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Market clearance for Cella
UJS and good profitabi

Organic sales growth: 1 July-30 September 2020

. Net sales decreased by 8% to SEK 88.0 million (95.6).
A0 Yy
QB’ 2020: -24% (8) * Sales decreased organically by 24% (+8).

* EBITDA amounted to SEK 24.6 million (25.6).

EBITDA margin: T o
rofit before tax amounted to .9 million (21.5).
QB, 2020: 28% (27) * Earnings per share before and after dilution were SEK 0.56 (0.72).
o e Jan-Dec * (Cash flow from operating activities amounted to SEK -3.9 million (32.5).

(MSEK) 2020 2019 2020 2019 2019 1 January -30 September 2020
Net sales 88.0 95.6 340.5 311.9 461.8 Net sales increased by 9% to SEK 340.5 million (311.9).
Gross profit 57.0 72.8 2272 2369 336.7 * Sales decreased organically by 12% (+18).
S0 L 250 S 146.7° o EBITDA amounted to SEK 102.1 million (105.2).
EBITDA margingg 25 23] el B 32« EBITDA margin amounted to 30% (34).
i;?;'fif;;:jjvore tag ;?2 ?75 7_2‘2 Zgé 1_2635 * Profit before tax amounted to SEK 75.8 million (94.2).

: - - - - - - * Earnings per share before and after dilution were SEK 2.55 (3.14).
Equity ratio, % 62 75 62 75 54

* (Cash flow from operating activities amounted to SEK 45.6 million (1071.0).

Significant events after the periods close

"Th / N e d during the | h od * CellaVision DG1 received market clearance by the authorities in the US, which
¢ generol markegS RS RIERGR TR EEIEEE R L o means that the product is now commercially available in USA.

and we are now seeing a situation where the number of installations is o Zlatko Rihter will leave the position as CEO on November 28. Pending the appoint-
increasing in most of our main markets.” ment of the new CEO of CellaVision, Magnus Blixt, CFO, will be

: appointed acting CEO.
Zlaiti@ Rirter, CEC * The Chairman of the Board, Séren Mellstig, has informed the Nomination Commit-

tee that he is not available for re-election at the 2021 Annual General Meeting.
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CEO's comments

The COVID-19 pandemic had a negative impact on sales in the
year's third quarter, while at the same time we could see signs
of recovery in demand on most of our markets. Sales in the
quarter were SEK 88.0 million (95.6), corresponding to negative
organic growth of 24 percent (+8). Including sales of

RAL Diagnostics products, growth was negative three percent.
There was substantial variation in development in our different
regions. Exchange rate impact was negative, at five percent

in the quarter.

CellaVision reacted early to the COVID-19-pandemic and imple-
mented a series of measures on the cost side. In combination
with our effective and scalable indirect business model, this has
meant that despite negative organic growth, we continue to be
a profitable company. Profitability is somewhat lower than in the
corresponding period last year, but in the present circumstanc
es we are satisfied with the outcome. CellaVision has shown

a great capacity to rapidly adapt its business to unexpected
challenges and we are now well-equipped to quickly accelerate
our operations when the market situation normalizes. EBITDA
was SEK 24.6 million (25.6) in the quarter, corresponding to an
EBITDA margin of 28 percent (27) and the Group's total cash
flow for the quarter was SEK -21.2 million (27.7).

After the close of the quarter CellaVision received market clear-
ance for the CellaVision DG, for small and mid-size laboratories,
in response to the 510 k application submitted to the U.S. Food
& Drug Administration, FDA. This is an important milestone for
CellaVision, which can now take the next step and sell the
CellaVision DG-1 in the USA, our most important market.

Effects of the COVID-19-pandemic

The effect of the COVID-19-pandemic in the hematology seg-
ment was considerable in the third quarter of the year, both for
CellaVision and our partners. CellaVision's system consists of
installation products, which means that our partners need
access to hospitals and laboratories to be able to install our
products, which has only been possible to a limited extent in the
second quarter and part of the third quarter.

