






Interim Report – Q2



 Solid performance in both Core and Growth markets with continued strong nicotine pouch volume growth

– The consumer demand for less harmful nicotine products continues to increase.

– Nicotine pouch volume grew 43 per cent for the Group during the quarter.

– Nicotine pouches accounted for 61 per cent of the Group’s sales volume during the quarter.

– 65% NP growth in Growth segment.

– Infrastructure transformation continues / Norwegian migration of E-com front end completed.

Operational highlights

2022 Q1 2022 Q2 2022 Q3 2022 Q4 2023 Q1 2023 Q2 2023 Q3 2023 Q4 2024 Q1 2024 Q2

+96,7% +43,4%

37% 41% 43% 44% 46% 50% 53% 56% 58% 61%
Share 
of NP

Haypp Group Nicotine pouch volume



Promising developments in a turbulent US market

• Material rise in consumer traffic,
combined with higher purchase intent

• Increased sales of other brands

However

• Lower average dollar order size due to 
ZYN rationing

• Retention of consumers uncertain

2
0
2
2
-Q

1

2
0
2
2
-Q

2

2
0
2
2
-Q

3

2
0
2
2
-Q

4

2
0
2
3
-Q

1

2
0
2
3
-Q

2

2
0
2
3
-Q

3

2
0
2
3
-Q

4

2
0
2
4
-Q

1

2
0
2
4
-Q

2

+101%

2
0
2
2
-Q

1

2
0
2
2
-Q

2

2
0
2
2
-Q

3

2
0
2
2
-Q

4

2
0
2
3
-Q

1

2
0
2
3
-Q

2

2
0
2
3
-Q

3

2
0
2
3
-Q

4

2
0
2
4
-Q

1

2
0
2
4
-Q

2

+121%



• US progress on PMTA’s as shown by recent approvals of new vaping products, suggesting new NP products may be moving closer
to approval.

• Tobacco Products Directive even further delayed. Decisions made during Q1 indicates nicotine pouches will be regulated, rather 
than banned within the EU.

• UK’s regulatory initiatives are delayed in relation to our initial estimates.

• New national regulatory initiatives presented in Sweden supporting Haypp Group’s Youth Access Prevention and Risk Reduction
agenda.

Regulatory outlook – several delays



• Reported Net Sales for the Group increased 23 per cent to SEK 942.8 m (768.8) for the second quarter. In constant currency, net sales
increased 22 per cent.

• For H1, Group growth was driven by the Growth division and NP category.

Growth Emerging FX 2024 Q2

38%

54%

2023 Q2 Core

Contribution 
to growth

8%

Net sales growth drivers

NP Snus Vape Q2 2024

NP includes goods sales, media, shipping 
income and insights revenue

Net sales growth drivers (%)Sales growth close to 2023 levels
(excl. FX)

22%

2023 FY

13%

2024 Q1

22%

2024 Q2

March-June 19%
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Adj. EBIT Margin Marketing OPEX 

Q2 ’23

1,6

0,3
0,8

0,1

Depr. Adj. EBIT 

Q2 ’24

2,7

3,7

Q2 ’23 Growth uplift

Adj. EBIT Core and Core and

1,9

Growth 

Q2 ’24

0,9

Emerging Adj. EBIT 

reinvestment  Q2 ’24

2,7

4,5

3,7
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Growth Markets



•

•

•

+58%

Emerging Markets





Financial targets and strategy





2025 outlook – growth was and is expected to be driven by NP’s

On our Capital Markets Day, we confirmed our 
SEK5 bn target

2022 2023 2024 E 2025 E

Snus

NP*

2,6

3,2

~3.8-4.1

…growth expected to come from NP with
snus flat

70%

+45%

+45%

-2% -2% 30%

Net sales (bn SEK)

~4.8-5.1

Q4 2023 Q1 2024 Q2 2024

NP* actual sales 
growth excl. FX

+45% +38% +46%

*includes NP goods sales, media, shipping income and insights revenue

+3%

+43%



Significant growth opportunities in maintaining market leading 
position

E
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