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Highlights Q2 2025

Economic activity and operating
environment remained muted
in our main markets

IT infrastructure server transitions
successfully completed in Finland
and Sweden
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Sales declined by -1,7%*, primarily
due to the sluggish development
in Consumer Insight while Business
Insight remained stable

We have launched the innovative

beneficial ownership and sanction

screening services in Sweden, and
the Property ESG API in Finland

* At comparable foreign exchange rates

Good growth continued in Norway
and Denmark, and we launched
new Proff PLUSS value-added
services in both countries

Adjusted EBITDA margin improved
quarter-over-quarter, but declined
year-over-year mainly due to
decline in sales and lower
capitalized development

Building trust in the everyday.



Net sales

Share of new services

B Adjusted EBITDA

Adjusted EBITDA margin
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Business Insight ®

@ Highlights Q2 2025
Norway and Denmark continued very good ighlights Q

grOWth' whereas development e +  Sales impacted by one less working day, one-off-batch sales

stable in Sweden and Finland in the comparison period, and lower sales in premium as
certificates sales were impacted by weaker environment

«  Growth continued in both compliance and real estate
information services, supported by new services

* Innovative beneficial ownership and company sanction
screening services launched in Sweden, and these are
important spearheads to gain stronger position in the

Swedish business information market
% Net Sales +0,1%

23 4 MEUR «  Property ESG API launched in Finland, and it has received
! interest from our banking customers

At comparable FX rates

«  Proff PLUSS value-added services with more business data
and tools launched in Norway and Denmark

« Swedish premium business transformation is progressing,
albeit we are still in the early stages
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Proff PLUSS service launched in Norway and Denmark, ®
aligning well with our Nordic and data-led strategy

More valuable company information with Proff PLUSS Customer benefits

@ proff Q Velg bransje Segmentering Sammenlign Nettverksak Mer v

» More comprehensive and value-added company information

Mer firmainformasjon og ingen and no third-party display adds

I e ff I @ Arlig abonnement 1°6aklf(r/&r
: Ingé:neI:Inig::‘gos:T o el;im n?va I‘IOI litol il Ig al 'd aut0| I |atic I IOtihcatiOnS Ol ( Or T lpany Cha ng ES*

Overvak dine favorittfirmaer, se estimerte firmaverdier, last ned prospects og

mye mer. Med Proff PLUSS kan du ta mer informerte forretningsbeslutninger.

> Proff segmentation tool to find potential customers

» Easy-to-use and easy-to-buy modern user interface

© v Q A

Full fokus Fullstendig oversikt Verdifull data Finn gode leads . . .
Logg inn og nyt Proff helt uten Med Proff PLUSS far du mer info om Bli varslet ved endringer i firmaer. Se Bruk Proff's segmenteringsverktoy til > Upgrade Opt|0n for PrOﬁ: Marketlng paCkage Wlth more featu reS
tredjeparts displayannonser. hvert firma og tilgang til flere estimert verdi pa norske firmaer. & finne potesielle kunder, o . . oy
T ww D g, and insights (e.g., profiling and payment notes from your own
company, premium company report)
Ape sider | FrfipLuss Profl markadspaidr > Recurring subscription service and good customer traction

skaff deg Proff PLUSS Se markedspakker

6 _ Building trust in the everyday.
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Consumer Insight O

@ Highlights Q2 2025
Sales continued to be pressured by low ighlights Q

consumer credit information volumes More stable consumer credit information volumes in Finland,

especially in Sweden whereas volumes in Sweden were still pressured by the weak
loan broker segment and declined consumer confidence

+ In May, the Swedish parliament voted in favor of the bank
license requirement for loan brokers and credit institutions,
and the scope of changes was as proposed and expected

«  Continued good traction in new vertical in Sweden and new
customers in the financial sector in Finland

Net Sales -4,3% * Interest in our new fraud prevention and real-time financial
15'2 MEUR data (PSD2) solutions has also remained good in Sweden,
but sales cycles remain long, and we continue to focus on
At comparable FX rates commercial actions to convert into sales

«  The advanced credit rating service Rating Odin, which was
launched in Finland in the first quarter, has now gained its
first orders, and there are more customers in the pipeline

Enento Group Plc — 15 July 2025 Building trust in the everyday.
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Key figures Q2 2025 ©

Q2 2025

Net sales 1,7%* Adjusted EBITDA Adjusted EBITDA %
-9,4%* -2,9 pp-%*

Adjusted EBIT Net debt / Adjusted
7.9%* EBITDA

38,6I\/IEUR 13,0I\/IEUR 33,7%

Q2 2024

10,2 MEUR 2,9x

* At comparable foreign exchange rates
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Revenue by business area
GROWTH AT COMPARABLE FX RATES

