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IMPORTANT: You must read the following before continuing. The following applies to this document, the oral presentation of the information in this document by
Oncopeptides AB (the “Company”) or any person on behalf of the Company, and any question-and-answer session that follows the oral presentation (collectively, the
“Information”).

Oncopeptides is a global biotech company focused on research and development of therapies for difficult-to-treat hematological diseases. The company uses its
proprietary Peptide Drug Candidate platform, PDC, to develop compounds that rapidly and selectively deliver cytotoxic agents into cancer cells. Pepaxti® (melphalan
flufenamide, also called melfiufen) has been granted Marketing Authorization, in the European Union, the EEA-countries Iceland, Lichtenstein and Norway, as well as the
UK. Pepaxti is indicated in combination with dexamethasone for the treatment of adult patients with multiple myeloma who have received at least three prior lines of
therapies, whose disease is refractory to at least one proteasome inhibitor, one immunomodulatory agent, and one anti-CD38 monoclonal antibody, and who have
demonstrated disease progression on or after the last therapy. For patients with a prior autologous stem cell transplantation, the time to progression should be at least 3
years from transplantation. Melflufen was granted an accelerated approval in the US in February 2021, under the trade name Pepaxto®. The product is currently not
marketed in the US.

The Information contains forward-looking statements. All statements other than statements of historical fact included in the Information are forward-looking statements.
Forward-looking statements give the Company’s current expectations and projections relating to its financial condition, results of operations, plans, objectives, future
performance and business. These statements may include, without limitation, any statements preceded by, followed by or including words such as “target,” “believe,”
“expect,” “aim,” “intend,” “may,” “anticipate,” “estimate,” “plan,” “project,” “will,” “can have,” “likely,” “should,” “would,” “could” and other words and terms of similar
meaning or the negative thereof. Such forward-looking statements involve known and unknown risks, uncertainties and other important factors beyond the Company’s
control that could cause the Company’s actual results, performance or achievements to be materially different from the expected results, performance or achievements
expressed or implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions regarding the Company’s present and

future business strategies and the environment in which it will operate in the future.

No representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness
of the Information or the opinions contained therein. The Information has not been independently verified and will not be updated. The Information, including but not
limited to forward-looking statements, applies only as of the date of this document and is not intended to give any assurances as to future results. The Company
expressly disclaims any obligation or undertaking to disseminate any updates or revisions to the Information, including any financial data or forward-looking statements,
and will not publicly release any revisions it may make to the Information that may result from any change in the Company’s expectations, any change in events,
conditions or circumstances on which these forward-looking statements are based, or other events or circumstances arising after the date of this document. Market data
used in the Information not attributed to a specific source are estimates of the Company and have not been independently verified.
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Where we are right now

OTHER HIGHLIGHTS
JULY-SEPTEMBER

KEY Q3 HIGHLIGHTS
Revenues of SEK 8.5m in Q3 2024

(SEK 2.8m in Q3 2023), cash position
of SEK 250m.

On track to cash flow positivity
at end of 2026.

Oncopeptides announced that the
first patient has entered study
evaluating the real-world
performance of Pepaxti in German

patients.

signed an exclusive license and
supply agreement with SCBIO Inc., a
Korean pharmaceutical company for
the commercialization of Pepaxti in
South Korea.

SALES UPDATE

Strong start in Spain

Sales declined due to slow growth in
Germany and decline in Greece.
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Financial summary

2024 2023 2024 2023
Net sales 8.6 2.8 21.7 29.9
COGS -0.7 1.9 -1.9 1.9
Gross profit 7.8 4.7 19.8 31.7
Expenses -70.1 47.3 224.5 (21 1 .7)
Other operating 1.1 5.3 4.5 7.5
income/expense
EBIT -61.3 -37.3 -200.2 -172.5
Net financial items 0.7 -3.1 -1.4 3.1
Tax 0.4 -0.1 0.4 1.4
Net profit -60.2 -40.5 -201.2 -167.9

