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Catena Media debutes the new JohnSlots — one of the
company’s most important brands

Catena Media continues to empower its strong and fast growing position on the global lead
generation market within iGaming. Today, the company has carried out the first step in the
re-launch of the brand new JohnSlots.com website, one of largest casino comparison
brands in Sweden. This will be followed by several additional features on the JohnSlots
website within short.

“Our JohnSlots team has worked hard with this for some time and | am impressed with the
new JohnSlots and its reliable and readable content. Continuous development of our
products is a core part of our strategy to grow organically, and and we will see more
activities like this going forward”, says Robert Andersson, CEO of Catena Media.

JohnSlots is one of Catena Media’s original brands and started in May 2013 with the aim
of creating the Nordic region’s best casino site. JohnSlots is now available in five languages
and with users all over the world.
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About Catena Media

Catena Media is a fast growing online performance marketing and lead generation company
within iGaming with portals like AskGamblers and RightCasino. The Group has established a
leading market position through strong organic growth and acquisitions in its core markets.
Catena Media was listed on Nasdaqg Stockholm First North Premier in February 2016. By the
end of 2016, the company’s revenues reached more than EUR 40 million on a yearly basis.
The Group was founded in 2012 and has today about 200 employees. The Group Head
Office is situated in Malta. The company’s certified advisor is Avanza.




