Product portfolio expansion & innovation
Ongoing portfolio expansion across core health categories,
supported by science-backed development and strong brands.

Pricing opportunities
Selective pricing initiatives remain available, supported by
strong brands and limited historical price increases.

44



Investing in Swedencare The share

Share

| WWMM\J\JNW

Jan'25 Feb’25 Mar'25 Apr'25 May'25 Jun’'25 Jul'2s

Swedencare’s shares were listed on the Nasdaq First North
Growth Market on June 14" 2016. In connection with
the listing, a new share issue was carried out for a total of
approximately 34.5 MSEK before listing costs, which amounted
to approximately 4.3 MSEK, where the subscription price was
set at 2.80 SEK*.

At the start of 2025, the share price was 48.24 SEK,
corresponding to a price increase of 1,623% from the
introduction on June 14", 2016. 2025 ended at a share price
of 38.40 SEK, corresponding to a decline in the stock price of
20% for the year, although still an increase in value of 1,271%
since its introduction. The highest quoted bid price for the
share was recorded on January 30", 2025 at 51.50 SEK.

A share split (5:1) was carried out May 25", 2021, whereby
existing shares in the company were divided into 5 shares of
the same class.

At the closing date the share capital amounted to 1,588,628
SEK divided into 158,862,839 shares. During the year, a non-
cash issue was carried out to the seller of Summit Veterinary

*Recalculated to the number of shares, respectively share price after the share split 5:1

Sep’25 Oct'25 Nov'25 Dec’25

Pharmaceuticals Limited, a UK company that Swedencare
acquired on April 1%, 2025. The non-cash issue amounted
to 978,119 shares, and as of the balance sheet date, the
share capital amounts to 1,598,410 SEK, distributed across
159,840,958 shares.

Ownership structure

Symrise AG, as the largest shareholder, had 41.1% of the
share capital and votes at the beginning of the year. Due
to the non cash issue carried out in connection with the
acquisition of Summit, Symrise AG held the same number of
shares as of December 31¢, 2025, but represented a total of
40.8% of the share capital and votes in Swedencare. The 10
largest shareholders owned 79.8% of the capital and votes.
Representatives of the Board of Directors and management
hold 64.6%* of the capital and votes.

*Symrise’s ownership is represented by their CEO, Jean Yves Parisot and R&D Director at Diana
Petfood, Isabelle Guiller, who serves as two of Swedencare’s Board members.




Investing in Swedencare The share

Incentive program

At the Annual General Meeting on April 24", 2025, it was decided
to implement an incentive program, including a directed issue
of warrants to the company for subsequent transfer at market
value to key employees in the US within the Swedencare Group
(eSOP). Each warrant entitles the holder, during the period
from April 241, 2028, to July 24", 2028, to subscribe for one
(1) new share in Swedencare at a subscription price of SEK
48.40. Atotal of 1,080,000 warrants were transferred to 15 key
employees participating in the incentive program. As the share
price as of December 31!, 2025, was below the subscription
price, the program was ‘out of the money’ for participants at
year end. The company’s previous option program, which was
decided on at the extraordinary general meeting on October
19, 2022, expired on February 28", 2026.

OTC Market

On November 19" 2024 Swedencare’s share qualified for
trading on the OTCQX® Best Market under the symbol
"SWDCF”. This is an upgrade from the Pink® market where the
share previously has been traded. Upgrading to the OTCQX
Market is an important step for companies seeking to provide
transparent trading for their US investors. For companies listed
on a qualified international exchange, streamlined market
standards enable them to utilize their home market reporting to
make their information available in the US To qualify for OTCQX,
companies must meet high financial standards, follow best
practice corporate governance and demonstrate compliance
with applicable securities laws.

Dividend

For financial year 2025, the Board proposes a dividend to
shareholders of 0.28 SEK per share. This means an increase
of 12% compared to the dividend for 2024 of 0.25 SEK per
share. The proposed record date for the dividend is April
27", 2026. The dividend proposed to the Annual General
Meeting will be paid to shareholders on April 30", 2026. A
comprehensive assessment of the financial position of the
parent company and the Group indicates that the dividend
is justified in the light of the provisions of the Swedish
Companies Act (Chapter 17, Section 3, paragraphs 2 and
3). The Board of Directors is of the opinion that the proposed
dividend will neither prevent the company from fulfilling its
obligations in the short and long terms, nor from making
necessary investments.

Dividend per share (SEK)

2019 2020 2021 2022 2023 2024

*Dividend of SEK 0.28 proposed by the Board of Directors to
the Annual General Meeting — not yet approved




Corporate governance

SHAREHOLDERS
\L PRINCIPLES FOR THE NOMINATION COMMITTEE
G overnance SJ[ U CJ[L e aoror T AR eRERA oIS
MEETING COMMITTEE
AUDITOR’S REPORT PROPOSALS FOR THE BOARD
\L SELECTS OF DIRECTORS AND AUDITOR

Swedencare applies a framework of laws, regulations and

internal policies to govern the company efficiently, with the DPEeTORS
aim of generating long-term value for shareholders and other
stakeholders. This requires an effective organization, strong
internal control, and information and reporting that provide a

\L APPOINTS

true and fair view of the company. The following describes how oFe

shareholders, by voting at the Annual General Meeting, among 1

other things elect the Board of Directors and the auditor. The

Board of Directors is responsible for the company’s organization " A,f:gEUN'I’ENT

and management and appoints a CEO, who is responsible for

the company’s day-to-day operations. The auditor examines OREPARATION oSO conroL

pa Shareholders (via the General
Shareholders (via the General Meeting) S i

the company’s accounts and the administration of the Board of
Meeting)

. Nomination Committee .
DlreCtO s and the CEO Remuneration Committee Board of Directors Board of Directors
E— CEO & Group Management _— CEO & Group Management
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Corporate governance

Corporate governance framework

Swedencare’s corporate governance is based on applicable
external laws and regulations, including the Swedish
Companies Act, the Swedish Accounting Act, the Swedish
Annual Accounts Act, the Market Abuse Regulation (MAR) and
Nasdaq Stockholm'’s rules for issuers on Nasdaq First North
Growth Market. These laws and regulations are complemented
by internal governance frameworks such as Swedencare’s
Articles of Association, the Board of Directors’ Rules of
Procedure, the CEO Instruction, reporting instructions and
other Group-wide policies, instructions and guidelines.

Our shareholders

As of December 318!, 2025, Swedencare had 159,840,958
outstanding shares and 9,844 shareholders. At the end of
2024, the company had 158,862,839 outstanding shares and
9,492 known shareholders. All shares are of the same class
and each share carries one vote at general meetings. The
largest shareholder as of December 31¢, 2025 was Symrise
AG, representing 40.8% of the outstanding shares and votes.
The five largest shareholders together represented 69.0%
of the outstanding shares and votes, while the ten largest
shareholders represented 79.8% of the outstanding shares
and votes.

Annual General Meeting

The Annual General Meeting (AGM) is the highest decision-
making body of Swedencare, through which shareholders
exercise their influence over the company. The AGM is held
within six months after the end of the financial year. Notice of
the AGM is published no earlier than six weeks and no later
than four weeks before the meeting. Resolutions at the AGM
are normally passed by a simple majority. However, in certain
cases the Swedish Companies Act requires a qualified majority.
Among other responsibilities, the AGM appoints the Board of
Directors for the period until the next AGM.

Nomination Committee

Swedencare’s  Nomination =~ Committee, consisting  of
representatives of the company’s three largest shareholders
as Swedencare’s Nomination Committee, consisting of

representatives of the company’s three largest shareholders
as of September 30", submits proposals to the AGM
regarding the composition of the Board of Directors, the
Chairman of the Board, Board and auditor remuneration,
the election of the auditor and principles for the Nomination
Committee. Ahead of the AGM on April 239, 2026, the
Nomination Committee consists of Hakan Svanberg
(representing Hékan Svanberg & Co Health Care AB),
Jean-Yves Parisot (representing Symrise AG),Johan
Bergdahl (representing JCC Group Invest Sweden AB). The
Nomination Committee presents its proposals in connection
with the notice of the AGM.

Board of Directors

The Board of Directors has overall responsibility for the
organization and management of the company’s operations
and for the continuous evaluation of the company’s financial
and strategic development. The Board is also responsible
for ensuring that the company complies with applicable laws
and regulations and for establishing fundamental ethical
guidelines for the company’s conduct (Code of Conduct).
For the day-to-day management of the company, the Board
appoints a Chief Executive Officer (CEQO).

The Board adopts written Rules of Procedure governing
its work, which also include the CEO Instruction, including
reporting instructions for the CEO. These decisions are taken
annually at the statutory Board meeting held after the AGM.
The Chairman of the Board organizes and leads the
work of the Board so that it is conducted in accordance
with the Swedish Companies Act, other applicable laws
and regulations and the Board’s Rules of Procedure. The
Chairman monitors operations through ongoing dialogue
with the CEO and ensures that the other Board members
receive adequate information and decision-making material.

According to Swedencare’s Articles of Association, the
Board shall consist of no fewer than three and no more than
seven members, with a maximum of two deputy members.
At the AGM on April 24" 2025, Hakan Svanberg, Johan
Bergdahl, Thomas Eklund, Sara Brandt, Ulrika Valassi and
Jean-Yves Parisot were re-elected as Board members,

and Isabelle Guiller was newly elected to the Board. Hakan
Svanberg was appointed Chairman of the Board.

During 2025, a total of 12 minuted Board meetings were
held. At these meetings, interim reports, year-end reports and
the annual report were approved. The Board also adopted
strategies and business plans supporting the company’s
objectives. The Board also convened in connection with
acquisitions and other related decisions. As of December
31st, 2025, the Board of Directors held shares corresponding
to 19.8% of the total number of outstanding shares in the
company.

Remuneration Committee

The Remuneration Committee prepares proposals regarding
remuneration principles, remuneration and other terms of
employment for the CEO and Group Management. During
2025, the Remuneration Committee held two meetings. The
Committee consists of Chairman Hakan Svanberg and Board
member Jean-Yves Parisot.

Audit Committee

Atthe 2024 Annual General Meeting, it was decided to establish
an Audit Committee. The Audit Committee assists the Board
in monitoring the company’s financial reporting, internal control
and audit process. The Board appoints the members of the
Audit Committee and has defined the committee’s
responsibilities in its Rules of Procedure. The Audit Committee
consists of Hakan Svanberg and Ulrika Valassi, who serves as
Committee Chair.

The Chair of the Audit Committee reports regularly to the
Board on the committee’s work and observations. During
2025, the Audit Committee held 9 meetings.

The committee meets regularly to review reports from
external auditors and to ensure that the company’s financial
procedures comply with applicable laws and regulations.
During the year, the Audit Committee also oversaw the
strengthening of internal processes, the Group’s sustainability
focus and improvements in the reporting of financial results.
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Corporate governance

CEO and Group Management

In 2014, the Board appointed Hékan Lagerberg as CEO of
the company. Apart from a period during 2019-2020, when
the current CFO Jenny Graflind served as CEO, Hakan
Lagerberg has held the role continuously since then. Through
the wholly owned company Mastan AB, Hakan Lagerberg
is Swedencare’s sixth largest shareholder, holding shares
corresponding to 3.6% of the total number of outstanding
shares as of December 31¢, 2025.

During 2025, Group management consisted of:

CEO Hékan Lagerberg

e CFO Jenny Graflind

e COO for the Veterinary and Online Market in the US,
Brian Nugent

e CCO Europe, Laszlo Varga

e Production Director, John Kane

Group management is responsible for business development,
financial monitoring and operational planning. The management
team holds regular monthly meetings with representatives of
the company’s subsidiaries throughout the year.

The subsidiaries operate with a high degree of operational
autonomy within the framework and internal control procedures
established by the Group. Group management monitors that
agreed authorities are not exceeded and that established
procedures are followed.

The CEO and Board of each subsidiary are appointed by
the Group CEO and are responsible for the governance,
development and management of the subsidiary.

Swedencare’s decentralized organization, with many
subsidiaries, places significant demands on the competence,
values and business ethics of subsidiary boards and
management teams. It also requires a clear understanding of
delegated roles and responsibilities. Furthermore, the allocation
of responsibilities within and between Group management
and subsidiary management must be clearly defined, and
communication between these functions must operate
effectively. Instructions regarding governance documents,
accounting principles and guidelines are communicated
regularly to relevant employees.

Audit

The company’s auditor is elected by the Annual General
Meeting. The mandate applies until the end of the AGM held
in the year following the election. The auditor’s assignment is
to examine Swedencare’s annual accounts and accounting
records, as well as the administration of the Board of
Directors and the CEO. The assignment is summarized in
the Auditor’s Report, which is presented at the AGM and
included in the annual report. At the 2025 AGM, the audit
firm Deloitte AB was re-elected as auditor until the end of
the 2026 AGM. The Auditor in Charge is Maria Ekelund.
During 2025, in addition to the audit of the annual report and
accounting records, the auditors also conducted a limited
review of the company’s nine-month interim report.

Information
The company’s external communication follows the

oot

Information Policy adopted by the Board of Directors. The
policy specifies what information is to be communicated,
by whom and in what manner, in order to ensure that both
external and internal communication is accurate, complete
and in accordance with established guidelines.

Swedencare’s information to shareholders and other
stakeholders is published through:

° press releases

° interim and year-end reports

° the annual report

° the company’s website, www.swedencare.com

Press releases, financial reports and presentation materials
are published on the website. Interim reports, annual reports
and press releases are also published in English on the
company'’s website.
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Entrepreneur and owner of several Entrepreneur and owner of several Senior corporate advisor and former Extensive experience in investments and
Market 1 companies within IT, travel and finance. companies within sales, IT and real estate. Deputy CEO of Almi AB, previously holding business development within the healthcare
Big Box/FDMC 13 Master of Arts from Orebro University. Degree in Marketing Economics from several senior leadership positions including sector.
i X : ; !
s | ¢ 15 CEO of Svanberg & Co Invest AB. Nercia Business School. GEO of Bemer Nordic and Coca-Cola AB. Former CEO of Investor Growth Capital and
UppRIEimIEE Board member of K3 Nordic AB, Svanberg Board member of BR Group AB, Comera Extensive operational and board experience former Chairman of Immedica Pharma AB
. 8 Co Invest AB. Sibe Férvaltniné K3 Travel AB, JCC Group, BR Group Holding AB, BR from Swedish and international B2C and Mabtech AB
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o . . . company/management: Yes Master of Science in Business and company/management: Yes
Digital progress 24 Lr:gizﬁgﬁjeer:‘tslln’\‘roelatlon to major Independent in relation to major Economics from the Stockholm School of Independent in relation to major
Brands, products and therapeutic areas 26 : shareholders: No Economics. shareholders: Yes
H *u .
Shareholding*: 23,090,775 shares Shareholding™: 7,526,755 shares Currently a bqard member of Sealwirl AB Shareholding*: 966,142 shares
Sustainability 88 and Coromatic AS.
Employees 39 Independent in relation to the
company/management: Yes
Investing in Swedencare 43 Independent in relation to major
The share 45 shareholders: Yes
Shareholding*: 5,500 shares
Corporate governance 47
Organization 50
Board of Directors 51
Senior management 58 - f - f
- b g beidiarios - E o Isabelle Guiller Jean-Yves Parisot Ulrika Valassi
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. X . . . Board member since 2025 Board member since 2022 Board member since 2022
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Srenpesad e alsesien 70 Diana NOVA incubator before becoming Danisco, Rhodia Food, Rhéne-Poulenc, Extensl\l/e eer{lemt:e mt barlwkmg ?nd t
P P Scientific Director. Rhone Mérieux — Mérial and Pfizer Animal inancial markets, structural investments
Consolidated income statement = Since 2025, Business Incubation Group Health. and corporate development.
Consolidated statement of comprehensive income 70 Director within the Business Incubation Doctor of Veterinary Medicine from Currently a board member of Alandsbanken
) Group (BIG) ) ) Abp, Sparbanken Sjuhdrad and
Consolidated balance sheet 4 : the National Veterinary School of Lyon Fastighetsbolaget Emilshus AB, among
Consolidated statement of changes in equity 72 Master’s degree in Food Engineering from (VetAgroSup — France) and holds an MBA others.
CronselicEies cash flow SiEtaman 7 Nantes Université — Oniris / ENV Nantes. from HEC-ISA (France). Bachelor of Science in Business and
Parent company income statement 73 Independent in relation to the Independent in relation to the Economics from Uppsala University.
company/management: Yes company/management: Yes . .
Parent company balance sheet 74 Independent in relation to the
. . Independent in relation to major Independent in relation to major company/management: Yes
Parent company statement of changes in equity 75 shareholders: No shareholders: No ) ] .
P, t company cash flow statement 75 P : Independent in relation to major
aren pany Shareholding*: - Shareholding*: - shareholders: Yes
Notes 76
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Organization Senior management

Hakan Lagerberg
CEO

Hakan has held the position as CEO

since 2014. He has extensive international
experience from senior roles in both private
and public companies.

Bachelor’s degree in International Law from
Lund University and postgraduate studies
in International Trade Law at the University
of Turin, Italy.

Board member of HAOLAG AB, Mastan
AB, and board positions within several
Swedencare subsidiaries.

Shareholding*: 5,760,166 shares

Jenny Graflind
CFO

Jenny has held a senior position at
Swedencare since 2017.

She has extensive international experience
as CFO and previously held roles such as
Head of Finance and auditor within global
corporations, both privately owned and
private equity-backed.

Bachelor of Science in Management from
Florida Atlantic University.

Board member of USWE Sports AB, the
privately owned company Tammeo AB, and
holds board positions within Swedencare
subsidiaries.

Shareholding*: 180,650 shares
and 20,000 options

John Kane
Production Director

John has held his current leadership
position since 2022 and has been
employed at the Vetio production facilities
since 2015.

He has more than 28 years of experience
as CEO and VP/GM for public and private
companies within specialty chemicals,
human nutrition and animal health. Prior

to joining the animal health industry, John
worked for Balchem Corporation, where he
managed operations within human nutrition
and health.

Master of Science in Chemical Engineering

from Villanova University and an MBA from
Wilmington University.

Board member of Sabai Global.

Shareholding*: 51,972 shares
and 20,000 options

Brian Nugent

Chief Commercial Officer North
America

Brian has held his current leadership
position since 2022 and has been
employed by the subsidiary StratfordCare
USA Inc. since 2011.

He has more than 20 years of experience

as founder, COO and CEO of several
successful animal health companies in
the US.

Before entering the animal health industry,

Brian served as Chief Operating Officer of
the Tampa Bay Buccaneers in the National
Football League (NFL).

Bachelor of Science in Multinational

Business Operations from Florida State
University.

Shareholding*: 325,000 shares

and 20,000 options

Laszlo Varga
Chief Commercial Officer Europe

Laszlo has held his current leadership
position since 20283.

He has extensive international experience

in senior roles within companies focused
on direct-to-consumer sales, including
positions as CEO of deWiz Golf, Gents and
Euroflorist.

Bachelor of Arts in Communication from
San Diego State University.

Board member of CoolStuff AB.
Shareholding*: 30,300 shares

*Own or related party holdings of shares and other financial

instruments in Swedencare as of December 31¢, 2025.
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Organization Responsible subsidiaries - Europe

Until December 31%t, 2025

From January 1%, 2026

Loic Dufour

Country Manager, subsidiary
Swedencare France SARL (formerly
Buccosanté)

Loic has been employed since 2021.
He has more than 14 years of experience

in marketing, communication and sales
team management within the pet sector in
France.

Marketing degree from IUT Lens.
Other assignments: None
Shareholding*: 1,500 options

Chris Jones
CEO, subsidiary Nutravet UK Ltd
Chris has been employed since 2021.

He has more than 10 years of experience
in the nutritional supplements industry,
including as Operations Director for one of
the UK’s leading nutrition manufacturers.

Bachelor’s degree in Business
Administration from Lancaster University.

Other assignments: None

Shareholding*: 6,431 shares
and 10,000 options

loanna Psychogiou

Country Manager, subsidiary Biovet
I.LK.E

loanna has been employed since 2012.

Background as Head of Biovet with
extensive experience in the pet and
veterinary market.

Degree in Physics and a Master’s degree in
Electronic Telecommunications.

Other assignments: None
Shareholding*: 156,790 shares

John Leonard

CEO, subsidiaries Swedencare UK Ltd
and Swedencare Ireland Ltd

John has been employed since 2004.

He has more than 20 years of experience
in the oral health industry, including roles
as Sales Manager at TePe and Colgate and
Development Manager at CTS Dental.

HND in Business & Finance from Teesside
University.

Other assignments: None
Shareholding*: 349,546 shares

Steve Organ

CEO, subsidiary Summit Veterinary
Pharmaceuticals Limited

Steve founded Summit Veterinary
Pharmaceuticals Limited in the UK 2009.
Prior to establishing Summit UK, he led

and oversaw several successful companies
that were later sold to larger commercial
organizations.