——— Comments

230 234 Q2 /2025 Business Insight

- Sales grew very well in Norway and Denmark, were flat in

Sweden and declined slightly in Finland
-  Enterprise sales declined due to one less business day and
subdued performance in master data, impacted by the
154 152 previous period’s higher one-off batch sales

- Premium sales declined slightly due to Finland, Freemium
continued good growth thanks to Norway and Denmark

-  Both real estate information and compliance services

9

9
Business Insight Consumer Insight >
9
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continued good growth, supported by new services

Consumer Insight

Sales in Sweden and Finland continued to be impacted by low
volumes and weaker mix in the consumer credit information

Loan broker volumes remained on a low level in Sweden,
albeit there has been stabilization in the volume levels

More stable development in consumer credit information
volumes related to other segments and new verticals

Consumer marketing information continued to grow

Building trust in the everyday.



Business Insight sales were stable, whereas Consumer Insight @
sales declined compared to the previous year and were more
stable compared to the previous quarters

Business Insight revenue quarterly Consumer Insight revenue quarterly
234
23.0
224 22.8 206 55 5 228 228
215 17.6

20.9 168 465 163

I I I I I I ! i i 1]
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q. Q@ Q3 4 Q1 Q2 Q3 Q@4 Q1 @ Q
2023 2023 2023 2023 2024 2024 2024 2024 2025 2025 2023 2023 2023 2023 2024 2024 2024 2024 2025 2025

EECAEEEEEE (R
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Adjusted EBITDA declined due to decline in sales, less favourable
sales mix, lower amount of capitalized development expenses as
well as increased investments in commercial activities

41
Comments
- Adjusted EBITDA margin was 33,7% and declined -2,9 0,7
pp y-0-y at comparable rates and by -3,0 pp y-o-y at
reported rates
-  Adjusted EBITDA declined -9,4% y-o-y at comparable ~ BES — o0 ——
rates and -7,8% at reported rates 0,2 02
—  Sales was impacted by decline in Consumer Insight ~~ B&88& 0,4
and especially by decrease of the higher-margin -~~~ &8 3.0
consumer credit information in Sweden B !
- Higher data acquisition costs due to price increases in 0.3 0,2
Finland and sales mix with more variable costs services B8
still impacting our material and service costs
—  Other operating expenses increased due to ‘ 1
investments in commercialization activities Adi. Net sales ~ Other  Materials Personnel  Other  Production FXimpact  Adj.
BN Production for own Use. meaning our capitalised EBITDA operating and expenses operating  for own EBITDA
| 9 P Q2 2024 income  services expenses use Q2 2025

development work, declined. The IT Infrastructure

consolidation activities continued to limit our ability
to develop products and services simultaneously

12 Enento Group Plc — 15 July 2025 Building trust in the everyday.



Our free cash flow and conversion remain on a good level @

— — Free cash flow, LTM (M¥€)
. Free cash flow, Quarter (M€)

Comments
D Cash conversion, Quarter (%)
36’-_9_ 36.4 -> Q2 2025 free cash flow continued to be on a
334 335 339 -~ =335 1 good level at EUR 6,6 million (EUR 6,1 million),
N3 _ - — 320 ~°Z 307 309 314 including items affecting comparability of EUR
- o~ \2\8.7 28)9/ S—_——— 2,1 million mainly from the IT infrastructure

consolidation

- Cash conversion at 66,4% (46,2%), significant
improvement from the previous year

—  Adjusted free cash flow, which excludes items

105 107 10.7
8.9
7. 7. 7.1
6.4 59 6.9 6.1 0 66 affecting comparability, was EUR 8,7 million
: (EUR 7,2 million), resulting in conversion of
66,6% (51,1%)

-  Improvement in free cash flow and adjusted
free cash flow driven by solid operating cash

flow thanks to positive impact from working

capital changes mainly due to payables, and

10.0

Q Q2 Q3 Q4 Q1 Q2 Q3 4 Q1 @ Q3 o4 QO Q2 lower amount of investments
2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024 2025 2025

13 Enento Group Plc — 15 July 2025 Note: Free cash flow defined as Cash flow from operating activities + Paid interest and other financing expenses Building trust in the everyday.
- Received interest and other financial income - Acquisition of tangible assets and intangible assets