Positive signals from the market

The general market situation improved during the period and
we now see a situation where the number of installations is
increasing in most of our main markets. Our systems that

were installed earlier are being used more than ever, which is
probably an effect of the remote access possibilities offered

by CellaVision that have become even more important in the
ongoing pandemic. During the pandemic we have noted that the
percentage of laboratories choosing digital analysis continues to
be high. Just as expected, sales of reagents were affected by the
pandemic to a considerably lower extent than the installation
related analyzer sales. The underlying need for digital morph-
ology is the same as before the pandemic.

Market development

The Americas were severely impacted by the COVID-19-pan-
demicin the third quarter as well, with a 32 percent decrease

in sales. Sales were SEK 31.5 million (46.4). The shutdown in the
USA and Canada in the second quarter of the year meant that
the systems held in inventories at our distributors were not
installed, which has had a negative impact on sales in the third
quarter. Installation activities have resumed in the third quarter,
which is a positive sign. Digital morphology is standard in many
of our important markets in the region and we expect to see a
normalization of sales as hematology installations are resumed.

EMEA's sales were on a level with the corresponding period in
the previous year, with organic growth of four percent. Includ-
ing sales of RAL's reagents, growth was 90 percent. A clear
normalization was seen in the quarter as regards installations.
We could also note that sales of the CellaVision DG1 increased
after a few months of weak demand. Just as in North America,
digital morphology is standard in large parts of EMEA, primarily
Western Europe, which means that we expect normalization of
sales as hematology installations are resumed.

After two strong quarters, APAC had a weaker quarter with sales
declining by 42 percent and amounting to SEK 16.1 (28.0). The
weak quarter is related to the build-up of inventories that took
place at our distributors in the second quarter of the year and is

CellaVision Interim report January-September 2020

Page 2



CELLAVISION INTERIM REPORT JANUARY-SEPTEMBER 2020 I

thus not due to any significant impact of COVID-19. For the first
three quarters of the year, growth in the region was 31 percent.
Our main markets, China and Japan, have a high level of activity
and are developing according to plan, while markets such as
Australia and India are still negatively affected by restrictions.

Careful evaluation of activities and investments
CellaVision follows the development of the COVID-19-pandemic
carefully and we will adjust our operations as necessary on the
basis of global economic development. Just now our focus is on
giving priority to the activities we can accelerate. CellaVision's
scalable business model allows rapid adjustment of our costs
and we continue to invest in innovation. Cost savings have been
possible without diminishing any of our organization and our in-
vestments in research and development in the quarter amount-
ed to 18 percent of sales, which is higher than ever before.

RAL/Reagents

The acquisition of RAL was completed on October 1, 2019 and
since then RAL is an integral part of CellaVision. During the quar-
ter we signed a global distribution agreement for RALs reagents
with Sysmex. This means that the reagents are now commer-
cially available in all main markets. In other respects, too, the
commercial integration of RAL has gone according to plan and
we continue to introduce reagents in new countries, while
concurrently working further to optimize staining protocols.

The previously communicated objectives of acquiring RAL, in the

form of a broadened product offer and larger market, effective
sales expansion of RAL's hematology products to new markets
and expansion to related analysis areas outside hematology,
remain.

Geographical expansion

CellaVision will wait before further establishment of local organi-
zations for market support until the effects of the
COVID-19-pandemic have subsided. Establishment of a local
organization in Russia is now fully operative and CellaVision cur-
rently has local market organizations in 18 countries that deliver
a direct presence in 40 countries. Our local market organiza-
tions are an important part of the sales successes we have had
in recent years.

Innovation

The CellaVision DCG1 received market clearance after the close of
the quarter, which means that the product will now be com-
mercially available to the American market. This is an important
step in the global commercialization process of the CellaVision
DC1, which is intended for small and mid-size laboratories. The
process for market clearance of the CellaVision DG1 in China is
also going to plan.

Our long-term strategy remains firm
Geographical expansion and innovation are CellaVision's core
areas. We will continue to increase investments in innovation

and geographical expansion to secure our future position in our
market segment and to maintain strong growth as soon as the
effects of COVID-19 have abated, and the world returned to a
more normalized state.