Shareholding*: 978,119 shares

Raquel Tosca

Country Manager, subsidiary
Swedencare Spain SLU

Raquel has been employed since 2019.

She has an international background in
international business, marketing and
communication, most recently from the
animal health company Laboratorios Calier.

Master’s degree in Marketing,

Communication & Digital Publicity from
UOC University in Barcelona and Inesdi
Digital Business School.

Other assignments: None
Shareholding*: -

Sabine Uhde

Head of Nordics, subsidiary
Swedencare Nordic AB

Sabine has been employed since 2015.

Background as department manager and
marketing team member at TT-Line.

Licensed Real Estate Broker.
Other assignments: None

Shareholding*: 700 shares
and 5,000 options

Renato della Valle

CEO, subsidiary Innovet Italia SRL
Renato has been employed since 1996.
Founder and CEO of Innovet since 1996.

Renato’s experience primarily includes the
development and marketing of over-the-
counter products for companion animals.

High school diploma in Agriculture.
Other assignments: None
Shareholding*: 606,799 shares

Simon Shaw
Head Of Ecommerce Europe
Simon has been employed since 2021.

He has more than 10 years of experience
in e-commerce and 20 years of experience
in sales.

Other assignments: None
Shareholding*: -

*Own or related party holdings of shares and other financial

instruments in Swedencare as of December 31¢, 2025.
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Organization Responsible subsidiaries - North America

Jeremy Bates

CEO, subsidiary Fulfillment Advantage
Ventures Inc. (FAV)

Jeremy has been employed since 2022.

He has a strong leadership background
from the US Marine Corps and previously
spent five years at Petco, where he led
strategic programs within their private-label
health and wellness brands.

He holds an MBA from Villanova University,
a Bachelor’s degree in Marketing from

San Diego State University, and a
Bachelor’s degree in International Business
Development from KEDGE Business
School.

Other assignments: None
Shareholding*: -

Patrick Powell

Chief Operating Officer, subsidiaries
Stratford Care and RX Vitamins Inc.

Patrick has been employed since 2025.

As Chief Commercial Officer at Stratford
Animal Health, he brings more than two
decades of experience in the animal health
industry, driving strategic growth and
building strong stakeholder relationships.
He has previously held senior roles at Fort
Dodge Animal Health, Bayer Animal Health,
Putney Animal Health and others, where he
led commercial teams, managed strategic
accounts and delivered results with full P&L
responsibility.

Other assignments: None
Shareholding*: -

Geoff Granger
CEO, subsidiary NaturVet

Geoff has been employed since 2023.

He has more than 28 years of experience
in senior leadership positions within major
national retail chains in the US. Previously,
he worked at Petco, where he led strategic
initiatives within the company’s pet health
and wellness categories.

Degree in Political Science from the
University of California, Los Angeles
(UCLA).

Other assignments: None
Shareholding*: -

Martin Shimko

CEO, subsidiaries Swedencare USA
Inc. and Swedencare Tillverka Inc.

Martin has been employed since 2005.
Background as a management trainee at
NASSCO and member of the management
team at The Bohle Company.

Bachelor of Science in Engineering from
the University of Michigan and a degree in
Accounting from the University of California,
Los Angeles.

Other assignments: None
Shareholding*: 1,230,000 shares

Ed Holden
CEO, subsidiary Pet MD Brands LLC
Ed has been employed since 2011.

He has more than 10 years of experience in
online marketing and e-commerce.

Founder and CEO of Pet MD Brands since
2011,

Degree in Management Information
Systems from Loras College.

Other assignments: None
Shareholding*: 20,000 options

Brian Thomas
CEO, subsidiary MedVant Inc.
Brian has been employed since 2024.

He has more than 20 years of experience
in the animal health industry in senior
leadership positions.

Founder and CEO of MedVant since 2020.

Holds an MBA and Bachelor of Commerce
from the University of Guelph.

Other assignments: None
Shareholding*: 130,939 shares

*Own or related party holdings of shares and other financial

instruments in Swedencare as of December 31¢, 2025.
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Organization Responsible subsidiaries - Production

Manuel Aguiar

General Manager, subsidiary Vetio
South

Manuel has been employed since 2002.

He has more than 28 years of experience

in the pharmaceutical and animal health
industries, with various roles and positions
in Canada, where he participated in the
design and commissioning of Vetio North’s
manufacturing facility. Manuel relocated to
Vetio South in 2021, where he is responsible
for both the food and pharmaceutical
production facilities.

Background in Analytical Chemistry from
Dawson College and Concordia University.

Other assignments: None

Shareholding*: 81,817 shares
and 5,000 options

Christyan Pollender

Acting General Manager, subsidiary
Vetio North

Christyan has been employed since 2004.

He has more than 30 years of experience in
the pharmaceutical and medical technology
industries. During his career he has held
several leadership roles within the Canadian
operations, specializing in regulatory
compliance, quality management and
operational excellence.

Studies in Electrical Engineering
Technology at Sherbrooke College
and Quality Management at Ecole de
Technologie Supérieure (ETS).

Other assignments: None
Shareholding*: -

David Ryder

CEO, subsidiaries Vetio UK (Custom
Vet Products Ltd.) and Swedencare
Ireland Ltd.

David has been employed since 2012.

He has more than 17 years of experience
in sales management and marketing within
the animal health industry.

Master’s degree in Computer Science

and Business Information Systems from
Liverpool John Moores University.

Other assignments: None
Shareholding*: 620,095 shares

Martin Shimko

CEO, subsidiaries Swedencare USA
Inc. and Swedencare Tillverka Inc.

Martin has been employed since 2005.

Background as a management trainee at
NASSCO and member of the management
team at The Bohle Company.

Bachelor of Science in Engineering from
the University of Michigan and a degree in
Accounting from the University of California,
Los Angeles.

Other assignments: None

Shareholding*: 1,230,000 shares

*Own or related party holdings of shares and other financial

instruments in Swedencare as of December 31¢, 2025.
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Financial reports

Management report

Information on activities

The group’s operations mainly consist of the development,
production, and sales of premium products in the global and rapidly
growing market for healthcare products for cats, dogs, and horses.
The company has an extensive product portfolio with a wide range
of high-quality brands in several therapy areas for cats, dogs, and
horses. The sourcing of raw materials and the manufacturing of
the group’s products are carried out in its own factories, through
subsidiaries, and subcontractors in Sweden, Norway, France,
USA, Canada, Ireland, UK, and ltaly. The original product, ProDen
PlaqueOff®, developed by Swedencare, includes several premium
products in dental health primarily for dogs and cats. Through
acquisitions, the company has acquired several brands and product
families in animal health. Some of these include NaturVet®, Innovet,
Pet MD®, Rx Vitamins®, and nutravet®. With these acquisitions, the
group has expanded its portfolio of high-quality dietary supplements
for dogs, cats, and horses.

Sales in 2025 were conducted through 21 subsidiaries in USA,
Canada, France, Greece, Ireland, ltaly, the Nordic countries, Spain,
and the UK, as well as an international distribution network covering
approximately 70 countries. The parent company, Swedencare, is
responsible for the group’s strategy, business plan, and management.
This is done by controlling the group’s brands, patents, sales
rights, cooperation agreements, and sales companies. The parent
company’s headquarter is in Malmé. The parent company’s shares
are listed on the Nasdaq First North Growth Market, Stockholm and
are also traded on the OTCQX® Best Market.

Financial year 2025

Group net revenue

For the full year 2025 the net revenue for the Group amounted to
2,683.1 MSEK (2,530.2 MSEK) which corresponds to an increase of
6% compared to last year. The growth is divided into 9% organic
growth, -7% currency impact and 4% acquired growth from Summit
and Medvant.

Revenue in 2025 was divided on the north American segment that
represented 61% (62%), the European segment that represented 22%
(18%) and the production segment that represented 17% (20%) of
the group’s net revenue. During 2025 Dental represented 19% (16%)
of revenue, Nutraceuticals 46% (49%), Topicals/Dermatology 20%
(23%), Pharma 7% (5%), Treats 3% (2%) and Other 4% (5%).

Group Profit

The gross margin amounted to 56.3% (57.3%). Adjusted for non-
operational revaluation of Summits acquisition inventory to fair
value of 47.9 MSEK (12.9 MSEK) the operational gross margin
amounts to 58.1% (57.9%). The external costs amounts to 646.6
MSEK (524.0 MSEK). Adjusted for non-operational one-off costs of
10.8 MSEK (4.7 MSEK), primarily attributable to acquisition costs and
implementation costs for a new ERP system, which corresponds
to 24% of total net revenue. Personnel costs amounted to 16%
of net revenue, same share as last year. Personnel costs related
to stock option program under IFRS2 amounted to 1.4 MSEK for
the year. The operational operating profit before amortization of
intangible assets (EBITA) amounted to 424.4 MSEK (478.0 MSEK),
corresponding to an operational EBITA margin of 15.8% (18.9%).
Of the 89.5 MSEK (82.7 MSEK) in depreciation of tangible assets
for the year, 40.6 MSEK (39.6 MSEK) is attributable to IFRS16
(leased assets). Exchange rate variations impacted the profit of the
year with an exchange rate gain of 6.3 MSEK (5.4 MSEK). During
year the interest expenses on loans taken in connection with the
acquisitions amounted to 51.8 MSEK (71.6 MSEK). The net income
for the year amounted to 55.5 MSEK (98.9 MSEK) corresponding
to a net income margin of 2.1% (3.9%). Earnings per share during
2025 amounted to 0.35 SEK (0.62 SEK) calculated on a weighted
average number of shares, 159,599,778 (158,786,637 ) as of
December 31, 2025.

Company structural change in the USA that was carried out in
2022 together with tax write-offs on NaturVet’s surplus value has
a positive impact on the result also in 2025. In 2025 this resulted
in utilized tax write-offs of 289.7 MSEK (29.5 MUSD). This means a
lower tax of 70.9 MSEK (7.2 MUSD) for 2025, based on the average
tax rate of 24.5%, didn’t influence Swedencare’s cash flow. The
assessment is that previous losses and deferred tax receivables
from previous years will be able to be used and positively affect the
result to the same extent for the next 11 years.

Group cash flow

Cash flow from operating activites amounted to 326.8 MSEK
(8591 MSEK). During 2025 the change of working capital was
-30.56 MSEK (-76.2 MSEK), primarily explained by an increased
inventory value and an increase of accounts receivable. During the
first quarter of the year, Swedencare completed an asset acquisition
of Pack Approved™ where the total purchase price paid out during
2025amountsto43.6 MSEK. During the second quarter, Swedencare
acquired Summit for 389.3 MSEK. Of the total consideration

transferred, 349.6 MSEK was paid in cash and 39.7 MSEK through a
non-cash issue. The asset acquisition of NaturVet’s Amazon account
amounted to 78.5 MSEK and was financed by utilizing the company’s
existing RCF. During the third quarter, a minority acquisition in Viyo was
completed for a purchase consideration of 8.5 MSEK. Investments
in tangible and intangible fixed assets amounted to 51.2 MSEK
(45.1 MSEK) for the full year, which corresponds to 2% (2%) of net
revenue. During the year the dividend of 2024 was paid, which
affected the cash flow with 40.0 MSEK, equivalent with 0.25 SEK
per share. During the year, the Group’s long-term loans to credit
institutions have been refinanced. Interest-bearing liabilities increased
by 450 MSEK in connection with acquisitions, while amortizations
amounted to 233 MSEK. During 2025, cash flow amounted to
-66.8 MSEK (-66.9 MSEK).

Swedencare has an existing cash pool structure in the US where
all US subsidiaries are connected. This structure has delivered the
expected results with reduced financing costs and improved liquidity
management. Due to these positive outcomes, an European cash
pool structure has also been established, and during 2025 the
work has continued with gradually connecting additional European
subsidiaries.

The work with the cash pool structures has already produced
the desired effect by reducing the need for external financing,
strengthening internal control, and increasing flexibility in the
company’s financial strategy. Efforts to optimize the cash pool and
the Group’s liquidity, as well as to connect additional companies to
the structure, will continue throughout 2026.

Financial position

Swedencare’s equity as of December 31%, 2025 amounted to
6,665.0 MSEK (8,032.1 MSEK), of which 1.6 MSEK (1.6 MSEK) is
restricted equity. Swedencare’s cash and cash equivalents as of
December 31, 2025 amounted to 103.0 MSEK (186.8 MSEK), the
Group had by the same date interest bearing short- and long-term
debts of 1,804.0 MSEK (1,465.1 MSEK). The group has a cash pool
structure for the US companies and has also set up a structure
in Europe in 2025, which allows for a lower cash level — cash has
decreased with 83.8 MSEK during the year - as well as lower debt
position and lower financing costs. Swedencare’s net debt, as of
December 31, 2025, amounted to 1,701.0 MSEK (1,278.4 MSEK).
The increase in right-of-use assets for buildings during the quarter is
primarily attributable to a new ten-year lease agreement commencing
at the end of November for an expansion project in Vetio South, with
a right-of-use asset of 143.2 MSEK recognized.
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Financing

As of December 31¢t, 2025, Swedencare’s liabilities to credit
institutions amounted to 1,460 MSEK. The Group has a termloan
of 800 MSEK and a Revolving Credit Facility (RCF) of 1,000 MSEK,
of which the utilized amount was 660 MSEK as of December 31%,
2025. The utilized amount is divided into two draws, maturing at
1-month intervals. The loans are subject to a floating interest rate
(STIBOR + margin) linked to net debt. The weighted average interest
rate as of December 31, 2025, was 2.95% (4.13%). The loans extends
to June 2028 with the possibility of two extension options of one year
at a time, which gives a possible final maturity in June 2030. As of
December 31%t, 2025 the Group has unused credit facilities of 340
MSEK.

The loans are subject to financial covenants regarding the financial
net debt to proforma EBITDA ratio and interest coverage ratio. As
of December 31%t, 2025, the reported net debt to proforma R12
operational EBITDA ratio, both adjusted for IFRS16, was 2.9 compared
to 2.1 as of December 31, 2024. Swedencare has complied with all
covenants set by the bank for all assessments related to borrowing.

The Group does not hold any financial hedging instruments. More
information about the Group’s financial risks is presented in Note 33.

Sustainability

For Swedencare, sustainability means taking long-term responsibility
for the environmental, social, and economic impact that our
operations have on the planet. We are working to implement a
structure that ensures we minimize our impact as much as possible.
Swedencare closely monitors developments related to sustainability
issues, risks, and trends. These risks are identified, managed, and
systematically analyzed by the management team. Sustainability is
an integrated part of Swedencare’s operations and our mission to
promote the health and safety of pets. We prioritize the areas where
our impact is greatest and where we can generate measurable results
over time. As the Group continues to grow internationally, the need for
aligned processes and shared guidelines has increased. In 2025, we
continued to develop these structures and strengthened our internal
follow-up within our prioritized sustainability areas. During the year,
a double materiality assessment was carried out, clarifying our most
significant risks, opportunities, and impacts. The analysis confirms
four focus areas: circular economy and waste, employee well-being
and safety, customer and pet well-being, and corporate culture and
responsible business practices.

More information about the group’s sustainability efforts is presented
on pages 33-42. For sustainability risks, please refer to the risk
section on pages 64-68.

Personnel

Swedencare had as of December 315!, 2025 a total of 613 employees
spread over Sweden (21), England (87), Italy (20), France (2), Greece
(11), Ireland (26), Spain (5), USA (366) and Canada (75). The gender
distribution is 51% women and 49% men. As of December 31%,
2024, Swedencare had a total of 579 employees. The increase
during the year is attributable to Summit, the company acquired in
Q2, which has a total of 42 employees.

Research and development

Swedencare’s external expenses during the year for research and
development amounted to 1.6 MSEK (1.6 MSEK previously), with a
portion of the cost allocated to annual expenses related to the right
to use the VOHC seal (Veterinary Oral Health Council). All studies
demonstrated effectiveness far exceeding VOHC'’s requirements.

The remaining costs that are not related to the VOHC seal pertain to
the development of various formulas and products. Research and
development are central to the group’s operations and strategy. We
also invest internally in research and development through our own
employees, which means that a significant part of our innovation
work is not reflected in the external costs mentioned above but is
driven by our teams who continuously develop new products that
meet customer needs and expectations.

Significant events during the financial year

On April 1%, 2025, Swedencare AB (publ) completed the acquisition
of Summit Veterinary Pharmaceuticals Limited, a leader in the
growth segment Animal Health Specials, and carried out an issue
of shares to the seller as part of the purchase price. On August 41",
2025, Swedencare launched ProDen DentalCare® on the Canadian
veterinary market through MedVant. On December 17%, 2025,
Swedencare announced new financial targets for the coming five
years to reflect the current market situation, growth ambitions, and
the company’s commitment to creating shareholder value.

Significant events after the end of the financial year
There are no significant events after the year end to comment on.

Future developments:

e Continued strong growth within the pet sector. End customers
(pet owners) are increasing in number and spending

more on pets

Longer lifespan of pets resulting in increased expenditure

on pet products

Expanded manufacturing capacity due to investments and
acquisitions, enabling better response to growing demand
and in-house production for acquired companies

Wide product portfolio, high-quality products, and strong brands
covering most therapy areas, facilitating launches of new
products/brands in new markets with existing presence

and in new channels

Products of newly acquired companies sold under other
companies’ brands

Collaboration between companies simplifying import/

export between the UK/Europe and the USA

e Amortization of debt levels

Acquisition opportunities



Risks

Strategic and operational risks

Effective risk management contributes to a sustainable and competitive business in the long term. Swedencare continuously assesses and manages the risks the group is exposed to or may be exposed to.
Identifiable risks can be managed both strategically through business plans and product development, as well as operationally in the daily work with purchasing, marketing, and sales activities. Refer to Note 33 for

a description of financial risks and their management.

Risk

Management

Market risk / macroeconomic risks

Swedencare sells products in animal health online, to pet stores and chains, veterinary clinics and chains,
pharmacy chains, as well as FDMC. Sales are made through its own subsidiaries or distributors in selected
geographical markets. There is a risk that demand in the geographical markets where Swedencare is
active may be negatively affected because of macroeconomic factors beyond Swedencare’s control,
such as the general economic and political situation, weather, pandemics, specific circumstances unique
to individual countries and regions, and worst-case scenarios like war, can rapidly alter the conditions for
conducting business. General economic conditions such as recession may lead to higher unemployment
and rising inflation, resulting in reduced purchasing power. There’s also a risk that the overall demand for
animal health products decreases, or that segments within animal health where Swedencare operates or
plans to operate decline in favor of other segments, possibly due to regulatory reasons, which could have
a detrimental effect on the group’s operations, financial position, and results.

Swedencare closely monitors changes and has developed strategies to manage various market and
macroeconomic risks in a manner that is advantageous for the group and stakeholders. With subsidiaries
in nine countries, production in the US, Canada, UK and Ireland and products sold in 70 markets, the
group benefits from good risk diversification. The majority of our suppliers and customers operate on
the same continents as our subsidiaries, which minimizes risks related to potential tariffs and geopolitical
uncertainties in regions where we do not have our own presence. A downturn in one market due to the
general economic situation may be partially offset by increased sales in another market, hence the market
risk is considered low. Furthermore, Swedencare believes that its broad product portfolio, focusing on
premium products with proven efficacy, is well suited for the ongoing shift in consumer preferences where
consumers increasingly prioritize effectiveness and quality over price, a trend expected to continue in
the future.

Climate risks

Climate change poses significant risks to businesses and organizations globally. Frequent extreme
weather events such as floods, droughts, and storms present direct threats to company infrastructure,
supply chains, and production processes. Temperature changes can affect the availability of raw
materials and energy, which in turn can impact production costs and the stability of supply chains.

As part of the restructuring of our sustainability efforts, we are planning a more in-depth analysis,
governance, and monitoring of sustainability risks. By increasing our understanding of the key
sustainability risks, we can proactively track and manage them, thereby minimizing potential impacts on
our business operations. Since our customers demand healthy and responsibly produced products, it
is of utmost importance to continuously work on identifying and reducing risks. This is done through the
implementation and monitoring of policies, governance documents, and procedures. Our overarching
goal is to structure our sustainability efforts to ensure a long-term and sustainable future. Additionally,
Swedencare has a diversified supplier base and is not dependent on individual suppliers or supply
chains, which reduces the impact if a chain is affected by climate change; please refer to supplier risks
below for more information.

Competition and price pressure

Swedencare faces numerous international competitors of varying sizes and strong financial positions
within the animal health industry. If the competitive landscape in the animal health sector changes
or intensifies, such as due to increased price competition, the launch of new products, or increased
investments in marketing activities by competitors, it could have a negative impact on Swedencare’s
operations, results, and financial position.