Key indicators ©

Ao lliE Q2/2025 Q2/2024 YTD/2025 YTD /2024  FY 2024 [EGCIaglglElale

(unless stated otherwise)
Adjusted EPS, EUR 0,30 0,29 0,54 0,56 1,09 - Cash position at EUR 8,8 million end of

Q2 2025 (committed EUR 30 million
facility fully unutilized)

Net debt 145,6 143,3 145,6 143,3 142,7| >  Netdebt/ adjusted EBITDA at 2,9x
- We are comfortable with our leverage
Net debt / adjusted EBITDA 2,9 2,6 29 2,6 2.7 level and liquidity situation considering

our guidance and cash flow generation

- Gross investments were EUR 1,5 million

Gearing, % 55,6 52,9 55,6 52,9 54,2 (EUR 2,5 million). Larger development
investments relate to for example
Equity ratio, % 584 58,5 584 58,5 58,6 compliance offering and premium

production modernization supporting
SME transformation in Sweden

Free cash flow 6,6 6,1 13,6 12,9 30,7 > Adjusted EPS grew to EUR 0.30 per share
or +3.8% year-over-year

Cash conversion, % 064 46,2 06,8 > 06.2 —  Lower Adjusted EBIT was compensated
by lower financial expenses and taxes,
which resulted in higher Adjusted EPS
Gross investments 1,5 2,5 3,5 55 9.8 relative to the comparison period
14 Enento Grou B Note: Adjusted ERS defined as Profit for thg period ‘attributable' to the owner}s'ofthe parent company excluding amor?ization Building trust in the everyday.
p Plc =15 July 2025 from fair value adjustments related to acquisitions, items affecting comparability as well as reduction in value of associated 9 Y-

company and their tax impact divided by weighted average number of shares in issue
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Looking ahead to the rest of 2025, our priorities are clear as @
we navigate in an uncertain market environment

* Retain and protect the core credit and business information services in Finland and Sweden

« Advancing in the development and commercialization of new services in strategic growth
areas such as such as compliance, fraud prevention, and real-time data (PSD2)

» Capturing higher market penetration particularly in the Swedish business information

» Continue steps to transform our Sweden Premium business towards new sales model with

./.\. S more digital processes, increasing recurring revenue, and improved profitability via automation
icienc
\o”/ 4 » Continuous actions to improve resilience and efficiency to maintain profitability, strengthen

free cash flow generation, and enable long-term competitiveness

» Macroeconomic environment remains uncertain albeit no significant direct impact yet

Operating environment » Consumer credit demand remains muted especially in Sweden, impacted by macroeconomic
uncertainty, weakened consumer confidence, and regulations, albeit signs of volume stabilization

16 Enento Group Plc — 15 July 2025 Building trust in the everyday.



Future outlook and guidance 2025 ©
(unchanged from 14 February 2025)

There are signs of a gradually improving macroeconomic situation and stabilization in
the demand for mortgage and unsecured loans, and the demand for business
information services remains good. However, the Swedish consumer credit market is
facing structural changes and new regulatory developments. These are expected to
impact Enento’s operating environment and financial performance in 2025. Enento
remains focused on maintaining profitability and strengthening free cash flow through
disciplined cost control, while simultaneously investing in future competitiveness and
growth opportunities.

Enento Group expects that 2025 net sales will be around EUR 150-156 million and
Adjusted EBITDA will be around EUR 50-55 million.

The guidance assumes that exchange rates remain at the current level.

7 Enento Group Plc — 15 July 2025 Building trust in the everyday.

Note: This forward-looking statement is not a guarantee of future performance



We remain fully committed to our strategy and value creation, @
financial targets updated as realization will take more time

Target metric Period

@ Net sales An annual average net sales growth of 5-10%

Profitability Adjusted EBITDA margin around 40%

We have not defined a time
period for these long-term

financial targets
Capital structure Net debt to adjusted EBITDA ratio below 3x

[--- ] . .
New services Share of new services from net sales around 10%

We believe in our strategy and achievement of these targets, but it will take more time to reach these targets due to

the prevailing difficult operating environment. Our dividend policy remains unchanged*

* Enento aims to distribute at least 70 per cent of the Company’s net profit as dividends, whilst taking into consideration
18 Enento Group Plc — 15 July 2025 the business development and investment needs of the Group. The dividend is not, however, presented as part of the Building trust in the everyday.
Company's long-term financial targets, though disclosed in Enento’s dividend policy separately.
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O,