2023 ‘one off items’

o Reversal of return
reserve in the USA of
24 MSEK in 2023 -
underlying full year
revenue amounts to

5.6 MSEK.

o Closed clinical study
generated refund of 43
MSEK, underlying
expenses Jan-Sept
2023 amounted to 255
MSEK.

o Reversal of write down
on inventory generated

positive COGS in 2023
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Operating expenses

R&D, decreased from 49 MSEK in Q3-23 to 22 MSEK in
Q3 -24

» Above excluding refund of 43 MSEK in 2023
* No studies currently ongoing.
S&M, increased from 29 MSEK in Q3 -23 to 30 MSEK in
Q3 -24
* Progressing in Europe with launch in Spain in Q2-24
and advancing market access in primarily Italy

G&A for 2024 is on the same level as 2023 for the nine-
month period
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Liquidity

+ Cash was 250 MSEK by end of Q3-24

* Rights issue completed in May 2024 infused
270 MSEK after issue related costs.

 Operating cash in Q3 includes a negative timing
effect of in and out going VAT payments of 105
MSEK, corresponding positive effect in Q2.
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Drivers of European growth in Q4 2024 and onwards moving
toward profitability end 2026

Innovative price negotiated in Germany, Austria, Sales pickup in Spain during 2nd half of 2024.

Spain — Italy progressing according to plan

Focus on being cost-effective.
National Guideline updates in Germany, Spain

Increased positive clinical experience, KOL advocacy,
peer-to-peer exchange and awareness in Germany.

Quarterly Revenue Development
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European Launch Sequence

Our ambition: launch as fast as possible with a price reflecting our

innovation — providing patient and shareholder value.

Market Access plan
Phase | proceeding according
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of SEK =1.5 billion estimated annual
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From authorization to sales in European markets
Process between receiving marketing authorization and healthcare professional uptake

Value dossier and

Marketing KOL engagement
authorization
received
6—-12 months
Provide info

with supporting
evidence, customized
for local or national
payers, and engaging
with key opinion
leaders.

Cost effectiveness
benefit discussion

2-6 months

Based on the dossier,
input from KOLs and

Oncopeptides, Pepaxti is

evaluated on how

effective it is relative to

how much it costs.

Price negotiations

3-24 months

Negotiations with
payers for pricing and

reimbursement levels.

12 Note: Timing is dependent on country specific processes, these are general timelines for market access processes in Europe

Regional access [l

Healthcare

professional
uptake

1-12 months

In some countries,
such as Sweden,
healthcare is regional,
meaning an additional
step in the process.
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Roadmap to commercialization in Europe
Objective: maximized value for patients and shareholders

A

*

Marketing Value dossier and Cost effectiveness Price negotiations Resional access Healthcare
authorization KOL engagement benefit discussion & g professional uptake
Simplified {® Sweden o Netherlands £ Norway @& Germany*
access paths () 'reland S Austria
i Greece

Under assessment: Finland, Denmark

Regular access | > () ITALY | > O SPAIN
paths () France

Under assessment: UK, Central & Eastern Europe

13 *including reactive opportunity for named patient sales in Switzerland @ oncopeptldes



KEY MARKET DEEP DIVE



Our key markets - a comparison

GERMANY

Clinical experience at launch: 1
KOL with experience from Early
Access use

Recruiting clinical trial sites: 0
Patients in clinical trials: O

Number of MM prescribers:
=~ 2000

Number of target patients for
Pepaxti = 2500

SPAIN

15 KOLs with previous
experience from Early Access
use

Recruiting clinical trial sites: 23
Patient in clinical trials: 107

Number of MM prescribers: =
300

Number of target patients for
Pepaxti = 1500

ITALY

Clinical experience at launch: 16
KOL with experience from Early
Access use

Recruiting clinical trial sites: 10
Patients in clinical trials: 79
EAP patients: 85

Number of MM prescribers:
= 240

Number of target patients for
Pepaxti = 1800
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EFFICACY