Swedencare possesses deep and broad expertise in healthcare products for cats, dogs, and horses,
allowing it to quickly and efficiently address new product needs. A significant portion of the products the
group sells today has been developed and produced by our employees and companies with extensive
industry experience. Through strategic acquisitions and investments in our modern, high-tech production
facilities, along with in-house development, the group can continuously develop new products. Our
expertise and the ability to promptly and efficiently address existing and emerging needs mitigate the risk
of competition and price pressure for the group.
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Personnel risks

Swedencare relies on qualified and motivated employees to achieve its overarching goals, strengthen
distribution networks, broaden its product portfolio, and increase marketing activities. It is essential for
Swedencare to be seen as an attractive employer to recruit and retain key personnel. The loss of key
employees could delay, hinder, or imply increased costs when it comes to company’s growth, thereby
potentially negatively impacting Swedencare’s operations, financial position, and results. Mental health
issues and stress-related illnesses are increasing in society, posing a risk of our employees falling ill.

Swedencare works actively to be an attractive employer. The Group ensures that employees are equipped
with the right tools and possess the necessary knowledge and support to handle daily situations.
Swedencare offers competitive benefits related to health, pensions, training, etc., while also promoting
a healthy work-life balance. In 2023, the first Group-wide employee survey was conducted, and in 2025
the second one took place. The analysis of both surveys has been key to our efforts to understand
and improve the working environment for our employees. The 2025 survey results showed that we
have improved employee satisfaction as well as employees’ willingness to recommend Swedencare
as a workplace—both rising from already high levels compared with 2023. Furthermore, Swedencare
has introduced an incentive program comprising a private placement of warrants to the company for
further transfer to key personnel within the Swedencare group at market value. Swedencare has also
implemented a succession plan to ensure the stability of operations in the event of the loss of key
employees. The succession plan includes a thorough assessment of competencies and skills among
internal candidates, as well as the implementation of relevant training programs to ensure a smooth
transition. By preparing and supporting its employees at various levels, Swedencare aims to minimize
the risk of disruptions in operations and ensure that the company’s long term goals and visions remain
unaffected. Therefore, the risk of not being able to recruit and retain key personnel is considered low.

Acquisition risk

Swedencare operates based on an active growth strategy and has made several successful acquisitions
over the years. There is a risk that Swedencare may not be able to find suitable acquisition targets, which
could affect the group’s growth rate. An additional risk is that the integration process may negatively affect
expected synergies by taking longer or being more costly than anticipated. The acquired companies’
intangible assets, such as customer relationships, brands, and relationships with suppliers and key
personnel, may also be negatively impacted by new ownership.

Another risk that could affect Swedencare’s growth strategy is financing risk, which may become more
difficult or expensive at a given time, or may not be feasible within the group’s acceptable terms.

Swedencare has in several cases acquired companies that were previously customers/suppliers/
partners of the group, implying a long-standing relationship between the acquisition target and the group
at the time of acquisition. In addition to this, an analysis of the acquisition targets, known as due diligence,
is conducted where any risks are identified and managed before acquisition decisions are made. Since
June 2020, Swedencare has completed a total of 14 acquisitions in the North American and European
markets, confirming the group’s extensive experience in both acquisitions and the integration process.
The integration and synergy work are carried out in close collaboration with the acquired companies.
Swedencare’s clear goals, strategies, and strong balance sheet provide a solid foundation for a continued
active acquisition strategy.

Intellectual Property

Swedencare holds intellectual property rights primarily protected through trademark registrations for its
product portfolio. There is always a risk of infringement on intellectual property rights that could adversely
affect the group’s operations, financial position, and results.

The group has few patents, and the risks associated with patent expiry are primarily managed through
investments in various trademarks. Despite the expiration of patent protection for brands such as ProDen
PlaqueOff® in the first quarter of 2021, the product showed growth of 40% in 2024 and 23% in 2025.
The group conducts continuous monitoring of its intellectual assets; therefore, the risk of infringement is
not deemed significant.
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Intangible Assets

Swedencare holds intangible assets related to acquisitions such as customer relationships, trademarks,
and goodwill. Intangible assets have both determinable and indeterminable useful lives. Intangible assets
with determinable useful lives are amortized, and the value of intangible assets with indeterminable
useful lives is annually tested for impairment. Intangible assets with indeterminable useful lives may pose
significant risks to the group due to the difficulty in assessing and managing the value of these assets
over time. This can lead to overvaluation of the assets in the company’s balance sheet, resulting in
impairment needs that could adversely affect the group’s financial position and results if the assets fail to
generate expected revenues or lose value over time.

Intangible assets with indeterminable useful lives are annually tested for impairment, meaning that
Swedencare evaluates their value and ensures it is consistent with their fair value. The impairment testing
involves a thorough assessment of various factors including growth, market conditions, technological
changes, and macroeconomic factors that may impact future cash flows and the discount rate. In 2024,
there are no indications of impairment needs. For more information on intangible assets, refer to note
11 and 12.

Disputes

There is a risk for the group to become involved in legal disputes. Litigation and disputes can be time
consuming, disrupt daily operations, involve significant amounts or fundamental issues, incur substantial
costs, and adversely affect Swedencare’s operations, results, and financial position.

Swedencare carefully complies with all applicable laws, rules, and regulations in respective markets.
The group actively works to address identified future changes; therefore, the risk is considered low.

Supplier risks

Swedencare may in the short and medium term be dependent on a specific supplier for production,
raw material supplies, or transportation to fulfil individual customer agreements. The loss of one or more
suppliers could have negative consequences for the group’s operations, financial position, results, and
customer relationships in the short and medium term. One of Swedencare’s largest brands, ProDen
PlaqueOff®, consists of the algae A.N. ProDen® of the highest quality, harvested off the coast of Norway.
If the availability or price of the algae were to change unfavorably, it would pose a risk to Swedencare.
Another risk associated with suppliers is if their work with human rights, working environment, and
climate impact isn't in line with Swedencare’s policies.

Swedencare strategically works to control and manage risks that may arise in the supplier chain. The
implementation and ongoing updates of our supplier code of conduct, which sets clear requirements
regarding human rights, working conditions, and climate impact, serve as important guiding documents
for this endeavor. The approval of suppliers and collaborative partners, along with monitoring through
sustainability policies, are crucial measures to address potential risks. Swedencare has several modern
production and logistics facilities in Ireland, USA, UK, and Canada, where an increasing portion of the
group’s production takes place. These facilities have the capacity and are prepared to expand production
in line with the group’s growth objectives. Increasing the proportion of in-house production is a high
priority, as exemplified by the acquisitions of Vetio, NaturVet, and Vetio UK. The acquired companies
possess highly efficient facilities with significant production capacity, thereby significantly reducing
reliance on external suppliers. Swedencare collaborates with multiple raw material suppliers to reduce
dependency on individual actors. For ProDen PlaqueOff®, Swedencare has secured the supply of raw
materials through an exclusive agreement with a supplier of algae for dental products in both North
America and Europe. The quality and volume requirements for the algae growing off the coast of Norway
are not currently considered to pose any material risk. The algae also grow in other parts of the world,
and we continuously evaluate whether we can identify additional suppliers offering the same quality of
raw material. Additional measures to minimize dependency and secure future deliveries include relatively
long contract terms and exclusivity in certain applications. At the same time, the group continues to
work with selected subcontractors in multiple markets. Swedencare’s rapid sales growth with demands
for fast deliveries is addressed through our own production units and multiple subcontractors, thus the
supplier risk is considered low.
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Product dependency and the product’s impact on the environment

Swedencare has an extensive product portfolio with strong brands and products covering most therapy
areas. There is a risk that customers may choose products from other suppliers that cover the same
therapy areas as Swedencare’s products. Another risk associated with our products is the threats and
uncertainties that may arise regarding the company’s production processes and their impact on the
environment, such as emissions of pollutants, waste, and recycling. Our customers have high-quality
requirements for our products and for us as an innovative and reliable animal health company. We
risk losing our market position if our products do not meet our customers’ expectations. Additionally,
Swedencare may also be subject to claims from third parties alleging that Swedencare’s products have
caused property damage, bodily injury, or other adverse effects. Product liability claims can have a
negative impact on Swedencare’s operations, results, and financial position.

When selling the group’s products, Swedencare takes responsibility towards its customers. Swedencare
has an extensive portfolio with strong brands and products covering most therapy areas, such as
ProDen PlaqueOff®, NutriScience, Animal Pharmaceuticals, Stratford, Nutravet®, PetMD®, Vetwell®, Rx
Vitamins®, NaturVet®, Pet Organics®, Overby Farm®, Vet Classics®, Riley’s® and Innovet’s brands. The
group possesses deep knowledge in health care products for dogs, cats, and horses, enabling quick
and effective responses to emerging needs. The environmental impact of Swedencare’s operations
primarily occurs in our production processes through material consumption, material recycling, energy
consumption, and the use of renewable energy. We actively work to reduce waste generated at production
facilities by further developing standard solutions and processes to minimize material and packaging
waste. We have previous conducted a life cycle analysis for ProDen PlaqueOff® 60g and NaturVet
Digestive Enzyme powder for dogs, providing a deeper understanding of the product’s environmental
impact. By evaluating each phase of the product’s life cycle from procurement to production and use,
we have identified opportunities to reduce our ecological footprint. The analysis provides us with a better
understanding of the product’s environmental impact, and the analysis can also be partially applied
to other products since the factory where the product is made also produces other products with
the same packaging. Pet owners are considered brand loyal, and within the dental and oral hygiene
area, Swedencare assesses that ProDen PlaqueOff®, as the only product with systemic and proven
efficacy, carries a relatively low risk of substitution. Swedencare experiences high customer satisfaction,
manifested through positive feedback from customers in our markets.

Customer dependency

Swedencare operates in a global, rapidly growing, and competitive market, making it possible that several
major customers may choose to reduce their purchases from Swedencare either entirely or partially. This
could negatively impact Swedencare’s operations, financial position, and results. Alternatively, major
market players may account for an increasingly larger share of revenue, which increases dependency
and therefore risk. In recent years, as online sales have grown, Amazon’s share of revenue has increased
every year, and from 2026 sales through Amazon are expected to account for one-third of Swedencare’s
revenue, which is considered a customer dependency risk.

Swedencare’s customers, distributors in selected geographic markets, as well as veterinary clinics
and chains, pharmacy chains, pet store chains, and online retailers, has previously always been well
diversified both in terms of size and geography. Swedencare still maintains a strong level of diversification
both geographically and across different sales channels, and the increasing dependence on Amazon is
being managed through investments in enhanced internal expertise and close monitoring to minimize
the risk for the Group. Amazon is a well established company, and sales through the online channel and
Amazon are considered natural given current market trends. Swedencare also mitigates the increased
risk by expanding the number of sales channels, including the addition of FMDC in 2025. Swedencare
continues to broaden its customer base and geographic reach.

Tax risk

Swedencare, through its subsidiaries, operates in several countries, and to the best of the board members’
knowledge, the operations comply with tax legislation. There is a risk that the group’s interpretation of
applicable laws, guidelines, and regulations may be challenged by local tax authorities. Additionally,
legislation may change in the future, affecting Swedencare’s past or current tax situation, which could
have a negative impact on Swedencare’s operations, results, and financial position.

Both internal and external transactions in the business are conducted in accordance with the group’s
interpretation of applicable tax laws, guidelines, and regulations. Independent tax advisors are engaged
for complex matters. Transactions between group companies are conducted at arm’s length. Therefore,
the tax risk is assessed to be low.
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IT risks

Intrusion and sabotage of critical data systems, as well as theft of business-critical information, pose a continuous external threat. Swedencare is exposed to cyber threats, email management, ERP servers

and software, servers connected to the website/webshop, as well as keeping all devices (mobile phones, workstations) secure. To ensure that these risks are addressed, the group has developed an IT policy that
establishes rules, responsibilities, and guidelines for the use, management, and security of IT resources within the organization. By clearly defining rules for the use of the company’s network and systems, password
requirements, data storage policy, and handling of sensitive information, the IT policy aims to ensure that IT resources are used securely, efficiently, and responsibly. The policy also provides guidance in crisis
situations and includes an annual audit of all IT resources used by the group. Below are the major risks the group faces and their management.

Cyber Threats

Cybersecurity problems arise from the inherent nature of information technology (IT), the complexity of
IT systems and human error. These occur when assessing whether actions and information are safe
from a cybersecurity perspective, especially in the case of highly complex actions. Cyber threats are
continuously evolving in the form of new tools and techniques used by intruders to compromise security.
Moreover, the risk also increases due to the growing number of people with access to cyberspace.

Training staff in common cyber threats and how to deal with them is Swedencare’s first line of
defence. Employees are instructed to only interact with secure websites. Additionally, Swedencare has
implemented strong antivirus software to protect its data. Employee accounts are protected by both
strong passwords and multi-factor authentication, adding another layer of security. Through this method,
users must confirm their identity by providing extra information (such as a phone number or a unique
security code) when trying to access company applications. To prevent unauthorised access by
cybercriminals trying to get into our systems, we regularly update applications, operating systems,
security software and firmware. If our system is compromised or damaged, we keep backups and store
them offline and offsite. In most cases, we can restore and put systems into production within 2-3 hours.

E-mail management

E-mail is a universal means of electronic communication used by millions of people. The Swedencare
organisation uses e-mail to communicate with employees, suppliers, partners and customers. E-mail
also serves as a suitable medium for cybercrime to initiate attacks that can cause serious damage to
the organisation. Effective cybersecurity practices help Swedencare prevent attacks and protect the
organisation.

Swedencare has strengthened e-mail security by using sandboxing technology to detect unknown
malware and improved the identification of malicious URLs through training. Employees are instructed
to use personal e-mails to subscribe to non-work newsletters, unsubscribe from any non-work opt-in
newsletters and ignore newsletters that have not been actively selected. We have also added isolation
techniques to deal with zero-day attacks and suspicious e-mails.

ERP-servers and software

Enterprise Resource Planning (ERP) security used to unify different platforms and departments can be
a target for hackers. This leads to higher external threats as a breach of the system means access to all
data and business information.

Our ERP security software is an important countermeasure to ensure security. By covering areas such
as infrastructure security, network security, operating system security and database security, it helps us
protect the assets and systems of the company. A secure ERP system includes secure configuration of
servers, enabling security logging, system communication security and data security.

Website/online store servers and software

There is a risk that our Web and e-commerce sites become a target for cyber attacks. The cost of a
breach in terms of loss of data and customer confidence may affect Swedencare’s operations, financial
position and results.

As a website/e-commerce business owner, we are constantly working to ensure that all customer data
is handled safely and securely. To help prevent threats to our website and e-commerce platforms and
to ensure availability, we use a variety of tactics such as server-level firewall protection, secure hosting
services, system updates, data backups, malware and anti-virus scanning/detection with automated
actions and limiting the number of login attempts. During 2024 we have launched a security incident
management policy which ensures that there is a contact person and an action plan in case of an
incident. In case of possible breaches, we can have a fully restored website/online store in full operation
within 2-3 hours.

Keeping all devices secure (mobiles and workstations)
There is a risk that hackers find their way into devices such as laptops and smartphones with the aim of
stealing, modifying or deleting information by installing malicious software.

Swedencare uses several security applications to secure both servers/workstations/laptops and
smartphones. The security applications help us to ensure that devices are safe and updated to protect
the company’s network and data from unauthorised access.
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Suggestion of profit Consolidated profit and loss Consolidated statement
allocation of comprehensive
income

The following retained earnings are available to the Annual General

Meeting in the parent company, in Swedish kronor: MSEK Note 2025 2024 MSEK 2025 2024
Retained earnings and free share premium reserve 7,048,482,869 Net revenue 3 2,683.1 2,5630.2 Net income 55.5 98.9
This year’s profit 207,111,368 Other revenue 5 11.5 9.7 Items that may be reclassified to profit
Profit available f iati 7,255,504,237 d X and loss
rofit available for appropriation 55,594,23 Total revenue 2,694.6 2,539.9 Conversion difference of foreign subsidiaries ~ -1,423.6 756.0
Total earnings -1,368.0 855.0
The board proposes that the profits be Cost of sales -1,173.1 -1,080.4 Attributable to th ; ,
appropriated as follows: ributable to the parent company’s
Pprop Other external costs 7-8 646.6 5240  shareholders -1,3680  855.0
Dividend to shareholders 0.28 SEK x 159,840,958 44,755,468 Porsonnel costs 9 4174 390.0
Transferred to retained earnings 7,210,838,769
Depreciation of tangible and intangible fixed assets -310.7 -315.9
Total 7,255,594,237
Other costs 32 -6.2 -4.6
As the record date for the dividend, April 27, 2026, is proposed.  Operating expenses -2,554.0 -2,314.9

The dividend proposed to the Annual General Meeting will then
be paid to the shareholders on April 30™, 2026. A comprehensive - -
assessment of the parent company’s and the group’s financial ~ OPerating profit 1406 225.0
position leads to the conclusion that the proposed dividend
is justifiable considering the provisions of the Companies Act

Results from shares in associated companies 28 1.1 -0.9
(Chapter 17, Section 3, paragraphs two and three). The Board’s : — s
opinion is that the proposed dividend does not prevent the Other interest revenues and similar revenues 31 15.6 8.7
company from fulfilling its obligations in the short and long  Interest and other items 31 -75.0 -82.3
.term, nor does it hinder the company from making necessary Financial items 58.3 745
investments.
This annual report has been approved by the board on March  pyofit after financial items 82.5 150.5

31, 2026. The annual and group financial statements will be
presented at the Annual General Meeting in Malmé on April 23,
2026. The group’s and parent company’s results and financial ~ Netincome before tax 82.5 150.5
position are further detailed in the following income statements,
balance sheets, and cash flow analyses with supplementary

information. Tax on profit 10 -60.0 -39.1
Deferred tax 10 33.0 -12.5
Net income 55.5 98.9
Attributable to the parent company’s shareholders 655 98.9

Earnings per share before and after dilution (SEK) 6 0.35 0.62
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Consolidated balance

sheet

MSEK Note 31 dec 2025 31 dec 2024 MSEK Note 31 dec 2025 31 dec 2024
Assets Equity and liabilities

Non-current assets: Equity

Customer relationships 11 1,899.9 2,298.5 Share capital 29 1.6 1.6
Brands 11,12 1,772.8 1,782.1 Share premium 6,257.5 6,216.5
Intellectual property 11 34.2 45.9 Conversion reserves 101.0 1,624.6
Technology-related assets 11 - 8.0 Retained earnings including net income 304.9 289.4
Other intangible assets 11 241 31.5 Total equity 6,665.0 8,032.1
Shares in associated companies 28 10.3 0.6

Goodwill 12 3,905.8 4,336.6 Long-term liabilities

Buildings and land 7,13 457.8 354.9 Debt to credit institutions 18, 20-22 1,456.3 1,241.9
Machinery and other tech assets 7,14 139.3 150.2 Leasing liabilities 20 295.2 180.0
Tools, furniture and fixtures 15 124 8.4 Deferred tax liability 10 506.9 455.4
Deferred tax asset 10 147.8 128.4 Debts to employees 4.4 5.0
Other long-term liabilities 18 2.0 0.8 Other long-term liabilities 24 163.8 5.5
Total non-current assets 8,406.4 9,145.9 Total long -term liabilities 2,426.6 1,887.8
Current assets: Short-term liabilities

Inventory 16 492.7 475.9 Accounts payable 18 108.1 112.2
Accounts receivables 17,18 289.0 293.0 Tax liabilities 157.4 136.2
Tax receivables 141.3 117.3 Leasing liabilities 20,25 52.6 43.2
Other receivables 1.6 6.2 Other liabilities 25 26.4 20.0
Prepaid costs and deferred revenue 19 65.4 91.4 Deferred costs and prepaid income 23 7815 84.8
Cash 18 103.0 186.8 Total short-term liabilities 418.0 396.5
Total current assets 1,103.0 1,170.5 Total liabilities 2,844.6 2,284.3
Total assets 9,509.4 10,316.4 Total equity and liabilities 9,509.4 10,316.4
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Consolidated change of equity Consolidated cash flow statement

