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Interim Report – Q3





– The growing consumer demand for less harmful nicotine products continues to increase as well as favourable regulatory development in many of 
the Growth markets will be two major drivers of Haypp Group’s future growth.

– The volume of Nicotine pouches grew 37 per cent for the Group during the quarter. 

– Nicotine pouch volume share accelerated to 53 per cent during a third quarter.

– Recently launched products accounted for over 20 per cent of the total Nicotine Pouches sales.



– Number of orders amounted to 1,067 (thousand) up 13 per cent.

– Average order value increased by 9 per cent to 683 SEK cent.

– Active customers amounted to 496 up 15 per cent.

Operational highlights





Shift to NPs is accelerating

Quarterly NP volume
(mn cans)

NP share of sales
(% of group volume)
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 Growing governmental interest for harm reduction

– Sweden excise tax reduction:

• Government announced the plan to reduce snus tax and increase cigarette tax in 2024, due to the significant health impact of switching

– EU future of nicotine:

• Strong support to suggest Nicotine Pouches will be appropriately regulated

Update on Regulatory development
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Data in mn SEK

Growth markets are gaining scale and accelerating

Segment contribution to Group net 
sales (% of total group sales)

Contribution to sales growth

63%

14%5%

43%

Sales Growth 
vs LY

52%

48%

Contribution 
to growth





Financial targets and strategy
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