In accordance with our long-term strategy, CellaVision was re-
organized into divisions per product area, Reagents and Devices
& Software. The reorganization increases the effectiveness in
each product area but retains the strength of addressing the
same customer in the hematology area with a global marketing
and sales function.

This is my 24th and last quarterly report for CellaVision. Pending
the appointment of a new President/CEO, CellaVision's CFO,
Magnus Blixt, will take on the role of acting President/CEQ,
which | see as a very good solution in which | feel great confi-
dence. | have been part of an incredibly inspiring and exciting
journey that without doubt will continue in the future.
CellaVision is a fantastic company with a strong international
marketing organization, a gradually increased development
organization and an experienced and skilled management team.
Itis with great pride that | hand over the baton

to the next leadership.

Zlatko Rihter,
President and CEO
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Effects of the COVID-19 pandemic

The outbreak of the COVID-19 pandemic affects people and
businesses around the world and is a challenge for all busi-
nesses. CellaVision is closely monitoring the development and
effects of the pandemic and will adjust its operations accord-
ingly in the coming quarters.

Effects on CellaVision’s operations in the third
quarter of 2020

The COVID-19 pandemic has a substantial impact on
CellaVision's operations, not least in a reduction in the number
of blood tests in most markets as healthcare resources are
temporarily transferred to COVID-19 patients, but also since
CellaVision's systems are installation products that require the
company's partners to have physical access to hospitals and
laboratories, which is currently difficult in many markets.

Sales. The ongoing COVID-19 pandemic had a significant impact
on CellaVision's sales during the third quarter of the year. Sales
decreased in Americas by 32 percent due to several countries
being locked down for major parts of quarter. EMEA was also
impacted negatively but a couple countries in the region have
reopened.

CellaVision grew, excluding structural effects, by four percent in
EMEA, and the company sees a slow return to a more normal-
ized state in the market. Despite this, it is clear that the pandem-
ic had a significant negative impact on sales in the quarter in
this region. APAC was also negatively impacted indirectly by the
pandemic with a decrease in sales by 42 percent due to invento-
ry buildup at the company’s distributions partners occurring in
second quarter. There are large differences between individual
countries in the region where China, Japan and also Korea have
a high level of activity but where India and Australia are still very

much affected by the pandemic. Reagent sales were also nega-
tively affected, but to a far lesser extent than system sales.

Production. During the quarter, CellaVision had no material dis-
ruptions in its supply chain and its delivery capacity remained
intact during the quarter.

Profitability. CellaVision continued to have good profitability in
the quarter. The EBITDA margin was 28 percent (27) after taking
a number of measures on the cost side early.

Expected future effects

The outlook for the remaining quarter of the year is extremely
difficult to assess, but the company foresees an underlying de-
mand in the regions and a normalization in the coming months.
The company sees no significant challenges in terms of supply
chain or production.

Several countries have begun to open up but have also reg-
istered a second wave of pandemics. CellaVision has taken a
number of measures to protect the company’s operations and
curb the spread of the virus. The company's assessment is that
the pandemic’s effects on sales and earnings will be normalized
in the coming months.

Unchanged need for CellaVision solutions. The underlying
need for digital morphology is the same as before as the treat-
ment of patients with blood-related diseases such as leukemia,
lymphoma and myeloma is a high priority. The company’s
assessment is that the market will normalize to previous levels
when the COVID-19 pandemic has subsided and when markets
in North America and Europe, where CellaVision has a strong
position, can return to a more normal situation and the compa-
ny's distribution partners can regain sales.

Further focus on digitization. One of the effects of the
COVID-19 pandemic may be that the digitization, that has been
going on for a long time, accelerates further. The pandemic has
drastically highlighted the great opportunities and benefits of
digitalization, which could eventually have positive effects on
CellaVision's operations, as the company’s solutions enable
healthcare professionals such as pathologists and biomedical
analysts to work remotely.

Measures to nurture the company'’s cash flow and
liquidity

CellaVision has an efficient, scalable indirect business model
with distribution and manufacturing partners, which means
that the company’s fixed costs for sales and production are
limited. Due to the uncertain long-term effects of the COVID-19
pandemic, and how far-reaching the economic impact will be,
CellaVision has decided to put extra focus on nurturing the
company's cash flow and liquidity. CellaVision has therefore im-
plemented several carefully balanced activities to reduce costs,
expenses and payments.

