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A global animal health network currently covering four end markets

Specialty Pharma

46% revenue
300 employees

Il nextmune

Leading global provider of
uAllergy diagnostics & treatment
uDermatology & specialty care
uSpecialty nutrition

uSpecialty Pharmaceuticals

* Revenue split based on 2Q 2022 reported revenue

vimian

MedTech

34% revenue
200 employees

=< Movora

uLeading provider of veterinary
orthopedic implants

uOver 100 labs per year, training
1,500+ surgeons

uStrong in-house R&D and IP-
protected portfolio

Veterinary Services

13% revenue
115 employees

€) VetFamily

uMembership platform for
independent vet clinics

1>4,300 members and >40,000 pets
on plans

uProcurement and tech-enabled
services

Diagnostics
7% revenue
100 employees

INDICAL

uLivestock and companion animal
diagnostics

uMolecular and immunodiagnostic
products

uSelling to laboratories for vet specific
applications
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With a global footprint and network of KOLs

il
S
=

- -

2Q 22 USA

41%

2Q 22 APAC

8%

Offices
Vimian companies

@ HQ (Stockholm, Sweden)
I Direct sales markets ‘I
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* Revenue split based on Q2 2022 reported revenue






Q2 highlights

/ Solid performance in challenging macroeconomic
environment

/ Veterinary Services entering US, cross sales between
segments initiated

/| Strengthened position in MedTech with new portfolios
/ Promising progress in key innovation projects

/ High market activity during spring, +4,500 veterinary
professionals in our trainings




Group Financial Highlights Q2 2022

Revenue and Adj. EBITA

Adj EBITA margin (%) [l Revenue (EURm) @ Organic growth (%)

67,9

48,7
43,7

40.5% 41,5

30,2%
27,9%

24, 7%

1Q21 2Q21 3Q21 4Q21 1Q22

2Q22

Excluding
livestock

Total revenue growth 70%

Organic growth 1.0%, excluding
livestock 5.2%

Pro-forma organic growth 7.3%,
excluding livestock 10.8%

Acquired growth 64.1%
FX tailwind 4.9%, mainly USD/EUR

Adj EBITA margin below last year,
primarily reflecting consolidation of
acquired businesses

Solid margin in legacy parts of Specialty
Pharma & MedTech
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Vimian doubled in size over the past 1.5 years

Pro-Forma Revenues (EURmM) "'
(+101%)

érticalVet ¥ VetFamily

19N i
277

2020 2021 LTM pro-forma LTM pro-
per 30 June 2022 forma per 24
August 2022*

heiland.com

) Helping the veterinary industry to increase
9o )- Ppatient's health, clinic efficiency and financial outcome

Pro-Forma EBITDA (EURmM)

EBITDA
margin

2020 2021 LTM pro-forma
per 30 June 2022

* This is not a reported number, LTM revenue (1 July 2021 i 30 June 2022) for recently signed acquisitions based on company estimates



Specialty Pharma 20 Ve

revenue

/ Continued solid performance, pro-forma organic growth 14.9%

/ Establishing direct distribution in key markets - Dermoscent direct
distribution extended to UK, Scandinavia and The Netherlands

/ Reached first milestone in pre-clinical studies for new allergy vaccines

/ Next generation allergy test development on track (next slide)

Revenue and Adj. EBITA

LFL margin

-1.8 p.p. due
35,0% 33,9% 30,0 30,9 to Italy and
ZQ,V —__30,0% central costs
~30,4% -
20,0
15,2 16,2 17,0
1Q21 2Q21 3Q21 4Q21 1Q22 2Q22
= Adj EBITA margin (%) [l Revenue (EURm) ‘I
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Devel oping the worl
and accurate veterinary allergy test

Develop and commercialise next generation allergy test based on
molecular allergology for companion animals

Bring proven and validated technology from human field to the animal
health sector in partnership with Macro Array Diagnostics

First animal test offering specific IgE testing for a wide panel of
molecular allergens to veterinarians

Pl an to phase out Next muneo6targee xi s
launch during H1 2023

With better diagnostic solutions we can detect and treat more pets
suffering from undiagnosed allergic reactions

Unique ability to identify and characterise allergen components via the
new tests, could feed a future pipeline of allergy vaccines



MedTech 20

revenue

10% organic growth YTD, lower Q2 +1.3% - annual ordering
programme shifting orders to Q1

Back orders shifting EUR 0.9m of sales to 2H
Highly active in market in Q2 i wet labs, trade shows, trainings

3D innovation i first products now in production (next slide)

Revenue and Adj. EBITA

49,1%

25,6
37.9% 22,7
33.1%
17,3
15.9 14,2 14,6
24,3% 24,6%
1Q21 2Q21 3Q21 4Q21 1Q22 2Q22
Adj EBITA margin (%) Il Revenue (EURm) ‘I
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