Retained
Con- earnings
Share Share version including Total
MSEK capital premium reserve netincome equity MSEK Note 2025 2024 MSEK Note 2025 2024
Beginning balance 2024-01-01 1.6 6,209.6 768.6 227.0 7,206.8 Operating cash flow Financial cash flow
Total profit - - - 98.9 98.9 Operating income before financial Amortization of leasing
140.6 225.0 -39.2 -37.6
Other total profit - - 756.0 _ 756.0 costs agreement
- Non-cash flow items 34 310.6 315.9  Dividend -40.0 -36.5
New share issue - 7.0 - - 7.0
lssUo Costs - o1 ) - 01 Other non-cash flow items 34 215 0.3 Loan 20 2,050.0 -
. Paid interest 34 -54.6 -72.2  Amortization of loan 20 -1,833.0 -200.0
Dividend 0.23 SEK x . . . 365 365
158,731,900 : ' Paid tax -60.9 -33.2 Financial cash flow 33 137.7 -274.2
Ending balance 2024-12-31 1.6 6,216.5 1,524.6 289.4 8,032.1 Operating cash flow before
change of working capital 357.3 435.3 Total cash flow 668  -66.9
Beginning balance 2025-01-01 1.6 6,216.5 1,524.6 2804  8,082.1 Change in working capital Cash balance at beginning of . .
Total profit - ) - 55.5 55.5 Change in inventory -22.5 -25.2  period
Other total profit - - 14236 14236 Change of accounts receivable -29.2 -39.3  Exchange difference in cash -170 164
New share issue” - 30.7 - - 20.7 Change of other receivables 8.9 _o7.8 Cash balance at end of period 103.0 186.8
lssue costs _ 01 _ _ 01 Change of accounts payable 18.6 16.3
Share based compensations ~ 14 _ _ 14 Change in current liabilities -6.3 -0.2
Dividend 0.25 SEK x Operating cash flow 326.8  359.1
159,840,958 shares - - - -40.0 -40.0
Ending balance 2025-12-31 1.6 6,257.5 101.0 304.9 6,665.0 Investment activities
*See note 29 Acquisitions 35 -480.2 -80.7
Investments in tangible assets -47.4 -40.8
Investments in intangible assets -3.8 -30.5

Cash flow from investments -531.4 -151.9
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Parent company profit and loss

MSEK
Net revenue
Other revenue

Total revenue

Cost of sales

Other external costs

Personnel costs

Depreciation and write-offs of tangible and intangible fixed assets
Other costs

Operating expenses
Operating profit

Results from shares in associated companies 245.9
Other interest revenues and similar revenues -60.2
Interest and other items 17.8

Financial items 203.5
Operating profit after financial items 207.4

Yearend adjustments 248]

Net income before tax 209.7
Tax on profit -2.5 -3.3
Net income 2071 321.0

In the parent company, there are no transactions attributable to Other Comprehensive Income, hence no
Statement of Comprehensive Income has been prepared.
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Parent company balance sheet

MSEK Note 31dec2025 31 dec 2024 MSEK Note 31dec 2025 31 dec 2024 MSEK Note 31dec 2025 31 dec 2024
Assets Short-term receivables Equity and liabilities
Non-current assets Accounts receivables 17 3.3 10.2 Equity and liabilities
Receivables from Group companies 83.8 20.9 Restricted equity
Intangible assets 11 Other receivables 0.4 0.3 Share capital 29 1.6 1.6
Other intangible assets 0.7 1.2 Prepaid costs and deferred revenue 19 2.2 2.9 1.6 1.6
Total intangible assets 0.7 1.2 Total short-term assets 89.7 34.3 Retained earnings
Share premium 6,254.9 6,215.3
Tangible assets 15 Cash 251 70.0 Retained earnings 793.6 511.2
Machinery and other tech assets 0.1 0.1 Total current assets 146.6 145.0 Net income 2071 321.0
Total tangible assets 0.1 0.1 7,255.6 7,047.5
Total assets 9,084.7 8,378.8
Financial assets Total equity 7,257.2 7,049.1
Shares in subsidiaries 27 8,927.2 8,230.9 Liabilities
Shares in associated companies 28 10.1 1.6 Long-term liabilities
Total financial assets 8,937.3 8,232.5 Debt to credit institutions 20-22 1,456.3 1,241.9
Total non-current assets 8,938.1 8,233.8 Other liabilities 24 186.3 -
Total long-term liabilities 1,642.6 1,241.9
Receivables from Group companies 22.0 32.7
Total long-term assets 22.0 32.7 Short-term liabilities
Accounts payable 1.8 3.6
Current assets Liabilities to Group companies 172.5 67.4
Inventory Other liabilities 2.2 1.4
Inventory 16 9.7 8.0 Tax liabilities 1.6 2.7
Accruals and deferred revenue 23 6.9 12.7
Total short-term liabilities 185.0 87.8
Total short-term liabilities 1,827.5 1,329.7

Total equity and liabilities 9,084.7 8,378.8
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Parent company change of equity Parent company cash flow

Share Share  Conversion Retained Total
MSEK capital premium reserve earnings equity MSEK Note 2025 2024 MSEK Note 2025 2024
Beginning balance 2024-01-01 1.6 6,208.5 205.9 341.8 6,757.8 Operating cash flow Financial cash flow
Restatement of previous year's results - - 341.8 -341.8 - Operating income before financial Provided Group contributions 2.3 2.4
New share issue* - 7.0 - - 7.0 costs 9 134 Dividend -40.0 -36.5
lssue costs B 0.1 - ~ 0.1 Non-cash flow items 34 0.6 1.1 Loan 2.050.0 ~
Warrants - - - - - Other non-cash flow items 34 il 04 Amortization of loan -1,833.0 -200.0
Dividend 0.23 SEK x Paid interest 34 531 21 Financial cash flow 34 179.3 -234.1
168,731,900 shares - - -36.5 - -36.5 Paid tax -3.1 -0.8
Other total profit - - - 321.0 321.0 Operating cash _flow be_fore Total cash flow 483 -31.9
Ending balance 2024-12-31 16 6,215.3 511.2 321.0  7,049.1 change f’f ""°""'“9 °"“p'ta' 951 -58.8 Gash and cash equivalents at the
Change in working capitel beginning of period 70.0 96.2
Change in inventory 1.7 1.8 Exchange difference in cash 3.4 5.7
Beginning balance 2025-01-01 1.6 6,215.3 511.2 321.0 7,049.1 Change of accounts receivable 182 164  Gash balance at end of period 251 700
Change of other receivables 0.6 -1.0
Restatement of previous year's results - 321.0 -321.0 - Change of accounts payable -1.5 -
New share issue* - 39.7 - - 39.7 Change in current liabilities -1.6 21
Issue costs - -0.1 - - -0.1 Operating cash flow -46.1 -75.9
Share based compensations - - 1.4 - 1.4 Investment activities
Dividend 0.25 SEK x Shares in subsidiaries -363.0 -29.5
159,840,958 shares B - -40.0 - -40.0 Provided Group contributions -108.2 -78.7
Other total profit - - - 2071 2071 Loans to Group companies 44.0 10.9
Ending balance 2025-12-31 1.6 6,254.9 793.6 207.2 7,257.2 Dividends from subsidiaries 245.9 376.1
Investments in intangible assets - -0.6
Investments in tangible assets -0.1 -0.1

Cash flow from investments -181.4 278.1
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CEO statement 10
Market 1 Note 1 Nature of the business of January 1st 2025. These are not considered to have had any Amounts reported in the subsidiaries’ annual reports have been
: , material impact on the Group’s financial statements. adjusted where necessary to ensure consistency with the group’s
ElelZDIANS 18 The grgupspargnt company, Swedencare A.B (publ) (grg.no. 556470- accounting and valuation policies. All subsidiaries have a balance
Supplements 15 3790), IS a ,pUbl'C limited company based in Malmo, Sweden. Th“e New and amended standards not yet effective sheet date of December 315,
. head office s located at Per Albin Hanssons Vag 41, 205 1,2 Malmo, IFRS 18 Presentation and Disclosure in Financial Statements was
Operations telephone number +46 (40) 859 33. The parent company’s shares issued by the IASB in April 2024 and replaces IAS 1 Presentation of Allintra-group transactions and balance sheet items are eliminated on
History, current position and future 17 are listed an Nasdaq F'gSt North Growth Market in Stockholm and are Financial Statements. The standard becomes effective for financial consolidation, including unrealised gains and losses on transactions
Control over research, development and production 20 also traded on OTCQX® Best Market. years beginning on or after January 1%t 2027. IFRS 18 introduces, between group companies. Changes in intra-group profits during
i i L ) ) ) among other things, a new structure for the statement of profit or the financial year have been eliminated in the consolidated profit and
EE‘::?;?:;Z:':'“O”S 2421 :Pstgﬁ 22‘2?5'3 fsp?k:g ggggfggiﬁ aAnE; (g;’gl)ﬂ']serg&e/gggnf;ghg%sg loss with defined categories for operating, investing, and financing loss account. Transfer pricing between group companies takes
. ’ S activities, as well as expanded disclosure requirements relating to place at market conditions.
Brands, products and therapeutic areas 26 as Swedencare or the group. The report covers all subsidiaries in the management-defined performance measures. The Company has
- group. initiated an analysis of the effects of the standard. The analysis is All intra-group items in the balance sheet have been converted
Sustainability 33 . , , o ongoing, and it is currently not possible to assess the full impact on at the closing rate. All intra-group income statement items have
Employees 39 The group’s f|nan0|a! statemgnts are presented in SEK, which is also the financial statements. been converted at the average exchange rate for the financial year.
.the pgrent company’s reporting currency. Al amount; are expressed Occurring differences are reported directly in equity.
Investing in Swedencare 43 in millions of Swedish kronor, MSEK, unless otherwise stated. The Grounds for establishment
The share 45 most |mlportant aclcoun.tlng and valuation prmcuples used in the The Group’s financial reports are prepared based on historical cost Acquisition analysis/Allocation of consideration transfer
preparation of the financial report; are lsummanzgd .belOW‘ In cases in accordance with IFRS. Exceptions to the historical cost principle In business acquisitions where the purchase price exceeds the
Corporate governance 47 vvherlel the parent company applies different principles, these are apply to certain items that are measured at fair value. This includes fair value at the acquisition date of identifiable net assets acquired,
Organization 50 specified under the parent company below. contingent consideration that is recognized as a financial liability the difference is reported as goodwill in the balance sheet. If the
Elmiel o Dicsiens 51 . . _ under IFRS9 and measured at fair value at the acquisition date, with difference is negative, it is reported as a gain on an acquisition
; Note 2 General information and basis of subsequent remeasurement through profit or loss. Equity-settled purchase directly in the income statement after reassessing the
Senior management 53 . share-based payments are measured at fair value at the grant date in difference.
Responsible subsidiaries - Europe 55 preparation accordance with IFRS2. The Group holds no derivative instruments
Responsible subsidiaries - North America 57 The consolidated financial reports have been prepared in accordance or other financial assets measured at fair value as of the balance The acquisition analysis prepared in connection with business
Responsible subsidiaries - Production 59 with Arsredovisningslagen. Radet fér hallbarhets- och finansiell sheet date. The Group has no defined benefit pension plans and acquisitions involves a high degree of judgement and estimation
rapporterings rekommendation RFR1 Supplementary Accounting therefore no related assets or liabilities measured at fair value under in connection with the identification of net assets, the allocation of
Financial reports 61 Rules for groups and International Financial Reporting Standards IAS19. Monetary amounts are expressed in Swedish currency (SEK) surplus value, and the adjustment of acquired net assets to fair value.
Management report 62 (IFRS) as_adopted by the EU. The parent company applies the and rounded to the nearest millions, unless otherwise stated. In connection with the acquisition analysis, trademarks, customer
: Swedish ARL and RFR 2 Accounting for legal entities. In cases where relationships, intellectual property, marketing and technology-related
ke 2 the parent company’s accounting and valuation principles differ Receivables and liabilities in foreign currency assets and deferred taxes have also been identified and valued.
Five-year summary 69 from the group’s principles, this is stated under the parent company Receivables and liabilities in foreign currencies are measured at the Acquired inventory has been reported at fair value.
Proposed profit allocation 70 below. The annual and consolidated accounts have been prepared exchange rate on the balance sheet date. Exchange differences
Consolidated income statement 70 on the assumption that the group operates on a going concern basis. on operating receivables and operating liabilities are included in Goodwill
Consolidated statement of comprehensive income 70 Amendments to standgrds and interpretations that pecame effective opergtinlg Iprofit, while exphange diffgrencgs pn financial receivables Qogdwill is the difference that arise§ if the 9ost pf thg gcquired entity
) in 2025 have not significantly affected the group’s financial reports. and liabilities are recognized under financial items. is higher than the value of the acquired entity’s identified net assets.
Consolidated balance sheet n At the date of authorisation of these financial reports, certain new
Consolidated statement of changes in equity 72 standards, amendments and interpretations to existing standards Consolidated financial statements Goodwill arising in a business acquisition is reported at cost,
Consolidated cash flow statement 72 have been published by the IASB. These are not yet effective and The consolidated financial statements consolidate the parent determined at the time of acquisition as described in the Business
Parent company income statement 73 have not been early adopted by the group. company and all subsidiaries in which the parent company directly acquisitions section above, less any accumulated impairment
Parent company balance sheet 74 o ) . o or indirectly hqlds more than 50% of the votlrjg rights or otherwise Ios§es. Qoodwﬂl has an indefinite useful life and is therefore tested
Parent company statement of changes in equity 75 SIgnlflclant account|ng alndlvaluatlon prlnC|pIes . has a contrpllmg.mterest and thus has a rl|ghtl to formulate the for impairment annually.
The main accounting principles used in the preparation of the company’s financial and operational strategies in order to obtain
Parent company cash flow statement 75 consolidated accounts are summarised below. A number of new economic benefits. Subsidiaries are included in the consolidated
Notes 76 or amended standards and interpretations became applicable as financial statements from the date of acquisition until the date on
Auditor’s report 101 which control ceases.
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When a subsidiary is sold, the remaining carrying amount of goodwill
is included in the calculation of the capital gain or loss.

Impairment testing of goodwill and intangible assets with
indefinite useful life

To assess the impairment requirement, the group management
calculates the recoverable amount for each asset or cash-generating
unit based on expected future cash flows and using an appropriate
discount rate to discount these cash flows. Uncertainties lie in
assumptions about future operating results and the determination
of an appropriate discount rate. The group did not recognize any
impairment of goodwill and trademarks in 2025.

Upon impairment testing, goodwill and trademarks are allocated to
the cash-generating units expected to benefit from the synergies
arising from the acquisition. In the Swedencare group, the
aforementioned intangible assets are tested annually or more
frequently if there is an indication that the carrying amount may not be
recoverable at the segment level, including Europe, North America,
and Production. If the recoverable amount, which is the higher of fair
value less costs of disposal and value in use for a cash-generating
unit, is determined to be lower than the carrying amount, the
impairment amount is allocated. To determine the value in use, the
group management estimates the expected future cash flows from
each cash-generating unit and determines an appropriate discount
rate to calculate the present value of these cash flows. First, the
carrying amount of goodwill allocated to the cash-generating unit is
reduced, and then the carrying amount of indefinite-lived intangible
assets in the unit is reduced. A recognized impairment loss of goodwill
cannot be reversed in a subsequent period.

Associated companies

Associated companies are those entities over which the group has
significant influence, but not control, over operational and financial
management, usually through ownership of between 20% and 50%
of the voting rights. Shares in the associated company are reported
using the equity method from the date on which significant purchase
is obtained. The equity method means that the value of the shares in
the associated company reported in the group corresponds to the
group’s share of the associated company’s equity and consolidated
goodwill and any other remaining values of consolidated surplus and
deficit values. In the consolidated income statement, the group’s
share of the associated company’s profit or loss adjusted for any
amortisation, impairment or reversal of acquired surplus or deficit
values is reported as other financial income. Dividends received
from the associated company reduce the carrying amount of the
investment. The equity method is applied until the date that significant
influence ceases.

Equity, reserves and dividends

Share capital represents the quota value of issued shares. Share
premium account includes any premium received on the issue of
new share capital. Any transaction costs associated with the issue
of new shares are deducted from equity, taking into account any
income tax effects.

Other equity incl. profit for the year (group) includes:

e Conversion reserve, i.e. conversion differences from the
conversion of the financial reports of the group’s foreign
operations into SEK.

e Retained earnings, i.e. all retained profits (and losses) from
previous financial years.

All transactions with the owners of the parent company are
reported separately in equity. Dividends payable to shareholders are
included in Other liabilities when the dividends have been approved
by a general meeting of shareholders before the balance sheet date.

Revenue from contracts with customers

The revenue mainly relates to revenue from the sale of health care
products for dogs, cats and horses and is reported in the item net
sales in the income statement. When assessing whether revenue
should be reported, the group follows a 5-step process:

1. Identify the contract with the customer

2. ldentify performance commitments

3. Determine the transaction price

4. Distribute the transaction price to the performance obligations

5. Report revenue at the time of fulfilment of the performance
obligation, either at a point in time or over time.

Revenue from non-customised/customised goods is reported
when the group fulfils its performance obligations by transferring the
promised goods to the customer in accordance with the delivery
terms stated on the invoice. The transaction price is determined
based on predetermined unit prices and the credit period is normally
30 days. Local variations with both longer and shorter credit periods
may occur, these do not exceed 12 months. Discounts and bonuses
are allocated per item delivered.

Revenue from customised goods/services is reported over time as
the group has a right to payment for products/services that have
no alternative use. The transaction price is determined based on
the input-method, which represents the work performed, to fulfil
a performance obligation in relation to the total expected costs to
complete the performance obligation.

The group reports a contract liability when it receives consideration
for unfulfiled performance obligations and reports these amounts
as other liabilities in the balance sheet. Similarly, if the group fulfils a
performance obligation before it receives the consideration, the group
reports either a contract asset or a receivable in the balance sheet,
depending on whether something other than timing determines when
the compensation falls due. The credit period is normally 30 days.
Local variations may occur; these do not exceed 12 months.

Other operating income refers to grants and income not related to the
main operating income.

Segment reporting

An operating segment is the part of the group that engages in
activities from which it may earn revenues and incur expenses, whose
operating profits are regularly reviewed by the entity’s chief operating
decision maker and for which stand-alone financial information is
available.

Fixed assets

Intangible and tangible fixed assets are reported at cost less
accumulated depreciation according to plan and any impairment
losses. Amortisation is charged on a straight-line basis over the
expected useful life, taking into account any significant residual value.
Intangible assets have both finite and indefinite useful lives. Intangible
assets with indefinite useful lives are not amortised but are tested
annually for impairment together with the impairment of goodwill.

Amortisation of intangible assets
Trademarks Indeterminate useful life

Customer relations 7-17 years
Intellectual property 10-15 years
Other intangible assets 4-15 years

Depreciation of tangible fixed assets

Buildings 25-50 years
Machinery and other technical facilities 4-7 years
Equipment, tools and installations 3-10 years

Financial instruments
Group management determines the classification of financial assets
at initial reporting. The group does not hold any hedging instruments.

Accounting and valuation

Financial assets and liabilities are reported when the group becomes
party to the contractual provisions of the instrument. Financial assets
are removed from balance sheet when the contractual rights to the
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financial asset expire, or when the financial asset and all significant
risks and rewards are transferred. A financial liability is removed from
the balance sheet when it is extinguished, i.e. when it is fulfilled,
cancelled or expires.

Financial assets

All financial assets are initially reported at acquisition value,
corresponding to fair value, plus transaction costs. Financial assets
are classified based on both the company’s business model for
managing the asset and the characteristics of the contractual cash
flows from the financial asset. The group only has financial assets
classified as valued at accrued acquisition cost.

Financial assets valued at accrued acquisition cost

Financial assets are valued at accrued acquisition cost if the assets
meet the following conditions and are not reported at fair value
through profit or loss:

e they are held under a business model whose objective is to hold
the financial assets and collect contractual cash flows; and

¢ the contractual terms of the financial assets give rise to cash flows
that are solely payments of principal and interest on the out-
standing principal amount.

After initial reporting, they are valued at amortised cost using the
effective interest method. Application of the effective interest rate
method means that receivables that are interest-free or carry an
interest rate that deviates from the market rate and have a maturity of
more than 12 months are reported at a discounted present value and
the change in time value is reported as interest income in the income
statement. For receivables with maturities of less than 12 months, the
discounting effect is deemed to be insignificant. The group’s cash and
cash equivalents, accounts receivable and other long-term and short-
term receivables belong to this category of financial instruments.

Impairment of financial assets

The reporting of expected credit losses is assessed using the
expected credit loss model in IFRS 9 in accordance with the simplified
model.

The assessment of credit risk and reporting of expected credit losses
is not dependent on the group first identifying a credit loss event.
The group also considers broader information such as past events,
current conditions and reasonable and supportable forecasts that
affect the expected ability to obtain future cash flows from the asset.
The group uses the simplified approach for trade receivables and
contract assets and reports expected credit losses over the remaining
term. In the calculation, the group uses its historical experience,

external indicators and forward-looking information to calculate the
expected credit losses.

In the assessment of expected credit losses, trade receivables
have been assessed collectively as they share common credit risk
characteristics. For the assessment of expected credit losses, the
group performs a follow-up of confirmed customer losses during
the last two financial years. A calculation of confirmed customer
losses during 2024-2025 has been made which showed a customer
loss of 0.1%. The calculation is performed and reassessed every
six months. Given the short period of time that trade receivables
are exposed to credit risk and as the group has historically not had
any significant bad debt losses, no collective provision is made
because it is not considered material. However, the group makes an
individual assessment of expected credit losses on overdue trade
receivables because this, together with the absence of a payment
plan, are indicators that there is no probable expectation of receiving
full payment.