Measures to protect staff and limit the spread of
the infection

The COVID-19 outbreak poses a huge challenge to people’s lives
and health worldwide. CellaVision has in all parts of its oper-
ations implemented the COVID-19-related security measures
prescribed by the authorities. This means, among other things,
that the company operates to a large extent in a virtual working
environment with work from home and digital meetings.
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Sales, earnings and investments

Sales and exchange effects

Net sales for the Group decreased by eight percent to

SEK 88.0 million (95.6) in the third quarter. CellaVision's sales
often show fluctuations between different quarters for both
individual regions and for the Group as a whole.

CellaVision invoices over 90 percent of sales in euros and US
dollars, which means that exchange rate fluctuations have an
impact on the company's sales and earnings. In addition, RAL
was acquired on October 1, 2019, which has a positive struc
tural effect on sales. Adjusted for negative currency effects of
five percent and a structural effect (acquisition) of 21 percent,
sales organically decreased by 24 percent compared to the
corresponding quarter of 2019. For the period January 1st to
September 30 2020, Net sales increased by nine percent but
organically the sales decreased by 12% compared with the same
period last year.

Gross profit and gross margin

Gross profit decreased by 22 percent to SEK 57.0 million (72.8) in
the third quarter, corresponding to a gross margin of

65 percent (76%).

The gross margin is mainly affected by the product mix, depreci-
ation of capitalized development expenses and currency effects.

Through the acquisition of RAL, the product group Reagents
was added. About 90 percent of RAL's sales consist of reagents.
The gross margin on RALs sales amounted to 35 percentin the
third quarter, which is lower than CellaVision's average.

Depreciation on capitalized development expenses is recog-
nized as the cost of goods sold. Depreciation of capitalized
development expenses increased to SEK 2.7 million (1.5) in the
third quarter. The increase is due to the completion of the
CellaVision DG-1 development project and the start of deprecia-
tion from September 2019 and the addition of RAL.

Amortization of surplus values for the acquisition of RAL is
reported as the cost of goods sold, which amounted
to SEK 0.7 million (0).

Operating expenses

Operating expenses decreased by 21 percent to

SEK 40.4 million (50.9) in the third quarter. Adjusted for a
structural effect (acquisition) of 12 percent, operating expenses
organically decreased by 33 percent compared to the corre-
sponding quarter in 2019. The organic cost reduction is mainly
the result of temporary cost reductions due to the COVID-19
pandemic, adjustment of reserve for incentive programs and
the share of capitalized development expenditure has increased
compared to the corresponding period of the previous year. The
reserve for incentive programs has been reduced by

SEK 6.6 million. Maintaining a focus on priority projects and
good cost control during the pandemic means that the company
is well equipped in the future and can quickly accelerate when
the world situation is normalized.
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The Group continuously capitalizes expenses for product devel- Net financial items by a lower result, negative effect from working capital and that,
opment. Capitalized expenses related to development projects The Group's interest-bearing liabilities in the form of bank unlike last year, the company amortizes on loans.
increased by 83 percent during the quarter to SEK 5.5 million loans amounted to SEK 122.4 million (0.0). Interest expenses
(3.0). Total research and development costs, before activation, from bank loans amounted to SEK 0.5 million (0.0). In addition The Group's cash flow from operating activities for the quarter
amounted to SEK 16.0 million (18.9). The majority of the capital- to interest expenses from bank loans, net financial income is amounted to SEK -3.9 million (32.5). The negative effect from
ized expenses are related to application development, but also attributable to foreign exchange gain/loss on acquisition loans working capital is mainly explained by increased capital tied up
clinical trials that will form the basis for registration of included in Euro and intercompany assets and interest on in inventories. For the period 1 January to 30 September 2020
CellaVision DCG1 in the US and China. leasing debt in accordance with IFRS 16.

