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Dutch brand Tricorp and Polygiene launch workwear that will go the
distance

Tricorp, the leading workwear brand in the Netherlands is launching t-shirts and polos with
Polygiene Biostatic™ Stays Fresh technology for their new collection RE2050, a serie of articles,
in which pre- and post-consumer waste is used.

The use of Polygiene® technologies means that garments will stay fresh for longer periods of
time and will last longer due to the reduced need for washing, all in line with the Polygiene vision to
change the way we view products - from fast consumables to durables

Tricorp has a goal for 100% circular workwear, an example of that is their recycling program
where used workwear is collected for use in new textile products. Additionally, as member of
Fair Wear Foundation, they aim to improve working conditions in the clothing industry.

The company states: “At Tricorp, our goal is to be progressive, innovative and at the forefront of the
workwear market while providing the best fitting workwear in a sustainable and safe manner. That is
at the same time one of the reasons that Polygiene and Tricorp are such a good fit. With the
technologies of Polygiene we are able to give our workwear an extra dimension: Less smell and a
longer lifetime of the product.”
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About Tricorp

Tricorp, is a single team of more than 70 employees. They work with others and work together to
design and produce the best workwear for every professional, which is the very reason they are in
business. Tricorp was founded in 1998 with the aim to supply professionals with workwear that
would help them get the most out of each working day. Tricorp supplies workwear for every
professional: not just workwear for men and women, but workwear for professionals

in the most diverse fields. They believe that professionals are entitled to demand more from their
workwear. It must fit perfectly. Professionals come in all shapes and sizes, but that is not a problem,
since all efforts are focused on developing collections of uniform workwear that are

available in various sizes and fits. Workwear must be suitable for the work of the professional, so
they offer a single collection of workwear that will suit each individual no matter which shape or size.
For more information: www.tricorp.com
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About Polygiene

As the world leader in stays fresh technologies, we want to change the way we view products — from fast consumables to durables. We
treat clothes, accessories, home products, and textiles to help people stay fresh, wash less and let clothes and products live longer. Over
300 global premium brands have chosen to use the Polygiene brand with their products. With the wholly owned subsidiary Addmaster
Holdings Limited, we now have the possibility to offer solutions for both soft and hard surfaces. Polygiene is listed on Nasdaq First North
Growth Market in Stockholm, Sweden. For more information: www.polygiene.com.
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