All income and expenses relating to financial assets reported in
the income statement are classified as Interest expense or Interest
income, except for the expected credit loss on trade receivables
which is classified as Other external expenses.

Financial liabilities

Financial liabilities are initially valued at fair value adjusted for
transaction costs. After initial reporting, financial liabilities are valued
at accrued acquisition cost using the effective interest method. Al
interest-related charges are included in Interest costs and similar
income items.

Leasing contracts

Swedencare as a lessee

The group’s leases are reported as right-of-use assets and
corresponding lease liabilities on the date the leased asset is
available for use by the group.

The right-of-use asset is initially valued at cost, which consists of
the initial lease value plus lease payments made at or before the
start of the contract. Contracts where the lease term is less than
12 months and contracts of lesser value are excluded and therefore
expensed as incurred. The right-of-use asset represents a right
to use the underlying asset and the lease liability represents an
obligation to pay lease payments. The group has right-of-use assets
with associated lease liabilities for cars and rented premises.

Right-of-use assets are reported under tangible fixed assets. The
lease liability, which is divided into longterm and short-term parts, is

initially valued at the present value of the remaining lease payments
during the lease term. The right-of-use assets are amortised over the
lease term. Lease costs are reported as depreciation and interest
expense. The lease payment is divided into an interest portion and an
amortisation portion.

Inventory

Inventories are valued at the lower of cost value and net sales value
at the balance sheet date with the acquisition cost calculated using
the weighted average method. Net sales value refers to the estimated
selling price of the goods less selling expenses. The chosen valuation
method means that obsolescence in the inventory has been taken into
account. Manufactured inventory has been valued at an amount that
includes costs directly attributable to the production of the inventory.

Income taxes

The tax expense reported in profit or loss consists of the sum of
deferred tax and current tax not reported in equity. The calculation
of current tax is based on tax rates and tax rules applicable at the
balance sheet date.

Current tax

Current tax refers to income tax for the current financial year and that
part of the previous financial year’s income tax that has not yet been
reported. Current tax is calculated using the tax rate applicable on the
balance sheet date.

Deferred tax

Deferred tax is income tax relating to future financial years as a result
of past events. Reporting is done according to the balance sheet
method. According to this method, deferred tax liabilities and deferred
tax assets are reported for temporary differences arising between the
carrying amounts and taxable values of assets and liabilities and for
other tax deductions or losses.

Deferred tax assets are netted against deferred tax liabilities only if
they can be paid in a net amount. Deferred tax is calculated using the
tax rate applicable at the balance sheet date. The effects of changes
in current tax rates are reported in the period in which the change is
enacted.

Deferred tax assets relating to tax losses or other future tax deductions
are reported to the extent that it is probable that the deductions can
be offset against future taxable profits. The temporary differences are
the same as the carrying amounts of the holdings.
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Employee benefits

Employee benefits refer to all forms of benefits provided by the
company to its employees. Short-term benefits include salaries, paid
holidays, paid absences, bonuses and post-employment benefits
(pensions). Short-term benefits are reported as an expense and a
liability when there is a legal or constructive obligation to pay a benefit
as a result of a past event and a reliable estimate of the amount can
be made.

The group only has defined contribution pension plans. Defined
contribution plans are classified as being where defined contributions
are paid and there is no obligation to pay anything in addition to those
contributions. Expenditure on defined contribution plans is reported
as an expense in the period in which the employees render the
services underlying the obligation.

Share-based compensation

Swedencare have a share-based compensation program in the
form of employee stock options granted free of charge to selected
employees within the Group. The stock options are subject to a
vesting period and may only be exercised once conditions related
to continued employment and vesting have been fulfilled. Each stock
option entitles the holder to acquire one share in the Company at a
predetermined exercise price.

The fair value of the stock options is determined at the grant date
using a generally accepted option valuation model (Black & Scholes),
based on the quoted share price and other market parameters. In
accordance with IFRS 2, the calculated value is expensed over the
vesting period, and social security contributions are recognized as
a liability that is remeasured continuously based on changes in the
share price.

The stock options result in dilution only when the exercise price is
lower than the average market price of the share during the exercise
period. As of the balance sheet date, the warrants have no intrinsic
value and therefore no dilution effect arises. Swedencare previously
had a warrant program that expired on February 28" 2026 without
any dilution effect.

Cash flow statement

The cash flow statement is prepared using the indirect method. The
reported cash flow includes only transactions that have resulted in
cash receipts or payments.

Cash and cash equivalents
Cash and cash equivalents consist of cash and available balances
with banks and similar institutions.

Accounting policies of the Parent company

The differences between the accounting policies of the Group and
those of the Parent Company are described below. The accounting
policies for the Parent Company set out below have been applied
consistently to all periods presented in the Parent Company’s
financial statements.

¢ Format of the financial statements The income statement and
balance sheet of the Parent Company are prepared
in accordance with the formats prescribed by the
Swedish Annual Accounts Act.

e Subsidiaries investments in subsidiaries are accounted for
in the Parent Company using the cost method. Group
contributions are recognised as an increase in investments
in subsidiaries. The carrying amount is continuously
assessed against the subsidiaries’ equity on a consolidated
basis and may be written down if necessary.

* Lease payments Lease payments are recognised as an
expense on a straight-line basis over the lease term, unless
another systematic basis better reflects the economic
benefits over time.

Estimates and judgements

Assumptions below is information about estimates and assumptions
that have the most significant effect on the accounting and valuation
of assets, liabilities, income, and expenses. The outcome of these
may differ significantly.

Acaquisition analysis & allocation of surplus value

The acquisition analysis conducted in connection with business
acquisitions involves a high degree of judgment and estimation
in identifying net assets, allocating surplus value, and adjusting
acquired net assets to fair value. Uncertainty lies in the calculation
of surplus value to be allocated due to external market valuations
and the allocation to various intangible assets due to different
estimates and judgment issues. The surplus value is also influenced
by the final size of working capital as of the acquisition date and
the final value of acquired net assets, which depend on the review
of the acquisition balance sheet. Since goodwill is a residual that
emerges once other parameters in the acquisition analysis have
been determined, it is preliminary and subject to change until other
values are finalized.

Earn outs

Earn outs refer to additional payments for acquired companies.
The amount of the earn out is usually linked to certain financial or
other post-acquisition targets over a period of time. The additional
purchase prices are valued at the acquisition date based on

management’s best estimate of the future outcome. The amount
is discounted to present value. Uncertainties lie in the assumptions
about future outcomes and the determination of the appropriate
discount rate.

Shares in subsidiaries as financial assets in the parent company
Shares in subsidiaries are reported at cost less any impairment
losses. Cost includes the purchase price paid for the shares and
acquisition costs. Any capital additions are added to the cost as
they arise. Financial assets are tested for impairment at least at the
end of each reporting period to determine whether there is objective
evidence that a financial asset or group of financial assets is impaired.
Shares in subsidiaries are tested on segment level.

Uncertainty in impairment testing of goodwill, trademarks and
marketing-related assets and shares

To assess impairment, management estimates the recoverable
amount of each asset or cash-generating unit based on expected
future cash flows and uses an appropriate interest rate to discount
the cash flows. Uncertainties lie in the assumptions about future
operating profit and the determination of the appropriate discount
rate. Further information can be found in Note 12.

Useful life of intangible and tangible assets

The useful life of the group’s tangible and intangible fixed assets and
the related depreciation are determined by group management. The
estimate is based on historical knowledge of the useful life of the
corresponding assets. The useful life and estimated residual values
are reviewed at each balance sheet date and adjusted if necessary.

Tax loss carry-forwards

In 2022, Swedencare has made a reassessment of tax loss carry-
forwards in the US The assessment is that previous losses and
deferred tax assets from previous years can be utilised in future years.
Restructuring in the US together with tax depreciation linked to the
NaturVet acquisition and the expected increase in revenue in 2025
and onwards is good evidence that the consolidated group in the US
will generate taxable income in future years and be able to utilise all
deferred tax assets.
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Note 3 Operating segment

Group-wide
North America Europe Production functions Eliminations Group

Operating segment the Group 2025 2024 2025 2024 2025 2024 2025 2024 2025 2024 2025 2024
Net revenue external 1,638.0 1,566.2 579.8 450.2 468.3 513.8 - - - - 2,683.1 2,530.2
Net revenue internal 3.0 4.8 44.4 40.2 181.3 162.2 - - -228.7 -207.1 - -
Net revenue 1,637.9 1,571.0 624.2 490.4 649.6 676.0 - - -228.7 -207.1 2,683.1 2,530.2
Other revenue external 6.9 3.7 9.5 1.7 1.6 0.7 - - -6.4 -6.4 11.5 9.7
Total revenue 1,644.8 1,574.6 633.7 502.1 651.2 676.7 - - -235.1 -213.5 2,694.6 2,539.9
Cost of sales -738.3 -732.7 -251.9 -166.9 -367.3 -385.2 -44.2 -2.8 228.7 2071 -1,173.1 -1,080.4
Other external costs -435.9 -362.9 -117.8 -87.4 -62.5 -58.7 -31.3 -21.3 0.3 6.4 -646.6 -524.0
Personnel costs -218.2 -210.4 -67.5 -51.4 -101.8 -100.8 -29.9 -27.4 - - -417.4 -390.0
Other external costs - - -3.4 -3.7 -1.3 -0.8 -1.4 -0.1 - - -6.2 -4.6
EBITDA 252.4 268.7 193.6 192.7 118.2 131.2 -106.8 -51.6 -6.1 - 451.3 541.0
Internal management fee -4.0 - = -2.1 = - = - 6.1 - = -
Depreciation and write-offs of tangible fixed assets -42.5 -45.4 -11.4 -5.7 -35.6 -31.6 - - - - -89.5 -82.7
EBITA 205.9 223.2 182.2 184.9 82.7 99.6 -106.8 -51.6 - - 361.8 458.3
Amortization of intangible fixed assets -136.7 -144.7 -26.3 -26.4 -67.6 -61.5 -0.6 -0.6 = - -221.2 -233.2
EBIT 69.2 78.5 155.9 158.4 25.1 38.1 -107.4 -52.2 - - 140.7 225.1
Financial items 0.6 -4.2 -17.9 -1.7 -2.0 -2.5 -40.1 -65.2 - - -59.3 -73.6
Results from shares in associated companies - -0.5 - - - - 1.1 -0.5 - - 11 -0.9
Profit after financial items 69.8 73.8 138.1 158.9 21.0 35.7 -146.4 -117.9 - - 825 150.5
Net income before tax 69.8 73.8 138.1 158.9 21.0 35.7 -146.4 -117.9 - - 825 150.5
Tax on profit 33.5 19.5 -46.6 -28.6 -46.8 -30.1 - - - - -60.0 -39.1
Deferred tax -39.7 -33.8 18.4 -0.6 57.6 21.3 -3.2 0.6 - - 33.0 -12.5
Net income 63.5 59.6 109.8 129.7 31.8 26.9 -149.6 -117.3 - - 55.5 98.9
Significant assets by segment

Tangible fixed assets 199.0 272.8 74.7 33.7 335.5 206.9 - 0.1 - - 609.2 513.5
Intangible fixed assets 4,664.5 5,631.7 1,403.3 949.6 1,566.9 1,917.9 2.1 3.4 - - 7,636.8 8,502.6
Total fixed assets 4,863.5 5,904.5 1,478.0 983.3 1,902.4 2,124.8 21 3.5 - - 8,246.0 9,016.1

An operating segment is a part of the Group that conducts activities from which it can generate revenues and incur expenses, with its operating results regularly reviewed by the company’s highest executive decision-maker
and for which separate financial information is available. The Group’s operations are reported by geographical area (North America, Europe) as well as by manufacturing units. The operating segments are reported in a manner
consistent with the internal reporting provided to the highest executive decision-maker, who is responsible for resource allocation and monitoring the results of the operating segments. In the Swedencare Group, this function
has been identified as the CEO and CFO. The CEO and CFO use the same operating segments in their reporting of the Group’s financial performance to the board, confirming that the external and internal reporting are
aligned. The North American operating segment includes seven sales companies in North America. The European operating segment includes nine sales companies in Europe. The Production operating segment includes
Vetio (Canada, UK and USA), Swedencare Tillverka (USA), and Swedencare Ireland (Ireland).
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Note 4 Revenues from agreement with customers Not 5 Other income

North America Europe Production Group Group Parent company
Geographic markets 2025 2024 2025 2024 2025 2024 2025 2024 2025 2024 2025 2024
North America 1,6146 1,5421 0.7 -0.9 319.1 3771 19344 1,918.3 Exchange rate gain 3.4 4.1 2.0 3.4
Europe 3.9 3.6 544.0 415.3 148.2 136.5 696.1 555.4 Lease income 6.7 3.5 - -
Rest of the world 16.5 20.4 35.1 35.8 1.0 0.3 52.6 56.5 Other operating income 1.4 2.1 8.3 8.0
Total net revenue 1,635.0 1,566.2 579.8 450.2 468.3 513.8 2,683.1 2,530.2 11.5 9.7 10.3 11.4

Product areas

Topicals/Dermatology 262.0 286.0 55.4 57.2 232.6 234.8 549.9 578.0
Dental 255.0 227.0 208.3 162.5 36.9 16.8 500.1 406.3
Treats 73.8 44.2 - 0.1 - - 73.8 44.2
Nutraceuticals 911.3 884.7 228.4 221.7 98.2 142.6  1,288.0 1,249.0
Pharma - - 81.4 - 99.7 119.4 181.1 119.4
Other 132.9 124.3 6.4 8.7 0.9 0.3 140.2 133.3
Total net revenue 1,635.0 1,566.2 579.8 450.2 468.3 513.8 2,683.1 2,530.2

Time for revenue recognition

The performance commitment is fulfilled over time = - = - 320.9 137.1 320.9 137.1
The performance commitment is fulfilled at a

certain time 1,635.0 1,566.2 579.8 450.2 147.5 376.8 2,362.3 2,393.1
Total net revenue 1,635.0 1,566.2 579.8 450.2 468.3 513.8 2,683.1 2,530.2

In 2025, Swedencare had one customer that accounted for 10% or more of the Group’s total sales revenue. Amazon
is a customer in both the North America and Europe segments, and total revenue amounted to 754.0 MSEK (SEK 648.5MSEK).

Group

Revenue per geographic market 2025 2024

us 1,8743 1,870.5
England 402.4 270.6
Italy 174.3 180.5
Canada 60.0 47.8
Germany 17.2 10.7
Sweden (Headquarter) 12.1 9.3
Other countries 142.7 140.9

Total revenue 2,683.1 2,530.2
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Note 6 Earnings per share

The calculation of earnings per share is based on the annual result attributable to the parent
company’s shareholders and the weighted average number of shares outstanding during the year.
There were two outstanding stock option programs at the end of the year, which may have dilutive
effects on potential shares. Stock options only result in dilution when the average price of common
shares during the period exceeds the exercise price of the stock options, i.e., when they have
intrinsic value. The average share price on the balance sheet date was below the exercise price of
the outstanding stock options, therefore diluted earnings per share were not calculated.

Earnings per share before and after dilution 2025 2024
This year's profit attributable to the parent company's shareholders, MSEK 55.5 98.9
Weighted average number of outstanding shares 169,699,778 158,786,637
Earnings per share before and after dilution, SEK 0.35 0.62
Earnings per share before and after dilution 2025 2024

Total number of shares outstanding as of January 1t 158,862,839 158,731,900
Effect of the share issue 736,939 54,737

159,599,778 158,786,637

Weighted

Number of average exercise

options price, SEK

Outstanding at the beginning of the year - -
Granted during the year 1,080,000 48.4
— of which Group management 240,000 -
— of which other employees 840,000 -
Forfeited = -
Exercised - -
Expired - -
Outstanding at the end of the year 1,080,000 48.4

Exercisable at the end of the year - -

All outstanding options are unvested at the end of the reporting period.

Subscription Options Program

Swedencare implemented a subscription options program that was decided at the extraordinary
general meeting in 2022. The program involved an issuance of up to 251,000 subscription options,
where option holders have the right to subscribe for one (1) new share in the Company during the
period from December 1%, 2025, to February 28", 2026, at a subscription price corresponding to
135% of the volume-weighted average price (VWAP) of the Company’s share on the Nasdaq First
North Growth Market during the period from October 121, 2022, to October 18", 2022. The volume-
weighted average price amounts to 42.86 SEK, and the subscription price, corresponding to 135%
of VWAP, amounts to 57.86 SEK. The price per subscription option corresponds to the market value
of the subscription option calculated using a customary valuation model (the so-called Black &
Scholes formula) based on the listed share price and other prevailing market conditions on the date
of the transfer. The market value is set at 4.47 SEK per subscription option

Employee Stock Options 2025

At the Annual General Meeting in 2025, Swedencare implemented a long-term incentive program
comprising a maximum of 1,080,000 employee stock options. The program is directed towards
employees within the Swedencare Group who are based in the US. The employee stock options are
granted free of charge. Each employee stock option shall entitle the holder, following the expiration
of a three-year vesting period and subject to the holder’s continued employment, to acquire one
(1) share in the Company at a subscription price corresponding to the quota value of the share,
which as of the 2025 Annual General Meeting amounted to SEK 0.01 per share. Subscription of
shares supported by the stock options may take place during the period from April 24, 2028,
up to and including July 24, 2028.The exercise price per share shall correspond to 135% of the
volume-weighted average price (VWAP) of the company’s share on Nasdag First North Growth
Market during the ten trading days immediately preceding April 241", 2025, however not less than the
quota value of the share. The calculated exercise price is rounded to the nearest ten 6re, with five
ore rounded down. Vesting occurs linearly over three years, with one-third of the allocated employee
stock options vesting annually. After full vesting, the employee stock options may be exercised for
the acquisition of shares at the established exercise price. The fair value of the employee stock
options is determined at the grant date using a generally accepted option pricing model (Black—
Scholes), based on the quoted market price of the shares and other relevant market parameters.
The estimated fair value per option amounts to approximately 6.35. SEK. The total expense for
share-based payments recognized in the income statement amounts to 1.4 MSEK (0.0 MSEK) and
is recognized within personnel expenses.
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Not 7 Leasing, lessee
The group as a lessee

Right-of-use assets

The group leases multiple assets such as office and warehouse
spaces, machinery and equipment, and vehicles. The group’s right-
of-use assets are categorized in the table below:

Machinery,

equipment
Right-of-use assets 2024 Buildings and vehicles Total
Opening acquisition value 316.8 13.8 330.6
Purchases 202.6 55  208.1
Conversion difference -59.5 -3.6 -63.1
Sales/ disposals -6.6 -1.5 -8.1
Ending accumulated acquisition
values 453.3 142 467.5
Beginning accumulated
depreciation -108.6 -7.3 -1159
Annual depreciation -37.1 -3.5 -40.6
Conversion difference 18.6 3.2 21.8
Sales/disposals 5.8 0.7 6.5
Ending accumulated depreciation 1213 69 -128.2
Total reported value 332.0 7.3 3393
Remaining lease term or
economic useful life 1-11 years 1-4 years
Depreciation method Straight-line Straight-line

Lease Liabilities

Lease Liabilities, Maturity Analysis 2025 2024
Less than 1 year 57.3 46.5
1-2 years 53.4 43.5
2-3 years 50.0 39.0
3-4 years 42.9 34.9
4-5 years 39.3 28.5
More than 5 years 153.2 52.2
Financing costs -483 -21.4
Total lease liabilities 347.8 223.2
Change in lease liabilities 2025 2024
Opening acquisition value 223.2 5.8
Additional/changed lease liabilities during the period 206.7 25.4
Payments related to the principal portion of the lease

liability -459  -44.4
Interest expense related to lease liabilities (included in

financial costs) 6.7 6.8
Conversion difference -42.9 18.0
Total leasing liabilities 347.8 11.6
Short-term lease liabilities 52.6 43.2
Long-term lease liabilities 295.2 180.0
'tl;:lee ;:;:-:I cash flow for leasing agreements during 39.2 376
Revenue from subleasing 6.7 3.5

Variable lease payments

In addition to the lease liabilities mentioned above, the group has
committed to pay variable lease payments for certain of its lease
agreements. These variable lease payments are expensed when
incurred.

Extension options

The majority of extension options related to office and warehouse
spaces have not been included in the lease liabilities as the group
can replace the assets without significant cost or disruption to the
operations.

The group does not have any significant residual value guarantees
associated with the lease agreements.

