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Acast launches Conversational Targeting 
capabilities to enable advertisers to target 
individual conversations within podcast episodes

Acast, the world’s largest independent podcast company, has today announced the launch of 
new Conversational Targeting capabilities for advertisers. Available now and exclusively 
through the Acast Marketplace, Conversational Targeting allows advertisers to target specific 
conversations within podcast episodes — ensuring their messages are heard in even more 
relevant context than before.

By using advanced speech-to-text transcription technology combined with artificial intelligence 
and Natural language processing (NPL), Acast is continually transcribing and analyzing hundreds 
of thousands of individual podcast episodes across its network of shows. Each episode is then 
categorized to ensure ad campaigns are automatically served against episodes of the highest 
relevance for their message.

Until now, it was only possible to place ads that were targeted around the theme, or category, of a 
whole podcast series — which meant each individual episode was effectively categorized and 
labeled in the same way. Today, thanks to Conversational Targeting, advertisers can target those 
individual podcast episodes and the specific conversations podcasters are having on them.

For example, a food delivery service can target individual episodes of a podcast where the hosts 
discuss what they’re having for dinner, or their love of cooking — even if that happens to be a 
podcast from a quite different genre. Podcasts and their ad inventory were previously tagged only 
in relation to a full-series genre. So now being able to identify the episode-level context of the 
conversation actually happening — and that this one covers categories like “food” and “cooking” — 
highlights new, untapped opportunities for relevant brands.

With consumers savvier than ever when it comes to data privacy, and with media platforms 
introducing major changes that will make ad targeting more difficult, Conversational Targeting 
offers advertisers greater relevance without needing to target individual listeners or use personal 
information — maintaining privacy and protecting the listener experience. 

Furthermore, for podcasters, these new capabilities open up more of their catalog for potential 
advertising and associated revenue. At launch, Conversational Targeting supports Dutch, English, 
French, German, Italian, and Spanish. Later this year, it will also be made available in Swedish and 
Norwegian. 
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Ross Adams, Acast’s CEO, said: “Conversational Targeting is another major innovation from the 
Acast Marketplace, bringing advertisers the ability to reach listeners within the most relevant 
context ever — all while protecting the listener’s privacy. Our mission is to make podcast 
advertising the best it can possibly be, and this is a big step for us in bringing better targeting 
solutions for advertisers — as well as helping open up more podcasters’ catalogs for ad revenue, 
so they can keep on making the shows their listeners love.”
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About Acast

Acast was founded in 2014 and is the world’s largest independent podcast company.

As a pioneer in the open podcast ecosystem, Acast’s strategy is to become the world’s largest 
marketplace for podcast monetization by connecting podcast creators, advertisers and paying 
listeners with its technology.

Acast hosts 47,000 podcasts, supplying their content directly to hundreds of listening apps, and 
generating and monetizing more than 400 million listens every month. If you’re listening to an 
Acast-connected podcast and hear an ad, it’s Acast delivering that ad behind the scenes and 
sharing the revenue with the podcast creator.

Podcasters come to Acast to reach and grow as large an audience as possible, and to monetize 
those listens to their full potential — including through paid subscriptions using Acast+. Advertisers 
use our advanced targeting capabilities to reach these hyper-engaged audiences in the most 
effective ways.

Acast’s headquarters are located in Stockholm, Sweden, and the company has expanded globally 
in recent years to have a presence in 14 countries: Australia, Canada, Denmark, Finland, France, 
Germany, Ireland, Mexico, New Zealand, Norway, Spain, Sweden, the UK and the US. In 2021 the 
number of listens to Acast podcasts reached 3.7 billion, with net sales exceeding SEK 1bn.

Acast was co-founded by Johan Billgren, current Chief Innovation Officer, and is listed on the 
Nasdaq First North Premier Growth Market. Certified Adviser is FNCA Sweden AB, info@fnca.se, 
+46 (0) 8528 00 399.
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Attachments

Acast launches Conversational Targeting capabilities to enable advertisers to target individual 
conversations within podcast episodes

https://storage.mfn.se/5e464741-dc5d-4b7a-8977-2efa58f217a6/acast-launches-conversational-targeting-capabilities-to-enable-advertisers-to-target-individual-conversations-within-podcast-episodes.pdf
https://storage.mfn.se/5e464741-dc5d-4b7a-8977-2efa58f217a6/acast-launches-conversational-targeting-capabilities-to-enable-advertisers-to-target-individual-conversations-within-podcast-episodes.pdf

