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Operational highlights
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– Approximately 4mn of 100mn RRP consumers worldwide in the NP product segment in the Group’s current geographic footprint



– Existing infrastructure and skill set gives a boost to attracting and converting consumers looking for nicotine vaping (vapes) products

– Over 2/3s of NP consumers used vapes in prior 12 months in selected markets, on the Group’s estimates, demonstrating the similar appeal 

– Haypp Group can leverage its granular understanding of the RRP category, but development of the business will require persistence



– Haypp Group prioritised vapes to reach an additional approximate 6mn of RRP consumers (UK, DE and SE)



– Disposable bans potentially coming in UK, FR, DE

– Underage usage concerns ameliorated by Haypp Group’s 100% compliance with Youth Access Prevention across jurisdictions

Introduction to our Emerging initiatives
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Regulatory outlook

*Source: Company reports
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2023 Q1 Core Growth Emerging FX 2024 Q1

19%

74%

Contribution 
to growth

8%

Net sales growth drivers

NP SNUS Vape Q1 2024

Net sales growth drivers (%)Easter impact on net sales growth 
(excl. FX)

22%

2023 FY

13%

2024 Q1

17%

YTD April 2024*

*April 2024 based on internal estimates
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Adj. EBIT 

Q1 ’23
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Financial targets and strategy
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