Note 8 Costs for auditors

Audit Assignments

Audit assignments refer to statutory audits of the annual and
consolidated financial statements and accounting, as well as
the management of the board and the CEO, and auditing and
other examinations performed in accordance with agreements
or contracts. This includes other tasks that fall within the remit
of the company’s auditor, as well as advice or other assistance
resulting from observations made during such examinations or the
performance of such other tasks.

Parent
Group company
2025 2024 2025 2024

Deloitte AB

Audit fees for the annual audit

engagement 0.8 0.8 0.8 0.8
Other services - - - -
Total 0.8 0.8 0.8 0.8
Audit fees to other auditors 3.3 21 - -
Total 3.3 21 - -
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Responsible subsidiaries - North America 57 3 (2) were women. Compensation for the chairman and members of  stipulates a notice period of three (3) months. In case of termination
Responsible subsidiaries - Production 59 the board is determined by the annual general meeting. The amounts ~ from the company’s side or the CEQ’s side, no severance pay is
cover the period from the annual general meeting on April 25, 2025,  provided. During the notice period, full salary and other employment
Financial reports 61 to the annual general meeting on April 239, 2026. Board members  benefits are provided.
Management report 62 J. Parisot and I. Guiller chose to waive their fees in 2025.
Risks 64 Pensions for group management and other employees
Five-year summary 69 The key maqagement personnel consti?ute the group management. Personnel Iin the group manag(lament. and other employees
) : These consist of the CEO, CFO, Chief Commercial Officers for  have a defined contribution pension, with no other obligations
Fiisposed greiialecaon 70 Europe and North America, and the CEO of Vetio. Compensation ~ from the company other than to pay an annual premium during
Consolidated income statement 70 for the CEO and other key management personnel employed in the  the employment period. This means that upon termination of
Consolidated statement of comprehensive income 70 group consists of base salary, variable compensation, and other  employment, the employee has the right to decide when to withdraw
Consolidated balance sheet 71 benefits. thg previously contributed funds and their returns as a pension. The
Consolidated statement of changes in equity 70 retggment age for the CEO and other group management personnel
Consolidated cash flow statement 72 s oo years.
Parent company income statement 73
Parent company balance sheet 74
Parent company statement of changes in equity 75
Parent company cash flow statement 75
Notes 76
Auditor’s report 101
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About Swedencare

Introduction 2
Table of Contents 3
Swedencare at a glance 4
Year in review 6 \
Note 9 Number of Employees and Employee Compensation
CEO statement 10 - cont.
Market 11
. Employee
Big Box/FDMC 13 stock
Supplements 15 Board Other option Pension- Total
2025 remuneration Salary Bonus benefits plan costs compensation
Operations Management
History, current position and future 17 CEO - H. Lagerberg - 4.9 - 01 - 16 6.6
Control over research, development and production 20
. _ Other members of the group management (4) - 14.8 - 0.6 0.3 1.9 17.6
Strategic acquisitions 22
Digital progress 24
Brands, products and therapeutic areas 26 Board members
Chairman of the Board - H. Svanberg 0.7 - - - - - 0.7
Sustainabllity 23 Board member - J. Bergdahl 0.2 - - - - - 0.2
Employees 39
Board member - T. Eklund 0.2 - = B = - 0.2
Investing in Swedencare 43 Board member - S. Brandt 0.2 - - - - - 0.2
The share 45 Board member - U. Valassi 0.4 - - - - - 0.4
Corporate governance 47 Board member - J. Parisot - - - - - - -
Organization 50 Board member - I. Guiller - - - - - - -
Board of Directors 51
Senior management 53 Total compensation 1.7 19.7 - 0.7 0.3 3.5 25.9
Responsible subsidiaries - Europe 55 Employee i ’
Responsible subsidiaries - North America 57 stock ‘
Responsible subsidiaries - Production 59 Board Other option  Pension- Total
2024 remuneration Salary Bonus benefits plan costs compensation .
Financial reports 61 Management -’4’.“
Management report 62 CEO - H. Lagerberg - 4.9 - 0.1 - 1.4 6.4
Risks 64 Other members of the group management (4) - 14.5 1.2 0.6 - 11 17.4
Five-year summary 69
Proposed profit allocation 70
) ) Board members
Consolidated income statement 70 ‘
Consolidated statement of comprehensive income 70 Chairman of the Board - H. Svanberg 07 - - - i i 07 -
Consolidated balance sheet 71 Board member - J. Bergdanl 0.2 - - - - - 0.2 J, '4”
Consolidated statement of changes in equity 72 Board member - T. Eklund 0.2 - - - - - 0.2 '
Consolidated cash flow statement 72 Board member - S. Brandt 0.2 - - - - - 0.2 . ’
Parent company income statement 73 Board member - U. Valassi 0.4 . - - - - 0.4 N, \ \
s
Parent company balance sheet 74 Board member - J. Parisot - . . - . . _
Parent company statement of changes in equity 75 t .
Board member - H. Bertram 0.2 - - - - - 0.2
Parent company cash flow statement 75
Notes 76
Auditor’s report 101 Total compensation 21 19.4 1.2 0.7 - 2.5 25.9
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Note 10 Current and deferred tax

The main components of the tax expense for the financial year and
the relationship between the expected tax expense based on the
Swedish effective tax rate for the group at 20.6% (2024: 20.6%) and

the reported tax expense in the income statement are as follows: Group 2025
Reported
Gro c:;re:; Group Opening in the Through Ending
up pany balance income Conversion acqui- balance
2025 2024 2025 2024 Deferred tax asset/liability 2025 2024 Change deferred tax 2025-01-01 statement difference sitions 2025-12-31
Net income before tax 82.5 1505 209.7 324.2 Ending internal profit 5.5 8.7 Intangible assets -434.6 27.7 41.4 -94.0 -459.6
Current tax rate for the parent Deficit deduction 125.4 103.8 Tangible assets -20.8 -26.5 - - -47.3
company 206% 20.6% 20.6% 20.6% Leasing agreements 2.1 2.2 Inventory - 12.0 - -12.0 -
Expected tax 170 310 432 668  yemporary differences regarding Internal profit 8.7 3.2 - - 5.5
Adjustments for differences in tax rate differences between reported and tax Deficit deduction 103.8 216 - - 125.4
abroad -3.6 4.6 - - values of fixed assets 14.8 13.7
Leasing agreements 2.2 0.3 -0.4 - 2.1
The effect of changed tax rates -0.6 - - - Deferred tax assets 147.8 128.4
— - Temporary differences regarding
Dividend from group companies = - -50.7 -77.4 differences between reported
Loss deductions generated during the Intangible assets 459.6 434.6 and tax values of fixed assets 13.7 1.1 - - 14.8
year for which no deferred tax asset Tangible assets 473 20.8 Total -327.0 33.0 41.0 -106.0 -359.1
has been recognized 0.3 - - -
- - - Deferred tax liability 506.9 455.4
Non-deductible negative net interest 9.7 13.5 9.7 135
Tax attributable to previous years 1.6 0.6 - - Group 2024
Other non-deductible costs / Other Reported
non-taxable income 4.7 6.0 0.3 0.4 Opening in the Through Ending
Other 1 41 ~ ~ balance income Conversion acqui- balance
_ i Change deferred tax 2024-01-01 statement difference sitions 2024-12-31
Total 27. 1. 21 X
ota 56 - Intangible assets -372.4 314 -27.1 37 -434.6
Tangible assets -14.4 -6.4 - - -20.8
C t t b 39.1 2, 3.3
urrent fax 600 ° Internal profit 7.9 0.8 - - 8.7
Deferred t: -33.0 12.4 - -
clomed ex Deficit deduction 79.0 24.8 - - 103.8
Total 27.0 51.6 25 3.3
Leasing agreements 1.6 0.4 0.2 - 2.2
Temporary differences regarding
differences between reported
and tax values of fixed assets 14.4 -0.7 - - 18.7
Total -283.9 -12.5 -26.9 -3.7 -327.0

Tax receivables are presented with (+) and tax liabilities with (-) in the table above.
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About Swedencare

Introduction 2
Table of Contents 3
Swedencare at a glance 4
Year in review 6 , . . . .
Note 11 Customer relationships, trademarks, intellectual property, and similar rights
CEO statement 10
Market 1 Customer Technology ) Ot_her ) T<_>ta|
) related Intellectual Trade- related intangible intangible
Big Box/FDMC 13 Group 2025 assets property marks assets assets fixed assets
Supplements 15 Beginning acquisition values 2,986.9 635 1,782.1 61.7 57.1 4,951.2 All intangible fixed assets, except for trademarks assessed to have an indefinite useful life, are
Operations Purchases ) B i ) 20 20 amprtlzgq. Due to thelr association with ongoing operations, trademarks are con3|de|fed to ha\{e
: - — : an indefinite useful life and are expected to be used for as long as the business continues. This
History, current position and future 17 Through acquisition of group companies 143.3 - 279.7 - 1.4 424.4 is based on the notion that these assets are well-established in their respective markets, and the
Control over research, development and production 20 Conversion difference -455.7 -10.0  -289.0 -10.1 -7.8 -772.6 group intends to retain and further develop them through product development and marketing.
Strategic acquisitions 22 Ending accumulated acquisition values 2,674.5 53.6 1,772.8 51.6 52.7 4,605.1 Assets with |ndef||n|te useful Ilvles are testled annually to identify any potential impairment and are
Digital progress o4 reported at cost less accumulated impairments.
Brands, products and therapeutic areas 26 P P : :
P P Beginning accumulated depreciation -688.4 -17.6 - -53.7 -25.6 -785.3 Other intangible Total intangible
Parent company 2025 Trademarks assets fixed assets

i ili Annual depreciation -202.5 -4.8 - -7.1 -6.8 -221.2
Sl <8 P Beginning acquisition values 2.5 3.3 5.8
Employees 39 Conversion difference 116.3 3.0 - 9.2 3.8 132.3

Purchases - - =
.. Ending accumulated depreciation -774.6 -19.4 - -51.6 -28.6 -874.1 N .
Investing in Swedencare 43 Ending accumulated acquisition values 25 3.3 5.8
The share 45
Total reported amount 1,899.9 34.2 1,772.8 - 241 3,731.0 Beainni ated d ot 25 22 i
Corporate governance 47 eginning accumulate: epreciation =2. =2. -4.
Organization 50 Annual depreciation - -0.5 -0.5
Board of Directors 51 Customer Technology Other Total Ending accumulated depreciation -2.5 -2.7 -5.2
. related Intellectual Trade- related intangible intangible
Senior management 53 Group 2024 assets property  marks assets assets  fixed assets Total reported amount - 0.7 0.7
Responsible subsidiaries - Europe 55 Beginning acquisition values 2,807.3 600 1,616.7 58.6 474 4,589.9
Responsible subsidiaries - North America 57 . . . .
Responsible subsidiaries - Production 59 Purchases - - 10.0 ) 0.7 L Other intangible Total intangible
Through acquisition of group companies 26.7 - 66.3 - 3.8 96.8 Parent company 2024 Trademarks assets fixed assets
Financial reports 61 Conversion difference 244.7 55 1442 5.3 3.8 4035  Beginning acquisition values 25 27 =
Management report 62 Ending accumulated acquisition values 2,086.9 635 1,782.1 61.7 57.1 49512  Purchases - 06 06
Risks 64 Ending accumulated acquisition values 25 3.3 5.8
Five-year summary 69 T .
P q it all i 0 Beginning accumulated depreciation -431.5 -11.3 - -37.8 -18.1 -498.7
roposed profit allocation i - ~ _ _

} ; Annual depreciation 2104 5.0 R 119 5.8 0331 Beginning accumulated depreciation 2.0 1.6 3.6
Consolidated income statement 70 Annual depreciation 05 06 11
Consolidated statement of comprehensive income 70 Conversion difference -46.5 13 ) 4.0 17 -535 - — ' - '
Consolidated balance sheet 71 Ending accumulated depreciation -688.4 -17.6 - -53.7 -25.6 -785.3 Ending accumulated depreciation 25 2.2 e
Consolidated statement of changes in equity 72 Total reported amount - 12 =
Consolidated cash flow statement 72 Total reported amount 2,298.5 459 1,782.1 8.0 31.5 4,166.0
Parent company income statement 73
Parent company balance sheet 74
Parent company statement of changes in equity 75
Parent company cash flow statement 75
Notes 76
Auditor’s report 101
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Note 12 Goodwill
Goodwill Trademarks
Group 2025 2024 2025 2024
Operating segment North America = 2,329.3 2,733.4 1,363.5 1,629.6
Operating segment Europe 692.6 562.0 409.3 1562.5
Operating segment Production 883.8 1,041.2 = -
Total 3,905.8 4,336.6 1,772.8 1,782.1
Goodwill Trademarks
Group 2025 2024 2025 2024
Beginning accumulated
acquisition values 4,336.6 3,967.5 1,782.1 1,561.6
Acquisition 217.5 19.9 279.7 76.4
Conversion difference -648.4 349.2  -289.1 144.2
Ending accumulated acquisition
values 3,905.8 4,336.6 1,772.8 1,782.1
Reported value 3,905.8 4,336.6 1,772.8 1,782.1

Impairment testing

The recoverable amount per cash-generating unit was determined
based on calculations of the value in use, which included a detailed
fourteen-year forecast for the US companies and a five-year forecast
for other subsidiaries. The reason for an extended forecast period
for the US companies is the tax depreciation associated with the
corporate structural change in the USA and the Section 338(h)
(10) application for NaturVet, which is described in more detail on
page 62.

Projected cash flows are based on historical figures, budget for the
next year, and assumptions during the useful life period about sales
growth and EBITDA margin. Assumptions are based on the Group
management’s past experiences, knowledge, strategies, and future
goals.

For all segments, sales growth is calculated based on the
aforementioned assumptions for the first five years. For the extended
forecast period in all segments, an eternal growth rate of 2% (2%) has
been assumed. Swedencare has built a solid structure for increased
growth, which means that the structure is scalable and that costs
are not expected to increase at the same rate as revenues. In the
impairment test, we have chosen to be conservative with profitability
and, despite a scalable model, have not taken out all expected
improvements in the EBITDA margin. The operations have stable
profit margins in all geographic markets.

Intangible assets with indefinite useful lives are tested at the segment
level, which is divided into the European, North American, and
Production segment. The present value of the expected cash flow
per operating segment is determined by applying a discount rate
that reflects the market’s assumption about the time value of money
and specific risks for the segment.

The assessment of the value of Summit was made in connection with
the acquisition analysis and at the time of this year's assessment,
no indications of impairment were identified for Summit. Based on
that evaluation, no separate calculation of recoverable amount was
performed during the year and Summit has not been included in the
impairment test.

The reported values of trademarks with indefinite useful lives are
presented in note 11.

Impairment test Europe

The European segment has historically shown stronger growth than
market expectations, which are relatively flat, and is expected to
continue to increase primarily due to the following opportunities:

e |ntroduction of new products

¢ Introduction of existing products in new markets

e Continued growth and increased focus in the online channel
e |ncreased focus on the veterinary channel

e Acquisition of new customers

e |ncreased orders from existing customers

e Strategic synergies within the group

The useful value of intangible assets exceeds the carrying amount
by 1,263.2 MSEK for the European segment. Management assesses
that no reasonably possible changes in the key assumptions would
result in the calculated total recoverable amount for the European
segment being lower than its total carrying amount.

Impairment test North America

The North American segment has shown steady growth over the
years and is expected to continue to increase in the future due to the
following opportunities:

e Development of new products and their introduction to
the market
e New logistic opportunities
e Increased volumes on Amazon
e Direct relationship with Amazon instead of through customers
e Intercompany collaborations
e Channel expansion

The useful value of intangible assets exceeds the carrying amount by
2,465.4 MSEK for the North American segment. It is mainly goodwiill
and intangible assets with an indefinite useful life that are more sensitive
to decreased expected revenues and an increase in the discount rate.
Management assesses that no reasonably possible changes in the key
assumptions would result in the calculated total recoverable amount for
the North American segment being lower than its total carrying amount.

Impairment test Production
The Production segment has shown strong growth and is expected
to continue increasing in the future due to the following opportunities:

Expansion of new and existing production facilities
Continued growth in online sales

Several new projects, both external and intercompany (IC)
Acquisition of new customers

The useful value of intangible assets exceeds the carrying amount by
1,794.1 MSEK for the Production segment. Management assesses that
no reasonably possible changes in the key assumptions would result
in the calculated total recoverable amount for the production segment
being lower than its total carrying amount.

Average Average

annual annual

WACC WACC growth rate growth rate

2025-12-31 2024-12-31 2026-2030 2025-2029

North America 9.8% 10.0% 20.7% 18.3%
Europe 10.6% 10.7% 14.6% 13.9%
Production 9.6% 9.8% 23.5% 21.5%
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Note 13 Buildings and lands

Buildings Right of use  Total buildings
Group 2025 and land assets and land
Beginning acquisition values 183.5 316.8 500.3
Purchases 4.8 202.6 207.4
Through acquisition of group companies 7.9 - 7.9
Conversion difference -30.4 -59.5 -89.9
Sales/disposals - -6.6 -6.6
Ending accumulated acquisition values 165.8 453.3 619.1
Beginning accumulated depreciation -36.8 -108.6 -145.4
Annual depreciation -11.0 -37.1 -48.1
Conversion difference 7.8 18.6 26.4
Disposals/Sales - 5.8 5.8
Ending accumulated depreciation -40.0 -121.3 -161.3
Net book value 125.8 332.0 457.8
Group 2024
Beginning acquisition values 164.8 278.8 443.6
Purchases 1.5 275 39.0
Conversion difference 13.9 - 13.9
Sales/disposals - -13.7 -18.7
Reclassification -6.7 24.2 17.5
Ending accumulated acquisition values 183.5 316.8 500.3
Beginning accumulated depreciation -23.7 -72.7 -96.4
Annual depreciation -10.9 -36.7 -47.6
Conversion difference -2.2 -6.9 -9.1
Disposals/Sales - 7.7 7.7
Ending accumulated depreciation -36.8 -108.6 -145.4
Net book value 146.7 208.2 354.9

Note 14 Machinery and other tech assets

Machinery Total machinery
and other tech Right of use and other tech
Group 2025 assets assets assets
Beginning acquisition values 224.3 13.8 238.1
Purchases 37.7 5.5 43.2
Through acquisition of group companies 2.7 - 2.7
Sales/disposals -0.5 -3.6 -4.1
Conversion difference -36.3 -1.5 -37.8
Reclassifications 1.8 - 1.8
Ending accumulated acquisition values 229.7 14.2 243.9
Beginning accumulated depreciation -80.5 -7.3 -87.9
Annual depreciation -33.1 -3.5 -36.6
Sales/disposals 0.3 3.2 3.5
Conversion difference 15.9 0.7 16.6
Reclassifications -0.2 - -0.2
Ending accumulated depreciation -97.6 -6.9 -104.5
Net book value 132.0 7.3 139.3
Group 2024
Beginning acquisition values 179.8 9.9 189.7
Purchases 26.1 4.2 30.3
Sales/disposals -1.5 -1.0 -2.5
Conversion difference 18.2 0.7 13.9
Reclassifications 6.7 - 6.7
Ending accumulated acquisition values 224.3 13.8 238.1
Beginning accumulated depreciation -47.7 -4.9 -52.6
Annual depreciation -28.8 -2.9 -31.7
Sales/disposals 1.5 0.8 2.3
Conversion difference -5.5 -0.3 -5.8
Ending accumulated depreciation -80.5 -7.3 -87.9
Net book value 143.8 6.4 150.2
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Not 15 Furnitures and fixtures

Note 17 Accounts receivable

Note 18 Financial assets and liabilities

Parent Parent
Group company Group company Group
2025 2024 2025 2024 Accounts receivable 2025 2024 2025 2024 Financial assets at accrued acquisition value 2025 2024
Beginning acquisition values 17.6 17.9 0.3 0.2 Accounts receivable, gross 289.4 2954 3.7 10.2 Deposition 2.0 0.8
Through acquisitions of group Expected credit losses -0.4 -2.4 -0.4 - Accounts receivable 289.0 293.0
companies 64 o4 . _ Total 28900 2930 33 102  Cash 1080  186.8
Purchases 5.1 3.9 0.1 0.1 Total 394.0 480.6
Sales/disposals -0.2 -6.0 - - Parent
- Group company ) — —
Conversion difference -2.7 1.4 - - Financial liabilities at accrued acquisition value
Reclassifications -1.6 - - - Aging analysis of accounts receivable 2025 2024 2025 2024 Long-term debt 1,456.3 1,241.9
5::1259 accumulated acquisition 24.6 17.6 0.3 03 Current accounts receivable 2026 227.5 1.0 6.1 Accounts payable ot 2.2
- : : Accounts receivable aged 1-30 days 50.2 45.3 0.6 1.4 Total Eecial 1.3541
Beainmi ated Accounts receivable aged 30-90 days 21.7 8.5 15 1.2 There were no financial instruments measured at fair value in the
eginning accumulate . .
depreciation 92 86 -0 0.4 Accounts receivable aged >91 days 145 117 0.0 15 consolidated balance sheet at the end of the period.
Sales/disposals . 3.6 . - Total 289.0 2930 33 102  +Cgsh and cash equivalents consist of cash and available balances
Conversion difference 15 08 - - Thefair value of the accounts receivable corresponds to the reported  With Panks and similar institutions.
Annual depreciation 47 34 0.1 01 value. Within the accounts receivable, there is a provision for expected
credit losses of 0.4 MSEK (2.4 MSEK). Note 19 Prepayments and accrued total
Reclassifications 0,2 - - -
- — , . - revenue
Ending accumulated depreciation -12.2 -9.2 -0.2 -0.1 The group’s maximum exposure to credit risk corresponds to the Parent
reported values of all financial assets and is shown in the table below. Group company
Net book value 124 8.4 0.1 0.1 Group 2025 2024 2025 2024
2025 2024 Prepaid rent costs 2.8 1.5 0.3 0.3
Note 16 Inventory Accounts receivable 2890 2930  Prepaid insurance costs 42 37 01 o1
Parent Other short-term receivables 11.6 6.2 Prepaid marketing costs 1.9 438 - 05
Group company
Accrued revenues 322 241 Prepaid purchases of goods and services 15.3 171 1.0 -
2025 2024 2025 2024
: Cash 1030 1868  Accrued revenues 322 241 - -
Raw material 2034 2229 9.7 8.0
Maximum exposure to credit risk 435.8 510.1 Other prepaid costs 9.0 40.2 0.7 2.0
Finished goods 280.1 239.8 - -
- Total 65.4 91.4 2.1 2.9
Work in progress 9.2 13.2 - -
Total 492.7 4759 9.7 8.0

During 2025, 29.4 MSEK (22.4 MSEK) was expensed due to the
write-off of inventory. These goods are no longer in stock. Reversal of
previously recognized write-downs amounted to 0 MSEK (0 MSEK).