The Group's cash flow amounted to SEK -8.3 million (48.9). The
EBITDA and EBITDA-margin Cash flow company has not had a dividend during the current year, unlike
EBITDA decreased by four percent to SEK 24.6 million (25.6) The Group's cash and cash equivalents at the end of the quarter last year.
in the third quarter, corresponding to an EBITDA margin of 28 amounted to SEK 95.4 million (218.2). The Group's total cash
percent (27%). For the period of January 1st to September 30, flow for the quarter amounted to SEK-21.2 million (27.7). The
2020, EBITDA amounted to 102.1 (105.2), which corresponds to deterioration compared to the previous year is mainly explained

an EBITDA margin of 30% (34).

Sales per quarter and rolling 12 months EBITDA per quarter and operating margin rolling 12 months
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Development in the geographical markets

Americas: 31.5 MSEK (46.4)

Sales decreased by 32 percent in Americas, to SEK 31.5 million
(46.4) compared to the same period last year. Due to COVID-19
several countries continued to be closed down during the
quarter, with limited opportunities for system installation and
customer visits. Digital morphology has become standard in
North America, and a normalization of sales is expected as soon
as hematology installations are resumed. It is important to note
that sales activities have been limited for many months and
procurement has been postponed in the light of the pandemic.
Activities for launching RAL Diagnostic (RAL) products in the
Americas has progressed in the quarter.

CellaVision sent supplemental responses to the authorities in
USA (FDA) regarding the application for market clearance (510k)
for CellaVision DG1 during the quarter and received market
clearance after the close of the period. The CellaVision DG1 will
now be available for sales in the important US market and the
preparations for the commercialization are proceeding
according to plan.

160
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APAC: 16,1 MSEK (28.0)
Sales decreased by 42 percent in APAC to SEK 16.1 million (28.0)

compared to last year's quarter. CellaVision primarily sells instal-

lation products in APAC and sales fluctuate between quarters
and regions. There was a high level of activity, especially in
China, in the quarter and CellaVision was present at the annual
NCLM Congress in Qingdao. For more, RAL’s device “Stainer”
was displayed together with CellaVision for the first time at

the congress. The market in China has had the most positive
development towards normalization in the light of the COVID-19
pandemic in the region. Korea and several countries in APAC
have also been improved during the quarter. The registration
process of CellaVision DG-1 with the Chinese authorities, NMPA,
for market clearance in the Chinese market proceeded accord-
ing to plan.

During the quarter, a CellaVision DG-1 Vet was sold for the first
time to Japan.

Net sales per geographical market, MSEK

Q2 Q3 Q4 Q1 Q2 Qa3 Q4 Q1 Q2 Q3

2017 2018 2019

B Americas BAPAC B EMEA

EMEA: 40.4 MSEK (21.2)

EMEA's net sales grew organically by four percent and amounted
to SEK 22.1 million (21.2) compared to last year's quarter. With
reagent sales from RAL, growth was above 90 percent.

In the light of COVID-19, several countries have gradually
opened up and are again possible to visit. Worth noting is that
the development of the pandemic still has a large impact on
counties opening up and closing down with a negative effect on
sales activities. Limited possibilities to visit laboratories has had
a negative impact on the rate of installations, and thus the sales
in the region during the quarter. However, CellaVision's distri-
bution partners have been able to engage in more the activities
and physical meetings have been resumed to a more normal-
ized level also for the company’s local market support.

The company's establishment in Russia is now operational and
registrations have begun.

Q4 Q1 Q2 Q3
2020
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Other information

Research and development

CellaVision conducts a number of development projects to
strengthen the offer to the company’s customers. The work
aims to further develop CellaVision's hardware platforms and to
develop new applications for both new and old instruments.

For the period and year's expenses see page 5, operating
expenses.

At the end of the period, CellaVision's patent portfolio contained
20 patent inventions and 78 registered patents.

CELLAVISION
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o
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Personnel

The number of employees in the Group, converted into full-time
positions, was 180 (136) at the end of the quarter. Of the
employees, 110 were men (87) and 70 were women (48).