B BUSINESS
INSIGHT

O CONSUMER
INSIGHT

B SWEDEN
O FINLAND
O NORWAY
B DENMARK

B NPS figure for 2024 as Enento is transitioning to a new customer insights tool
— Net Sales attributed to thelegal entity of the seller's country



Overview

EUR million

(unless stated otherwise) Q2 /2025 Q2 /2024 YTD / 2025 YTD / 2024 FY 2024
Net Sales 38,6 38,5 76,3 75,7 150,4
Change (year-on-year, comparable FX) -1,7% -2,9% -0,4% -4,6% -3,6%
Adjusted EBITDA 13,0 14, 25,5 26,5 52,0
Change (year-on-year, comparable FX) -9,4% -2,5% -4,9% -8,9% -9,0%
Adjusted EBITDA margin 33,7% 36,7% 33,4% 35,0% 34,6%
Adjusted EBIT 10,2 10,9 19,7 20,3 39,6
Adjusted EBIT margin 26,4% 28,4% 25,8% 26,8% 26,4%
New services (% of net sales) 9,3% 15,3% 10,2% 14,7% 15,6%
EBITDA 9,9 13,1 20,3 23,5 46,4
EBIT 50 /7,8 10,2 13,0 24,6

22 Enento Group Plc =15 July 2025
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Income statement ©

EUR million Q2 /2025| Q2/2024(YTD /2025|YTD /2024 FY 2024
Net sales 38,6 38,5 76,3 75,7 150,4
Other operating income 0,0 0,0 0,1 0,0 0,1
Materials and services -7,4 -7, -14,3 -13,8 -27,7
Personnel expenses -9,9 -9,2 -20,1 -20,8 -38,2
Work performed by the entity and capitalised 0,6 0,9 1,0 19 2,8
Other operating expenses -12,0 -10,0 22,7 -19,6 -41,0
Depreciation and amortisation -4,9 -5,3 -10,2 -10,5 -219
Operating profit 5.0 7,8 10,2 13,0 24,6
Share of results of associated companies 0,0 -0, -0,2 -0,3 -0,5
Impairment of associated companies - - - - -1,6
Finance income and expenses -1,4 2,1 -3,5 -3,3 -6,/
Profit before income tax 3,7 5,6 6,5 9,5 15,8
Income tax expense -0,7 -1,3 -1,3 -2,1 -3,6
Profit for the period 3,0 4,4 51 7,5 12,2
Earnings per share attributable to the owners of the parent during the period:

Basic earnings per share (EUR) 0,13 0,19 0,22 0,31 0,57
Diluted earnings per share (EUR) 0,13 0,19 0,22 0,31 0,51

23 Enento Group Plc — 15 July 2025 Building trust in the everyday.



Cash flow

EUR million Q2 /2025 YTD /2025| YTD /2024 FY 2024
Cash flows from operating activities

Cash flows before change in working capital 10,1 12,9 19,4 24,4 46,6
Change in working capital 0,0 -2,3 2,2 -1,8 0,2
Net interests and other financing items 0,0 -0,1 -3,5 -3,6 -7,7
Income taxes paid -2,2 -1,8 -4.3 -3,9 -6,4
Net cash from operating activities 7,9 8,7 13,9 15,0 32,7
Cash flows from investing activities

Net cash used in investing activities -1,3 2,7 -3,7 -5,6 -9,5
Cash flows from financing activities

Net cash used in financing activities -12,5 -13,1 -13,1 -15,2 -28,5
Cash and cash equivalents at beginning of the period 15,2 18,1 11,3 17,4 17,4
Cash and cash equivalents at end of the period 8,8 11,1 8,8 11,1 1,3

Enento Group Plc =15 July 2025
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Net sales by quarter

_ Net sales, EUR million

43,4 42,9

Q12022 Q22022 Q3 2022 Q42022 Q12023 Q22023 Q3 2023 Q4 2023 Q12024 Q2 2024 Q3 2024 Q4 2024 Q12025 Q2 2025
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Net sales growth by quarter

Net sales growth at reported FX, year-on-year, %
B Net sales growth at comparable FX, year-on-year, %

7,1
4,4 4/8 4/9 4/»]
2,6I 3’1I I 23
1,110
— 0,5
|
-0,4

[ =N
22,2 ’ 17

30 - 24 29-26
35 3,0-29 2,9

-6,5 6,8 "
86 /8
o 93

Q12022 Q2 2022 Q32022 Q4 2022 Q12023 Q22023 Q3 2023 Q4 2023 Q12024 Q2 2024 Q3 2024 Q4 2024 Q12025 Q2 2025
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