Financial reports

Note 20 Other long- and short-term liabilities, Note 22 Liabilities to credit institutions Not 24 Other long-term liabilities
interest-bearing

Group Parent company Group Parent company
Other long-term liabilities, Loan amount Loan amount Loanamount Loan amount Group Parent company
interest-bearing 2025 2024 2025 2024 Lenders 2025-12-31  2024-12-31  2025-12-31  2024-12-31 2025 2024 2025 2024
Bank loan 1,456.3 1,241.9 1,456.3 1,241.9 Handelsbanken - 817.5 - 817.5 Acquisition related
Leasing liability 2952  180.0 - - SEBand Danske bank 1,456.3 424.4 1,456.3 4244  lEilties” e 55 B -
Total 1,751.5 1,421.9 1,456.3 1,241.9  Total 1,456.3 1,241.9 1,456.3 1,241.9 163.8 55 1863 -

The loan is subject to financial covenants regarding the financial net debt to Remaining contingent consideration related to the

Group Parent company EBITDA ratio and interest coverage ratio. Swedencare has met the covenants set acquisition of Summit Veterinary Pharmaceuticals Ltd.
Other short-term liabilities, by the bank in connection with borrowing during the year.
interest-bearing N : gl
. ote 25 Other current liabilities
Leasing liabilty 526 432 - - Note 23 Accrued Expenses and Prepaid Revenues
Total 52.6 43.2 - - Parent Group
Group company 2025 2024
Note 21 Pledged collateral and contingent 2025 2024 2025 2024 P———— o
liabilities Acgrued cost of goods sold 2% 4 i} ' VAT and personnel-related taxes 220 139
Group/Parent company Accrued personnel expense 337 316 5.4 7.3 Other liabiliies 44 6.1
2025 2024 Accrued marketing expense 80 174 0.4 0.1 Total 700  63.2
Corporate mortgage for long-term and short- Accrued interest expense 1.3 4.2 - 4.2
term debt to credit institutions 28.0 28.0 ;
Prepaid revenues 15.7 7.9 -
The Board of Directors has not identified any contingent liabilities. Other accrued expenses 124 225 1.1 1.1 Note 26 Yearend adjustments
Total 73.5 84.8 6.9 12.7 Parent
company
2025 2024
Group contributions received 208 2.4

Total 2.3 24
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Note 27 Specification of shares in subsidiaries Note 28 Specification of shares in associated companies
Capital/
Number voting Booked Number of Capital/voting Booked
Parent company Org. Nr Reg. Location of shares rights value Org. Nr Reg. Location shares rights value
Swedencare Nordic AB 559001-4568 Malmd, Sweden 500 100% 0.1 Almi Health Care sro 17105323 Petrovice, Czechia 299,999,000 40% 0.4
Swedencare UK Ltd. 7851598 Leeds, UK 100 100% 5.4 Viyo International BV BE0818.331.887 Petrovice, Czechia 299,999 50% 9.9
Nutravet (UK) Ltd. 7338477 Bolton, UK 100 100% 382.9 Summary booked value 10.3
Custom Vet Products Ltd. 6205607 Loughborough, UK 14 100% 137.5
Summit Veterinary Pharmaceuticals Ltd. 06989197 London, UK 1 100% 588.1 Parent
Swedencare Ireland Ltd. 20161101 Waterford, Ireland 53,334 100% 43.8 Group company
Swedencare France SARL 481599447 Purget-sur-Argens, France 50,000 100% 4.7 2025 2024 2025 2024
Swedencare Spain S.L. B67392670  Matard, Spain 5000  100% 76 Opening balance B 24 pEa 16
Biovet LK.E. 58820604000 Thessaloniki, Greece 386,000  100% 5.8 Purchases 28 ‘. -
Innovet Italia SRL 11929510151  Saccolongo, ftalien 96,900  100%  527.0 Blimination of minority interests upon full acquisition o 226 - -
Swedencare Canada Holding Inc. 1000955574  Woodstock, Canada 1 100% 36.4 The Group's share of the year's profit 1.1 -0.9 - -
_ Medvant Inc. 5022306 Woodstock, Canada 1,080,010 100% B Ending accumulated acquisition values 10.3 0.6 10.1 1.6
Swedencare North America Inc. 47-5607670 Jupiter, Florida 1,000 100%  7,188.1
- Swedencare USA Inc. 35-2245132 Rosenberg, Texas - 100% - Note 29 Number Of Shares and quota value
- Stratford Care USA, Inc. 85-1203523 Odessa, Florida - 100% -
- Parent company
- Swedencare Tillverka Inc. 85-3648974 Rosenberg, Texas - 100% -
- Subscribed and paid shares Number of shares  Quota value
- Pet MD Brands LLC 27-5347392  Odessa, Florida - 100% -
- - - - Opening balance 2025-01-01 158,862,839 0.01
- Tropichem Holdings, LLC 47-5603301 Jupiter, Florida - 100% -
- - New share issue 978,119 -
- Fullfillment Advantage Ventures Inc. 81-1746064 Odessa, Florida - 100% -
— Total outstanding shares 2025-12-31 159,840,958 0.01
- The Garmon Corp. 95-3374861 Temecula, California - 100% -
- Axiom Direct Inc. 87-1004933 Odessa, Florida - 100% -
Opening balance 2024-01-01 158,731,900 0.01
Summary boked value 8,927.2
New share issue 130,939 -
Total outstanding shares 2024-12-31 158,862,839 0.01
Parent company
2025 2024
Opening balance 8,230.9 8,116.7
Purchases 588.1 36.4
Liquidation -0.9
Shareholder contributions in subsidiaries 108.2 78.7

Ending accumulated acquisition values 8,927.2 8,230.9
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Note 30 Principles and routines for asset management

The group’s objectives with capital management are:

* To ensure the group’s ability to continue operations,

* To provide an appropriate return to shareholders by pricing
products and services commensurate with the risk level.

The group monitors capital based on the reported value of equity reduced by cash and cash
equivalents as reported in the statement of financial position and cash flow hedges reported in other
comprehensive income, as well as through ratios for Net Debt/EBITDA and the group’s solvency.
Within the framework of capital management, the group monitors the following key financial covenant
targets as per the bank’s terms: net debt to proforma R12 operational EBITDA ratio and interest
coverage ratio.

Management assesses the group’s capital requirements to maintain an efficient overall financing
structure while avoiding excessive leverage. This also includes subordinate levels of the group’s
various debt classes. The group manages the capital structure and makes adjustments to it based
on changing economic conditions and the risk characteristics of the underlying assets. To maintain
or adjust the capital structure, the group may adjust the amount of dividends to shareholders, repay
capital to shareholders, issue new shares, or sell assets to reduce debts.

The amounts managed as capital by the group for the current financial year are summarized as
follows:

Group
2025 2024
Total equity 6,665.0 8,032.1
Cash 103.0 186.8
Capital 6,768.0 8,218.9
Total equity 6,665.0 8,032.1
Debt issuance 1,456.3 1,241.9
Total financing 8,121.3 9,274.0
Capital adequacy ratio 0.8 0.9
Interest-bearing net debt 1,701.0 1,278.4
EBITDA 451.3 540.9
Net debt/EBITDA* 3.8 2.4
Equity 6,665.0 8,032.1
Balance sheet total 9,509.4 10,316.4
Solvency 70.1% 77.9%

“Net debt/Proforma R12 op. EBITDA: 2,9 (2024: 2,1)

Note 31 Financial items

Group Parent company
2025 2024 2025 2024

Dividend from group companies - - 245.9 376.1
Interest income group companies - - 3.6 2.2
Exchange rate gains 13.1 6.0 131 5.6
Interest income 2.5 2.7 1.1 1.7
Financial income 15.6 8.7 263.7 385.6
Leasing interest -6.7 -6.8 - -
Interest expenses group companies - - -5.1 -1.1
Other interest costs -61.8 -754 -561.7 -76.3
Exchange rate losses -3.7 - -3.4 -
Present value calculation earn-out -12.9 -0.1 - -
Impairment of shares in subsidiaries - - - -0.8
Financial costs -75.0 -823 -60.2 -77.2
Financial items -59.3 -73.6 203.5 308.4

Note 32 Exchange rate differences in the

profit and loss

Accounts receivable and liabilities in foreign currency are valued
at the exchange rate on the balance sheet date. Exchange rate
differences on operating receivables and operating liabilities are
included in the operating result, while exchange rate differences
on financial receivables and liabilities are reported among financial
items.

Group Parent company

2025 2024 2025 2024
In operating profit -3.1 -0.5 -0.8 0.8
In financial items 9.4 5.9 9.7 5.6
Total 6.3 5.4 8.9 6.3

The group’s and parent company’s interest
expenses pertain to interest related to liabilities
valued at accrued acquisition cost. Other
financial income in the parent company relates
to currency exchange gains on liabilities valued
at accrued acquisition cost. Financial liability
related to additional purchase price in business
acquisitions is valued at fair value through
income statement.

Swedencare has a financial liability related
to contingent consideration from a business
acquisition, which is measured at fair value
through profit or loss. The contingent
consideration is attributable to the acquisition
of Summit and is based on Summit’s sales
through 2027.

Swedencare’s best estimate of the fair value of
the financial liability related to the contingent
consideration as of December 31¢t, 2025
amounts to 163.8 MSEK. The fair value
measurement is classified as Level 3 in the fair
value hierarchy, meaning that the fair value has
been determined using a valuation model with
significant inputs based on unobservable data.
The valuation has been performed based on
expected future cash flows discounted using a
market-based interest rate.

The change in value is recognized as a financial
expense of 12.9 MSEK during the year. The
discount rate (WACC) amounted to 10.8%.
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Note 33 Risk related to financial instruments

Risk management objectives and principles

The Group is exposed to various risks related to financial instruments. Summary information regarding
the Group’s financial assets and liabilities, categorized by type, is presented in Note 18. The main types
of risks are market risk, credit risk and liquidity risk. The Group’s risk management is coordinated at its
headquarters.

The Group’s financial risk management is monitored by a Group-wide policy in the form of the Financial
Handbook. The Handbook has been approved by the Board of Directors and is reviewed annually or as
needed. It defines the Group’s guidelines, allocation of responsibilities, and permitted instruments for
managing financial risks.

The ultimate responsibility for risk management rests with the Board of Directors, which continuously
monitors the Group’s financial position and risk exposure. The CEO is responsible for operational
coordination and ensures that the work is carried out in accordance with the principles of the Financial
Handbook. The Board receives regular updates on the Group’s financial position, liquidity, cash flows,
financing and significant risks. Any deviations from the policy or established risk limits are handled in
accordance with defined procedures.

The Group does not engage in active trading of financial instruments for speculative purposes and does
not issue options. Instead, risk management activities focus on identifying, measuring, monitoring and
mitigating the most significant financial risks within the business. The risks considered most material to
the Group are described below.

Short-term Long-term
Later than 5
2025-12-31 Within 6 months 6-12 months 1-5 years years
Bank loans and interest 20.8 20.8 1,622.4 -
Leasing obligations 28.6 28.7 185.5 158.2
Accounts payable and other liabilities 108.1 - - -
Total 157.5 49.5 1,707.9 153.2
Short-term Long-term
Later than 5
2024-12-31 Within 6 months 6-12 months 1-5 years years
Bank loans and interest 26.5 25.9 1,281.5 -
Leasing obligations 23.2 23.3 145.9 52.2
Accounts payable and other liabilities 112.2 - - -
Total 161.9 49.2 1,427.4 52.2

Market risk analysis
The group does not hold any hedging instruments. The group is exposed to market risk through its use
of financial instruments, particularly foreign exchange risk.

Currency risk

Swedencare is exposed to currency risks in the form of transaction risk and conversion risk. Transaction
risk arises when a group company sells or purchases products or services in a currency other than the
local currency of the respective group company. Conversion risk refers to the translation into Swedish
kronor of income statements and net assets in foreign subsidiaries.

The exchange rate development affects the group’s results to some extent since invoicing mainly occurs
in USD and Euro, which is largely offset by the Group’s international subsidiary operations and purchases
from suppliers in France, the USA, and Ireland. All currency accounts are translated at the balance sheet
date, and the translation difference for the full year 2025 amounted to -1,423.6 MSEK (756.0 MSEK).

Net sales in USD account for 68% of the Group’s total revenue. A change in USD by +/-10% would result
in a change in net revenue of +/- 183.7 MSEK. Net sales in EUR account for 9% of the Group’s total
revenue. A change in EUR by +/-10% would result in a change in profit of 24.6 MSEK. Net sales in GBP
account for 16% of the Group’s total revenue a change in GBP by +/-10% would result in a change in
profit of 42.6 MSEK.

Interest rate risk and financing risk

Swedencare’s financing of capital needs and refinancing of outstanding loans may become more difficult
or costly at any given time. Swedencare is also exposed to interest rate risk due to external loans from
financial institutions. Interest rate risk is the risk that changes in market interest rates adversely affect
cash flow, earnings, and the real value of financial assets and liabilities. Swedencare mitigates financing
risk by maintaining good creditworthiness, amortizing its loans, and through unused loan facilities.

Swedencare’s debts to credit institutions amounted to 1,460 MSEK as of December 31, 2025. The
Group has a term-loan of 800 MSEK and a Revolving Credit Facility (RCF) of 1,000 MSEK, of which the
utilized amount was 660 MSEK as of December 31¢t, 2025. The utilized amount is divided into two draws,
maturing at 1-month intervals. The loans are subject to a floating interest rate (STIBOR + margin) linked
to net debt. The weighted average interest rate as of December 31, 2025, was 2.95% (4.13%). The loans
extends to June 2028 with the possibility of two extension options of one year at a time, which gives a
possible final maturity in June 2030. As of December 31, 2025 the Group has unused credit facilities of
340 MSEK.

The loans are subject to financial covenants regarding the financial net debt in relation to pro forma R12
operational EBITDA and the interest coverage ratio. As of December 31, 2025, net debt in relation to
pro forma R12 operational EBITDA, both adjusted for IFRS 16, amounted to 2.9. This is compared with
2.1 as of December 31¢, 2024. See Note 22 for further information on borrowings from credit institutions.

The reported value of the loans, amounting to 1,456.3 MSEK, together with interest of 54.6 MSEK per
balance sheet date, totals 1,510.9 MSEK. The loans are subject to financial covenants regarding financial
net debt in relation to EBITDA and interest coverage ratio. Swedencare has met the covenants set by the
bank in connection with borrowing during the year.
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Note 34 Cash flow

Non cash flow affecting items

G Parent Reconciliation of liabilities related to Opening balance Conversion Ending balance
roup company financing activities - Group 2025-01-01 Cash flows Acquisitions  Reclassification difference 2025-12-31
Interest rates 2025 2024 2025 2024 Bank loan 1241.9 217.0 ~ 26 _ 14615
Interest received 25 28 A7 89 [easing liability 2232 -39.1 206.6 - 42.9 347.8
Interest paid Sri 750 518 760 potal 1,465.1 177.9 206.6 26 -42.9 1,809.3
Interest, net -546 -72.2 -53.1 -721
Non cash flow affecting items
Parent
Group company Reconciliation of liabilities related to Opening balance Conversion Ending balance
. financing activities - Group 2024-01-01 Cash flows Acquisitions  Reclassification difference 2024-12-31
Non cash flow affecting items 2025 2024 2025 2024
- Bank loan 1,441.2 -200.0 - 0.7 - 1,241.9
Depreciation 310.6 315.9 0.6 1.1
— - Leasing liability 217.4 -37.6 25.4 - 18.0 223.2
Realization gain/loss -2.7 2.0 -2.7 -
- - Total 1,658.6 -237.6 25.4 0.7 18.0 1,465.1
Capital gain/loss 0.2 - - -
Fair value calculation of contingent Non cash flow affecting items
consideration -12.9 - - -
. Reconciliation of liabilities related
Interest costs not affecting cash flow 6.8 6.8 to financing activities - Parent Opening balance Conversion Ending balance
Inventory fair value adjustment 44.0 -0.1 - - company 2025-01-01 Cash flows Acquisitions  Reclassification difference 2025-12-31
Other -0.4 4.6 -0.7 -0.4 Bank loan 1,241.9 217.0 - 2.6 - 1,461.5
Total 332.0 315.6 -2.8 0.7 Total 1,241.9 217.0 - 2.6 - 1,461.5
Non cash flow affecting items
Reconciliation of liabilities related
to financing activities - Parent Opening balance Conversion Ending balance
company 2024-01-01 Cash flows Acquisitions Reclassification difference 2024-12-31
Bank loan 1,441.2 -200.0 - 0.7 - 1,241.9
Total 1,441.2 -200.0 - 0.7 - 1,241.9
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Note 35 Acquisitions

Swedencare acquires Summit Veterinary Pharmaceuticals Limited, a leader in the UK’s thriving
Animal Health Specials Market On April 1st, 2025

Swedencare acquired 100% of the shares in the leading UK-based company, Summit Veterinary
Pharmaceuticals Limited (“Summit”). The company provides customized specialty pharmaceuticals for
companion animals and had annual revenues of 7.3 MGBP for 2024 calendar year, along with an operational
EBITDA of 2.7 MGBP, resulting in an EBITDA margin of 37%.

The initial purchase price is 30 MGBP (389.3 MSEK) along with a two-year earn-out arrangement. The cash
consideration include 27 MGBP (349.6 MSEK) drawn from available cash and RCF-credit and an issue-in-
kind of 978,119 shares in Swedencare (39.7 MSEK) to the seller upon closing. The share price of 40.6 SEK
for Summit is calculated based on the weighted average price of the parent company’s shares during the
last 20 banking days prior to March 215, 2025, and is based on the average GBP/SEK exchange rate for
the same period, which was 13.2372. A condition-based purchase price (earnout) of a maximum 15 MGBP
may be payable if certain conditions are met by April 15, 2027.

Summit develops, produces, and sells Animal Health Specials exclusively for veterinary professionals in the
UK and Hong Kong. With this strategic acquisition, Swedencare has boosted its presence in the rapidly
growing Animal Health Specials market. Summit’s strong product portfolio, primarily focused on small
animals, has recently expanded into the equine sector. Several new products are set to be introduced in the
coming years. Summit’s customer base includes over 5,500 veterinary clinics across the UK. No part of the
recorded goodwill is expected to be deductible for income tax purposes.

Asset acquisitions

Acquisitions of companies can be classified as either business acquisitions or asset acquisitions, and each
acquisition requires an individual assessment. According to IFRS, a business must comprise an integrated
set of activities and assets, including at least one input and a significant process that together contributes
significantly to the ability to generate output (return). If an acquisition does not generate current output but
includes an identifiable asset that can generate output in the future, an organized workforce is required for
the acquisition to be classified as a business acquisition. If an acquisition is not assessed as a business,
it is reported as an asset acquisition. A concentration test can be voluntarily applied to determine if an
acquisition is an asset acquisition. The test implies that if substantially all of the fair value of the acquired
gross assets can be attributed to a single asset or a group of similar assets, the acquisition is classified as
an asset acquisition.