Information concerning risks and uncertainties
Reduced demand, currency fluctuations and production
disruptions are uncertainties but not material risks. However,
as mentioned earlier, this may be affected by COVID-19. For a
more detailed description of the risks and uncertainties facing
CellaVision, please refer to the risk analysis and Notes 2 and 5 in
the 2019 Annual Report.

New tax rates
The corporate tax rate will be decreased to 20.6 percent from
the financial year starting on January 1, 2021.

The company has made an assessment of when temporary
differences will be reversed and the effect on deferred tax liabil-
ities and deferred tax assets. The company applies 20.6 percent
to the temporary differences reversed or exercised from 2021.
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The Nomination Committee and the Annual General Meeting in 2021

The Nomination Committee for the Annual General
Meeting in 2021

In accordance with a resolution of the 2020 Annual General
Meeting the Nomination Committee shall consist of represent-
atives of each of the four largest shareholders terms of voting
rights at the end of July 2020. The Chairman of the Board, Séren
Mellstig, convenes the Nomination Committee and may partici-
pate in the work as an adjunct.

Ahead of the Annual General Meeting in 2021, the

Nomination Committee consists of: Christer Fahraeus,
(appointed by Christer Fahraeus with Companies) Nicklas
Hansen (appointed by William Demant Invest A/ S), Daniel Klint
(appointed by SEB Investment funds) and Joel Eklund (appointed

by Grenlunden CEVI AB). Christer Fahraeus has been appointed
chairman of the Nomination Committee.

The Nomination Committee of CellaVision has been convened in
accordance with the guidelines adopted at the Annual General
Meeting 2020. In connection with this, the Chairman of the
Board, S6ren Mellstig, has announced that he is not available for
re-election.

Shareholders wishing to submit proposals to the Nomination
Committee can send an email to ir@cellavision.com, or ordinary
mail to: The Nomination Committee, CellaVision AB,

Mobilvagen 12,223 62 Lund.

Annual General Meeting 2021

CellaVision's Annual General Meeting in 2021 will be held in
Lund at three o’clock CET, on April 29, 2021. Shareholders wish-
ing to have matters considered at the Annual General Meeting
can send a written request by email to:
bolagsstamma@cellavision.se,

or ordinary mail addressed to:

The Board of Directors, CellaVision AB, Mobilvdagen 12,

22362 Lund.

The request must have been received at the latest seven weeks
before the Annual General Meeting in order to be included in
the notice to attend and thus the agenda of the Annual General
Meeting

Declaration by the Board of Directors and President/CEO

The Board of Directors and the Presisdent/Chief Executive Officer certify that the interim report provides a true and fair view of the parent company’s and the Group’s
business, financial position and performance and describes material risks and uncertainties to which the parent company and the companies in the group are exposed.

Lund, October 23, 2020

Séren Mellstig Christer Fahraeus

Chairman of the Board

Anna Malm Bernsten Niklas Prager

Member of the Board

Asa Hedin
Member of the Board

Jurgen Ried|
Member of the Board

Zlatko Rihter

Member of the Board Member of the Board
Stefan Wolf Mikael Worning
Member of the Board Member of the Board

The Interim report has been subject to review by the company's auditors

President/CEQO

Gunnar B. Hansen
Member of the Board
Employee representative

Markus Jonasson Kristoffersson
Member of the Board
Employee representative
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Review Report

To the Board of Directors and the President of CellaVision AB
Corporate identity number 556500-0998

Introduction

We have performed a review of the interim report for CellaVi-
sion AB (publ.) as per September 30, 2020 and the nine-month
period ending on that date. The Board of Directors and the
President are responsible for preparing and presenting this in-
terim report in accordance with IAS 34 and the Annual Accounts
Act. Our responsibility is to express a conclusion on this interim
report based on our review.

Scope of the Review

We conducted our review in accordance with the Standard on
Review Engagements 2410 “Review of Interim Financial Infor-
mation Performed by the Independent Auditor of the Entity”.

A review consists of making inquiries, primarily of persons
responsible for financial and accounting matters, and applying
analytical and other review procedures. A review has a different
focus and is substantially less in scope than an audit conducted
in accordance with ISA and other generally accepted auditing
practices.