Pepaxti + dex showed clinically meaningful efficacy and a manageable
safety profile in patients with heavily pre-treated RRMM, including
those with TCR and EMD'

SAFETY A @ Pepaxtr QUALITY OF LIFE

(Melphalan flufenamide)

Treatment with Pepaxti + dex in
patients with RRMM demonstrated
maintained HRQoL5346

The safety profile of Pepaxti primarily
consists of hematological adverse
events which are manageable!-34

1. Richardson PG, et al. J Clin Oncol. 2021;39(7):757-767. 2. Pepaxti Summary of Product Characteristics. Oncopeptides AB (publ), February,
2024. 3. Richardson PG, et al. Lancet Haematology. 2020;7:e395-e407. 4. Schjesvold F.H., et al. Article and Supplementary Material. Lancet
Haematol. 2022; 9: €98-110. 5. Larocca et al. 2021. British Journal of Haemotology. 2022; 196:639-48. 6. Schjesvold FH, et al. Haematologica.

2024;109(7):2331-2336. @ oncopept ides



Germany - where we are

CRITICAL SUCCESS

BARRIERS FACTORS IN GERMANY OPPORTUNITIES

One (1) Key Opinion Leader with clinical Key Opinion Leaders with positive 9/17 Key Opinion Leaders today have gained
experience at launch in Germany clinical experience positive clinical experience

First national guideline update since . . Draft guidelines presented and Pepaxti is included
. Guideline inclusion .
launch occurs in 2024 according to label

Generated clinical experience is positive and
exchange can grow through different activities and
in every-day practice. Several local protocols and
guidelines updated.

No clinical experience at launch among
prescribing physicians in hospitals or in Peer-to-peer exchange
office-based setting.
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Germany is a scattered market with 900+ accounts and 2,000+ MM
treaters
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Heatmap Germany

Focused on the most population dense areas

In regions with generated clinical experience in
key accounts sales uptake accelerate

Regions starting to generate experience 2H of
2023 stand for the majority of sales

Several regions started to gain experience in
Q2-Q3 and are expected to increase coming 6
months

Heatmap shows the population density of persons 65 years and older, based on 2022 data. The bubbles show the cumulative
19 number of Pepaxti vials since launch until end Q3 2024 by ordering pharmacy location.
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Pepaxti experience at key accounts & focused regional peer-to-peer
exchange accelerate Pepaxti adoption in that region

Cumulative Pepaxti vials by selected regions
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20 Regions represent the collection of nearby locations around the selected key accounts. @ oncopeptldes



21

OUR POTENTIAL

Pipeline assets

Pepaxti in rest of
the world

Pepaxti
in Europe

NEXT STEP VALUE DRIVERS

Our pipeline contains promising
assets in terms of new platforms.

@® A high global unmet medical need
creates sales potential - current focus
is on Japan and China.

PEPAXTI IN EUROPE

@ Market potential approx. 1.5+ billion SEK.
Current ongoing commercialization.
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Pipeline assets

SPIKE: A platform with exciting potential

* Small Polypeptide based innate Killer Engager (SPiKE) immunotherapy takes advantage of
natural killer (NK) cells, the immune system'’s first-line of defense against viruses and other
foreign cells (e.g. cancer cells).

* The SPIKE platform presents an opportunity to create effective and tolerable
immunotherapies generating value for patients and shareholders.

Status and next steps: candidate drug selected. Own R&D continues while we also
look into entering partnerships.

PDC: Building onto our existing innovation

« Targets cancer by capitalizing on the metabolic differences between healthy cells and
cancer cells while maintaining the patient's quality of life through less side effects.
* We are developing two candidate drugs with potential to target multiple indications:
+ OPDS5 "sister” molecule to Pepaxti granted “Investigational New Drug” status by
the FDA.
» OPDC3 build upon Pepanxti benefits with even more enhanced selectivity.

Status and next steps: our first PDC, Pepaxti, has been commercialized, next
generation PDCs are in early R&D stage.
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Bringing hope through science
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