Acquisition of Amazon account and inventory

During the second quarter of 2025, Swedencare completed an asset acquisition of an established Amazon
account and associated inventory from our former partner. The account in question has historically been
an important sales channel for several of NaturVet’s brands, and the acquisition enables continued growth
while maintaining operational stability.

The transition of NaturVet's Amazon sales in-house, originally planned for the end of 2025, was brought
forward in order to reduce business risks and ensure sales continuity. The takeover became effective on
April 239, 2025.

The total purchase price is lower than the expected annual profit increase from the business, meaning the
transaction is expected to contribute positively to both revenue and profitability during the current fiscal

year. By acquiring an existing Amazon account, the risks typically associated with migrating to a new seller
account, such as loss of revenue, increased marketing costs, and temporarily reduced visibility in the
platform’s algorithms are avoided.

The acquisition strengthens our presence on Amazon and lays the foundation for continued growth within
our prioritized product categories.

Pack Approved

During the first quarter of 2025, Swedencare completed an acquisition classified as an asset acquisition
— trademark rights to Pack Approved™, a leading brand and supplier of unique, exotic, and sustainable
protein-based health treats for pets. The company primarily sells online (Amazon & Chewy) through PetMD,
and the Pack Approved brand represents an additional opportunity within our fast-growing Treats category.
These products, made with only one or two ingredients, offer unique protein sources and formats that
support our sustainability efforts and enable us to increase our market share within this segment. Pet
owners are increasingly demanding high-quality and sustainably produced snacks for their animals, and
this expansion allows us to leverage our existing sales channels to offer differentiated solutions to a broader
range of customers.

The first part of the purchase price amounted to 23.8 MSEK (2.1 MUSD) and impacted cash flow during the
first quarter of 2025. The second part of the purchase price, 9.8 MSEK (1.0 MUSD), has been paid in the
third quarter of 2025. A conditional earnout of 10.0 MSEK (1.0 MUSD) has also been paid since conditions
were met before February 4™ 2027.

Minority acquisition

Viyo

During the third quarter of 2025, Swedencare invested in a minority stake in Viyo, an innovative Belgian
company developing liquid products to strengthen pets’ immune systems, support recovery after surgery,
and assist cats with chronic kidney disease (CKD). The investment includes an option to acquire the
remaining shares upon the achievement of certain milestones, creating long-term opportunities. The
purchase price amounted to 8.5 MSEK.
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Note 35 Acquisitions

-cont.

Acquisition: Summit Final acquisition analysis Summit

Purchase price: Acquired assets and liabilities

Cash payment for this year's acquisition 349.6 Intangible assets 392.2

Issue in kind of shares 39.7 Tangible assets 17.0

Additional purchase price 1567.8 Inventory 57.6

Total Purchase price 547.1 Accounts receivable 141
Other current receivables 3.7

Payments for acquisitions: Total acquired net assets 484.6

Payment for this year’s acquisition 349.6

Issuance costs that are deductible items in equity 0.1 Accounts payable -3.3

Transaction costs that are included in Net income as Other external costs 4.8 Deferred tax liability -112.1

Total paid 354.5 Other current assets -5.3
Total acquired net liabilities -120.7

Contributions from acquired companies: Goodwill 183.2

Contribution from the time when the controlling influence existed Total 547.1

Total revenue 81.4

Net income 28.2

Contributions if the acquisitions had been made January 1<, 2025.

Total revenue 106.5

Net income 32.7
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Note 36 Proposed allocation of profits

The following retained earnings are available to the
Annual General Meeting in the parent company, in
Swedish kronor:

Note 37 Transactions with related parties

Transactions with related parties occur within the ordinary course of business and are conducted on
commercial terms and at market prices. In addition to the usual transactions between group companies and
compensations to management and the board of directors, the following transactions with related parties
have taken place during the period from January 1%t - December 31%t, 2025:
e Purchased services from companies controlled by executives

for an amount of 0.4 MSEK
e Sold products to companies controlled by senior executives

for 0.0 MSEK
Parent Company’s related-party transactions consist only of transactions with related companies within
the Group, as well as transactions in the form of dividends within the Group. See also Note 8 regarding

Retained earnings and free share premium reserve 7,048,482,869
This year’s profit 207,111,368
Profit available for appropriation 7,255,594,237
The board proposes that the profits be appropriated

as follows:

Dividend to shareholders 0,28 SEK x 159,840,958 44,755,468
Transferred to retained earnings 7,210,838,769
Total 7,255,594,237

remuneration to employees, the board, and key management personnel.

Group Sales of Purchases Interest, Receivables Liabilities
goods/ of goods/ dividends from related to related

Related party servicesto  services from and group parties as of parties as of
relationship related parties related parties contributions Dec 31st Dec 31st
Associates 2025 - - - 0.3 -
2024 - - - - -

Other related parties 2025 0.0 0.4 - - 0.0
2024 0.0 0.2 - - -

Parent company Sales of Purchases Interest, Receivables Liabilities
goods/ of goods/ dividends from related to related

Related party servicesto  services from and group parties as of parties as of
relationship related parties related parties contributions Dec 31st Dec 31st
Subsidiaries 2025 50.6 18.5 249.7 105.8 172.5
2024 47.9 17.9 379.6 53.6 67.4

Associates 2025 - - = 0.3 =
2024 - - - - -

Other related parties 2025 - 0.4 - - 0.0
2024 - 0.2 - - -

Note 38 Significant events after the yearend

There are no significant events after the end of the financial year to

report.
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Auditor’s report

To the general meeting of the shareholders of Swedencare AB
(publ) corporate identity number 556470-3790.

Report on the annual accounts and
consolidated accounts

Opinions

We have audited the annual accounts and consolidated accounts of
Swedencare AB (publ) for the financial year 2025-01-01 - 2025-12-31.
The annual accounts and consolidated accounts of the company are
included on pages 62-100 in this document.

In our opinion, the annual accounts have been prepared in
accordance with the Annual Accounts Act and present fairly, in all
material respects, the financial position of the parent company as of
December 31¢t, 2025 and its financial performance and cash flow for
the year then ended in accordance with the Annual Accounts Act.
The consolidated accounts have been prepared in accordance with
the Annual Accounts Act and present fairly, in all material respects,
the financial position of the group as of December 31, 2025 and
their financial performance and cash flow for the year then ended
in accordance with IFRS Accounting Standards, as adopted by
the EU, and the Annual Accounts Act. The statutory administration
report is consistent with the other parts of the annual accounts and
consolidated accounts.

We therefore recommend that the general meeting of shareholders
adopts the income statement and balance sheet for the parent
company and the group.

Basis for Opinions

We conducted our audit in accordance with International Standards on
Auditing (ISA) and generally accepted auditing standards in Sweden.
Our responsibilities under those standards are further described in
the Auditor’s Responsibilities section. We are independent of the
parent company and the group in accordance with professional
ethics for accountants in Sweden and have otherwise fulfilled our
ethical responsibilities in accordance with these requirements.

We believe that the audit evidence we have obtained is sufficient and
appropriate to provide a basis for our opinions.

Other Information than the annual accounts and
consolidated accounts

This document also contains other information than the annual
accounts and consolidated accounts and is found on pages 1-61,
and pages 99-100. The Board of Directors and the Managing
Director are responsible for this other information.

Our opinion on the annual accounts and consolidated accounts
does not cover this other information and we do not express any
form of assurance conclusion regarding this other information.

In connection with our audit of the annual accounts and consolidated
accounts, our responsibility is to read the information identified above
and consider whether the information is materially inconsistent with
the annual accounts and consolidated accounts. In this procedure
we also take into account our knowledge otherwise obtained in the
audit and assess whether the information otherwise appears to be
materially misstated.

If we, based on the work performed concerning this information,
conclude that there is a material misstatement of this other
information, we are required to report that fact. We have nothing to
report in this regard.

Responsibilities of the Board of Directors and the Managing
Director

The Board of Directors and the Managing Director are responsible for
the preparation of the annual accounts and consolidated accounts
and that they give a fair presentation in accordance with the Annual
Accounts Act and, concerning the consolidated accounts, in
accordance with IFRS Accounting Standards as adopted by the
EU. The Board of Directors and the Managing Director are also
responsible for such internal control as they determine is necessary
to enable the preparation of annual accounts and consolidated
accounts that are free from material misstatement, whether due to
fraud or error.

In preparing the annual accounts and consolidated accounts, The
Board of Directors and the Managing Director are responsible for
the assessment of the company’s and the group’s ability to continue
as a going concern. They disclose, as applicable, matters related to
going concern and using the going concern basis of accounting.
The going concern basis of accounting is however not applied if the
Board of Directors and the Managing Director intends to liquidate
the company, to cease operations, or has no realistic alternative but
to do so.

Auditor’s responsibility

Our objectives are to obtain reasonable assurance about whether the
annual accounts and consolidated accounts as a whole are free from
material misstatement, whether due to fraud or error, and to issue an
auditor’s report that includes our opinions. Reasonable assurance
is a high level of assurance, but is not a guarantee that an audit
conducted in accordance with ISAs and generally accepted auditing
standards in Sweden will always detect a material misstatement
when it exists. Misstatements can arise from fraud or error and are
considered material if, individually or in the aggregate, they could
reasonably be expected to influence the economic decisions of
users taken on the basis of these annual accounts and consolidated
accounts.

As part of an audit in accordance with ISAs, we exercise professional
judgment and maintain professional scepticism throughout the audit.
We also:

e identify and assess the risks of material misstatement of the annual
accounts and consolidated accounts, whether due to fraud or
error, design and perform audit procedures responsive to those
risks, and obtain audit evidence that is sufficient and appropriate to
provide a basis for our opinions. The risk of not detecting a material
misstatement resulting from fraud is higher than for one resulting
from error, as fraud may involve collusion, forgery, intentional
omissions, misrepresentations, or the override of internal control.

e obtain an understanding of the company’s internal control relevant
to our audit in order to design audit procedures that are appropriate
in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the company’s internal control.

e Evaluate the appropriateness of accounting policies used and the
reasonableness of accounting estimates and related disclosures
made by the Board of Directors and the Managing Director.

e Conclude on the appropriateness of the Board of Directors’ and the
Managing Director’s use of the going concern basis of accounting
in preparing the annual accounts and consolidated accounts. We
also draw a conclusion, based on the audit evidence obtained,
as to whether any material uncertainty exists related to events or
conditions that may cast significant doubt on the company’s and
the group’s ability to continue as a going concern. If we conclude
that a material uncertainty exists, we are required to draw attention
in our auditor’s report to the related disclosures in the annual
accounts and consolidated accounts or, if such disclosures are
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e inadequate, to modify our opinion about the annual accounts and
consolidated accounts. Our conclusions are based on the audit
evidence obtained up to the date of our auditor’s report. However,
future events or conditions may cause a company and a group to
cease to continue as a going concern.

e Evaluate the overall presentation, structure and content of the annual
accounts and consolidated accounts, including the disclosures, and
whether the annual accounts and consolidated accounts represent
the underlying transactions and events in a manner that achieves
fair presentation.

® Plan and perform the group audit to obtain sufficient and appropriate
audit evidence regarding the financial information of the entities or
business units within the group as a basis for forming an opinion
on the consolidated accounts. We are responsible for the direction,
supervision and review of the audit work performed for purposes
of the group audit. We remain solely responsible for our opinions.

We must inform the Board of Directors of, among other matters,
the planned scope and timing of the audit. We must also inform of
significant audit findings during our audit, including any significant
deficiencies in internal control that we identified.

Report on other legal and regulatory
requirements

Opinions

In addition to our audit of the annual accounts and consolidated
accounts, we have also audited the administration of the Board
of Directors and the Managing Director of Swedencare AB (publ)
for the financial year 2025-01-01 - 2025-12-31 and the proposed
appropriations of the company’s profit or loss.

We recommend to the general meeting of shareholders that the profit
to be appropriated in accordance with the proposal in the statutory
administration report and that the members of the Board of Directors
and the Managing Director be discharged from liability for the financial
year.

Basis for Opinions

We conducted the audit in accordance with generally accepted
auditing standards in Sweden. Our responsibilities under those
standards are further described in the Auditor’'s Responsibilities
section. We are independent of the parent company and the group in
accordance with professional ethics for accountants in Sweden and
have otherwise fulfilled our ethical responsibilities in accordance with
these requirements.

We recommend to the general meeting of shareholders that the
profit to be appropriated in accordance with the proposal in the
statutory administration report and that the members of the Board
of Directors and the Managing Director be discharged from liability
for the financial year.

We believe that the audit evidence we have obtained is sufficient
and appropriate to provide a basis for our opinions.

Responsibilities of the Board of Directors and the Managing
Director

The Board of Directors is responsible for the proposal for
appropriations of the company’s profit or loss. At the proposal of
a dividend, this includes an assessment of whether the dividend
is justifiable considering the requirements which the company’s
and the group’s type of operations, size and risks place on the
size of the parent company’s and the group’s equity, consolidation
requirements, liquidity and position in general.

The Board of Directors is responsible for the company’s organization
and the administration of the company’s affairs. This includes
among other things continuous assessment of the company’s and
the group’s financial situation and ensuring that the company’s
organization is designed so that the accounting, management of
assets and the company’s financial affairs otherwise are controlled
in a reassuring manner. The Managing Director shall manage
the ongoing administration according to the Board of Directors’
guidelines and instructions and among other matters take measures
that are necessary to fulfill the company’s accounting in accordance
with law and handle the management of assets in a reassuring
manner.

Auditor’s responsibility

Our objective concerning the audit of the administration, and
thereby our opinion about discharge from liability, is to obtain audit
evidence to assess with a reasonable degree of assurance whether
any member of the Board of Directors or the Managing Director in
any material respect:

® has undertaken any action or been guilty of any omission which
can give rise to liability to the company, or

e in any other way has acted in contravention of the Companies Act,
the Annual Accounts Act or the Articles of Association.

Our objective concerning the audit of the proposed appropriations
of the company’s profit or loss, and thereby our opinion about this,
is to assess with reasonable degree of assurance whether the
proposal is in accordance with the Companies Act.

Reasonable assurance is a high level of assurance, but is not a
guarantee that an audit conducted in accordance with generally
accepted auditing standards in Sweden will always detect actions
or omissions that can give rise to liability to the company, or that the
proposed appropriations of the company’s profit or loss are not in
accordance with the Companies Act.

As part of an audit in accordance with generally accepted auditing
standards in Sweden, we exercise professional judgment and
maintain professional scepticism throughout the audit. The
examination of the administration and the proposed appropriations
of the company’s profit or loss is based primarily on the audit of the
accounts. Additional audit procedures performed are based on our
professional judgment with starting point in risk and materiality. This
means that we focus the examination on such actions, areas and
relationships that are material for the operations and where deviations
and violations would have particular importance for the company’s
situation. We examine and test decisions undertaken, support for
decisions, actions taken and other circumstances that are relevant
to our opinion concerning discharge from liability. As a basis for
our opinion on the Board of Directors’ proposed appropriations of
the company’s profit or loss we examined the Board of Directors’
reasoned statement and a selection of supporting evidence in order
to be able to assess whether the proposal is in accordance with the
Companies Act.

Malm@, date corresponding to the electronic signature.
Signature on Swedish original
Deloitte AB

Maria Ekelund
Auktoriserad revisor



Definition of KPI's

Definition of KPI's and operational KPI's

In this report, Swedencare reports information that the company management uses to assess the group’s development. Some of the key figures presented are not defined according to IFRS. The company believes
that these measures provide valuable supplementary information to stakeholders and the company’s management as they contribute to the evaluation of relevant trends and the company’s performance. Since not all
companies calculate KPI's in the same way, these are not always comparable to measures used by other companies. These key figures should therefore not be seen as a replacement for measures defined according
to IFRS. ESMA’s guidelines on "alternative performance measures” are applied, which means extended disclosure requirements regarding key figures that are not defined according to IFRS. Below is a reconciliation of

the key figures that Swedencare considers relevant according to these guidelines.

Net revenue
The main revenue of the Company

Change of revenue (%)
Net revenue in relation to the previous corresponding period

Gross profit
Sales revenue minus cost of sales

Gross margin (%)
Gross profit as a percentage of net revenue

EBITDA
Operating profit depreciation, amortization and other costs

EBITDA-margin (%)
EBITDA as a percentage of net revenue

EBITA
Operating profit before amortization and other costs[

EBITA-margin (%)
EBITA as a percentage of net revenue

EBIT
Operating profit

EBIT-margin (%)
EBIT as a percentage of net revenue

Net income margin (%)
Profit after tax as a percentage of net revenue

Solvency (%)
Equity (equity and untaxed reserves minus deduction for deferred
tax) calculated as a percentage of total assets

Interest-bearing net debt
Interest-bearing debt including financial leasing minus cash

Earnings per share

Profit for the period attributable to the parent company’s
shareholders in relation to the average number of shares (definition
according to IFRS)

Equity per share
Equity in relation to the number of shares at the end of the period

Organic Growth

Change in net sales during the current period, excluding
acquisitions and exchange rate effects, in relation to the net sales
corresponding period of the previous year. The acquisitions are
included in organic net sales after a period of twelve months.

Proforma EBITDA

Operating profit before depreciation and other operating expenses,
and acquired company’s operating profit before depreciation and
other operating expenses during the same period.

Operational Gross Profit

Gross profit excluding items affecting comparability. The measure
is relevant for showing the group’s results generated by activities

Operational Gross-Margin (%)
Op. Gross profit as a percentage of net revenue

Operational EBITDA

EBITDA excluding items affecting comparability. The measure is
relevant for showing the group’s results generated by operating
activities

Operational EBITDA-margin (%)
Op. EBITDA as a percentage of net revenue

Operational EBITA

EBITA excluding items affecting comparability. The measure is
relevant for showing the group’s results generated by operating
activities

Operational EBITA-margin (%)
Op. EBITA as a percentage of net revenue

Operational EBIT
EBIT excluding items affecting comparability. The measure is
relevant for showing the group’s results generated by activities.

Operational EBIT-margin (%)
Op. EBIT as a percentage of net revenue.

Net debt/Proforma R12 operational EBITDA

Net debt, excluding lease liabilities, in relation to proforma
R12 operational EBITDA, adjusted for acquired companies
during the relevant period, as if such companies have
been acquired on the first day of the period.

Items affecting comparability

Items affecting comparability refer to events and transactions whose
profit effects are important to pay attention to when the period’s
results are compared with previous periods and include items of a
one-off nature that are not directly related to the ongoing operations,
and which are adjusted due to specific events.

ltems affecting comparison are a designation for items which
excluded shows the group’s earnings excluding items which by
their nature are not recurring as part of its ongoing operations. In
addition, peer comp analysis is facilitated of companies that do not
make acquisitions, while analysis and assessment of acquisition
objects becomes more clear and transparent then their EBIT
contribution coincides with the actual contribution to the group
after consolidation. It is also important to note that the effect of the
acquisitions is reflected in the group’s capital structure and net debt
in accordance with accepted accounting rules.



Definition of KPI's

Definition of KPI's
-cont.

Consolidated Operational KPI’'s (MSEK)

2025 2024 2025 2024

Net revenue 2,683.1 2,530.2 Operational EBITA 424.4 478.0
Operational EBITA-margin (%) 15.8% 18.9%

Operational gross profit 1,557.9 1,464.9 Acquisition costs -6.3 -1.6
Operational gross margin (%) 58.1% 57.9% Revaluation of acquisition stock to fair value -47.9 -12.9
Revaluation of acquisition stock to fair value -47.9 -12.9 Effect of changes in inventory value estimates and judgments - -5.3
Effect of changes in inventory value estimates and judgments - 2.2 Other non-operational items affecting comparability -8.4 -
Gross profit 1,510.0 1,449.7 EBITA 361.8 458.2
Gross margin (%) 56.3% 57.3% EBITA-margin (%) 13.5% 18.1%
Operational EBITDA 511.0 560.7 Operational EBIT 421.6 476.4
Operational EBITDA-margin (%) 19.0% 22.2% Operational EBIT-margin (%) 15.7% 18.8%
Acquisition costs -6.3 -1.6 Acquisitions costs -6.3 -1.6
Revaluation of acquisition stock to fair value -47.9 -12.9 Revaluation of acquisition stock to fair value -47.9 -12.9
Effect of changes in inventory value estimates and judgments - -5.3 Effect of changes in inventory value estimates and judgments - -5.3
Other non-operational items affecting comparability -5.5 - Other non-operational items affecting comparability -8.4 -
EBITDA 451.3 540.9 Depreciation of acquisition-related intangible assets -218.4 -231.7
EBITDA-margin (%) 16.8% 21.4% EBIT 140.7 225.0

EBIT-margin (%) 5.2% 8.9%
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