The procedures performed in a review do not enable us to ob-

tain a level of assurance that would make us aware of all signifi-
cant matters that might be identified in an audit. Therefore, the
conclusion expressed on the basis of a review does not give the
same level of assurance as a conclusion expressed on an audit.

Conclusion

Based on our review, nothing has come to our attention that
causes us to believe that the interim report does not, in all ma-
terial respects, prepared for the Group in accordance with IAS
34 and the Annual Accounts Act, and for the Parent Company,
with the Annual Accounts Act.

Lund, October 23, 2020
Deloitte AB

Jeanette Roosberg
Authorized Public Accountant
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This is CellaVision

Vision

Our vision is global digitization and automation of blood analy-
ses for both the human and veterinary segments. Our method
contributes to improved patient diagnostics, streamlining and
reduced healthcare costs.

Business concept

CellaVision develops and sells products for sample preparation
and digital solutions for medical microscopy. We replace manual
microscopes with analyzers based on digital image analysis
technology, artificial intelligence and IT. Our systems contribute
to more effective workflows and higher quality in laboratory
medicine, an important part of the health care sector.

CellaVision’s core activities

CellaVision's core activities are development of innovative
products for sample preparation and digital image analysis of
blood and other body fluids. Innovation is an important part of
CellaVision's mission and its employees are the company’s main
resource. The company’s coordinated competence transforms
customers' needs into effective solutions for healthcare services.

CellaVision's employees have a high level of education and
sound experience of the biomedical sector. Our employees’
broad competence in product development, quality assurance,
market establishment and market support is crucial to the
company's development. The company has core technological
expertise in image analysis, artificial intelligence and automated
microscopy.

Company culture

CellaVision's corporate culture is characterized by understand-
ing of the customer, quality awareness and ability to take action
with responsibility, which is reflected in CellaVision's value-creat-
ing core values: Customer in focus, Initiative and Responsibility
and Simplicity and Quality. Along with objectives, vision and
guidelines, the core values inform the daily work and form a
profitable corporate culture.

Offer to end customers

CellaVision offers products for sample preparation and digital
solutions for medical microscopy in hematology. The end cus-
tomers are large hospital laboratories and commercial laborato-
ries. CellaVision's unigue concept replaces manual microscopes
and improves the blood analysis process. In that way more
patients can receive faster care of better quality while health-
care services can use their resources better.

Strategic partnerships
CellaVision collaborates with strategic partners in order to gain
scalability in manufacturing and sales.

Suppliers

CellaVision's analyzers are manufactured in Sweden by contract
manufacturers. The company has direct agreements with
selected sub-contractors for key components.

Distribution via suppliers of cell counters

CellaVision's solution is the last step in a blood analysis process,
in which the cell counter is central. Agreements with the fore-
most suppliers of cell counters are therefore strategically impor-
tant so as to reach end customers cost effectively. CellaVision
partners have a broad range of products and global salesforces
with local knowledge. CellaVision’s own organization supports
its partners in the sales process.

Financial targets

Our objective is to create a global standard for digital micros-
copy in the sub-field hematology. The objective is broken down
into important financial targets.

e Sales growth
>15% Increase sales over an economic cycle by an average of
atleast 15 percent per year.

e EBITDA margin
>20 % The operating margin is to exceed 20 percent over an
economic cycle

CellaVision completed the acquisition of

RAL Diagnostics (RAL) on October 1, 2019

On October 1, CellaVision AB acquired the French company RAL
Diagnostics (RAL), which manufactures sample preparation
products in hematology, pathology, cytology and microbiology.

RAL's reagents enhance the identifcation of cell and tissue mor-
phology, parasites and bacteria necessary to diagnose many
illnesses. RAL supplies innovative products and solutions for
standardized laboratory diagnostics and improved performance
for cellular image processing. The company is placed in
Bordeaux, France, and includes a production facility with
current annual production of reagents.

The acquisition of RAL gives CellaVision the ability to further
improve the quality of sample preparation, which is of great
importance for the result of the blood analysis. The quality of
the sample preparation is important for optimal functioning of
CellaVision's systems, and there is a great need in both large,
small and mid-size laboratories for standardized solutions.

