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Storytel launches innovative product features to elevate
the user experience

This fall, Storytel is launching several innovative product features that will enable
book lovers to experience stories in completely new ways. The features are
designed to make every interaction with stories more immersive, accessible, and
personalized — from new interactive elements to smarter recommendations and
expanded content offerings.

“At Storytel, our mission is to open the doors to the magical world of stories for as many as
possible. We're thrilled to introduce a suite of innovative new product features designed to
significantly improve, enhance, and enrich the reading and listening experience. We believe life is
better with great stories and these features will make discovering and engaging with them more
intuitive and even more enjoyable. Product innovation is a key part of our strategy and this is just
the opening chapter of many new and exciting updates arriving this fall”, says Johan Stahle,
Chief Product & Technology Officer at Storytel.

Read and listen at the same time with the synced listening feature

This highly anticipated and requested feature allows users to read along with the audiobook text
in order to navigate, stay engaged, and quickly re-enter the context of the audiobook. With this
feature, users can easily check a sentence they didn't quite hear or see how a certain name is
spelled.

This is an update for anyone seeking a completely immersive reading experience, especially
those with concentration difficulties or individuals learning to read or learning a new language.

Synced listening is rolling out gradually to users in Sweden on titles from selected publishers who
have opted in for being a part of this launch from September 24th. The feature will expand to
more users in more markets in the upcoming months.

Find the book on Storytel with Story Scan
Among the new advancements is the brand-new camera search feature, a seamless bridge
between physical and digital literary worlds.

Imagine this: you're at a friend's house and a book catches your eye. You're intrigued so you
want to check if it's available on Storytel. With Storytel’s new camera search Story Scan, this is
made incredibly simple. Just take a photo of the book's cover with your phone, and voila —
Storytel will instantly identify the title and serve you the audiobook or ebook version.

This feature is designed to eliminate friction, making it easier than ever to transition between
formats and discover new stories. It's about empowering the users to engage with books on their
own terms, whether they prefer the physical book or the immersive journey of an audiobook.

Story Scan is rolling out to users in all Storytel markets from September 29nd.

Partnering with Dolby Atmos to enhance the listening experience

Storytel AB (publ) ¢ Box 24167 < SE-104 51 Stockholm



PRESS RELEASE

sto ry tEI 24 September 2025 09:00:00 CEST

To make the user experience even more captivating, Storytel now supports Dolby Atmos, the
pioneering spatial sound experience. This will allow publishers to upload audiobooks with Dolby
Atmos, offering listeners more clarity, detail, and depth for a richer listening experience. Imagine
being able to hear the rustle of leaves behind you, or subtle nuances of a character's voice as if
you are right there in the scene. This creates a truly multisensory experience that goes beyond
traditional stereo sound and this enhancement will give Storytel subscribers an unparalleled level
of immersion.

Users can expect a suite of titles with Dolby Atmos spatial sound technology to be added to the
service during the fall.

Smoother search experience for all audiobooks and e-books

In October, the ability to seamlessly search within audiobooks and e-books will be introduced.
This innovation is designed to bridge the current experience gap, particularly for non-fiction titles,
and to facilitate a much smoother transition between different formats; physical books, e-books,
and audiobooks.

With this new feature, users will no longer be limited by format when seeking information or
revisiting passages. This enhanced search functionality will empower users to quickly locate and
engage with the exact content they're searching for, whether they prefer to read or listen.

Rolling out to users in all Storytel markets starting at the end of October.

Improving recommendations with USBN - a new book identifier for the streaming era

ISBN, often described as a book’s social security number, has been used as the international
identifier for books since the 1970s. It's well established in the industry, but in the streaming era it
creates challenges: an ISBN doesn’t show whether two titles are just different editions of the
same work. As a result, if a user searches for “The Great Gatsby,” they may be served many
separate versions of the same book, making discovery harder than it needs to be.

To make it easier and more enjoyable for our users to find exactly the book they're looking for,
Storytel has developed USBN — a new type of identifier of audiobooks that connects different
editions, formats and translations under one universal identifier. The result is an experience that
significantly improves recommendations and the personalized experience for users.

USBN is designed to solve a challenge in the industry and will be implemented on all books in the
Storytel catalogue starting October 20th.

See video with Storytel’s new features HERE

Certified adviser
FNCA Sweden AB is the Company’s Certified Adviser.
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https://www.youtube.com/watch?v=bN4_LrWzwLg
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For more information, please contact:

Niklas Alm, Interim Head of Investor Relations, Storytel Group
Tel: +46 70 824 40 88

Email: niklas.alIm@storytel.com

Malin Lindborn, Head of Communications, Storytel Group
Tel: +46 73533 17 70
Email: malin.lindborn@storytel.com

About Storytel Group

We are a storytelling company. Driven by our purpose - “Leading the future of storytelling, we
move the world through stories” - Storytel Group inspires and entertains people around the world
by blending innovation with tradition. We bring stories to life across various formats for everyone
to discover. Anytime. Anywhere.

Storytel Group operates in two business areas: Streaming and Publishing. The streaming service
is one of the largest audiobook and e-book services, offering more than 1.8 million titles, in 55
languages to more than 2.5 million subscribers. Through the Publishing unit, we deliver high-
quality stories from acclaimed authors across numerous genres via renowned publishing houses
such as Bokfabriken, Gummerus, Lind & Co, Norstedts Publishing Group, People’s and
Storyside. The headquarters are located in Stockholm, Sweden.
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