CellaVision's and RALs products are used together by several
laboratories and constitute separate but interdependent steps
in a complete blood analysis chain. CellaVision and RAL together
create an increased customer value in digital morphology by
offering a complete and integrated solution for the hematology
laboratory.

In addition to RALSs offering in hematology, a segment amount-
ing to 50 percent, RALs product portfolio includes the areas
of microbiology, amounting to 40 percent, and cytology and
pathology which together amount to ten percent. The acquisi-
tion thus opens new future opportunities to apply CellaVision's
technology beyond hematology.
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Questions concerning the report can be addressed to:

Publication

This information constitutes information that CellaVision AB
(publ) is obliged to make public pursuant to the EU Market
Abuse Regulation. The information was submitted for publica-
tion at 8:20 a.m. CET on October 23, 2020.

CellaVision is listed on the Nasdag Stockholm , Mid Cap list. The
company is traded under the ticker symbol CEVI and
ISIN code SE0000683484.

Financial calendar

Activity Date
Year-end bulletin 2020 4 February
Interim Report January-March 28 April
Annual General Meeting 29 April
Interim Report January-june 20 July
Zlatko Rihter, VD Magnus Blixt, CFO Interim ReportJanuary-September 22 October
Tel: +46 46 460 16 71 Tel: +46 46 460 16 46 Year-end bulletin 2021 4 February 2022

zlatko.rihter@cellavision.com magnus.blixt@cellavision.com
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CellaVision in the world

HEAD OFFICE SWEDEN
CellaVision AB (publ)
Mobilvagen 12

22362 Lund

Established 1998

Visiting address:
Mobilvagen 12

Tel: +46 46 460 16 00
www.cellavision.se
Org.nr. 556500-0998

USA

CellaVision Inc.

2530 Meridian Pkwy,

Suite 300

Durham, NC 27713

E-mail: us.info@cellavision.com
Established 2001

CANADA
CellaVision Canada Inc.

2 Bloor St West, Suite 2120 Toronto,

ON M4W 3E2
E-mail: ca.info@cellavision.com
Established 2007

JAPAN

CellaVision Japan K.K.

9th Floor Sotestu KS Building 1-1-5
Kitasaiwai,Nishi-ku,

Kanagawa 220-0004 Japan Email:
info@cellavision.jp

Established 2008

CHINA

Shanghai (Market Support office)
Email: cn.info@cellavision.com
Established 2012

Beijing , (Market Support office) UK THAILAND

Email: cn.info@cellavision.com London (Market Support office) Bangkok (Market Support office)

Established 2013 Email: sawa@cellavision.com Email: pahu@cellavision.com
Established 2017 Established 2018

SOUTH KOREA

Seoul (Market Support office) MEXICO ITALY

Email: hoju@cellavision.com Mexico City (Market Support office) Naples (Market Support office)

Established 2016 Email: roji@cellavision.com Email: gana@cellavision.com
Established 2018 Established 2019

MIDDLE EAST

Dubai (Market Support office) INDIA IBERIA

Email: hohe@cellavision.com
Established 2016

Mumbai (Market Support office)
Email: yveth@cellavision.com
Established 2018

Madrid (Market Support office)
Email: daga@cellavision.com
Established 2019

AUSTRALIA

Sydney (Market Support office)
Email: josn@cellavision.com
Established 2016

FRANCE

Paris (Market Support office)
Email: sybe@cellavision.com
Established 2016

RAL Diagnostics
Technopble Montesquieu
33650 MARTILLAC, France
Tel : +33(0)5 57 96 04 04
contact@ral-diagnostics.fr

GERMANY

Berlin (Market Support office)
Email: suma@cellavision.com
Established 2017

BRAZIL

Sdo Paulo (Market Support office)
Email: kech@cellavision.com
Established 2017

RUSSIA

Moscow (Market Support office)
Email: olhe@cellavision.com
Established 2020

With the 18 organizations for local market support CellaVision has direct presence more than 40 countries.

CellaVision Interim report January-September 2020

Page 23





